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I recently had occasion for a
Skype call with a colleague overseas who is 
also a leader in her country’s translator and
interpreter association. There was a level of
comfort sitting in my office in Redmond,
Washington, while seeing my polar fleece vest
and stuffed bookshelves mirrored in the back-
ground, and conversation flowed easily. After
dispatching our agenda, the chat turned to the
relevance of associations, especially in a world
where we are all so easily and inexpensively
connected online. Her assessment of the situa-
tion also mirrored mine: we provide a clear,
strong voice for all of our members—without
us, those individual voices would be unheard.

Fast forward two weeks, and I found myself in the other Washington (DC), sit-
ting across the table from a White House staffer, explaining the critical role that
languages play in our economy, in our national security, and in the daily lives of
millions. The polar fleece vest was far away, hanging on the back of my office
chair, and it is safe to say that lobbying placed me well out of my familiar 
comfort zone.

But in every Capitol Hill office I visited, while I sat waiting, I watched as
staffers took calls from constituents. Their discussion was friendly and not at all
dismissive. In one office, staffers referred fondly to a fellow who calls often
enough to be on a first name basis. And I thought to myself—they are working for
me, and they really are doing their best. I saw conscientious, caring people, not
clerks just “doing their jobs.” 

Now people love to complain about government, and there was plenty of polit-
ical posturing going on (this is DC, after all). But I saw people getting down to the
real work of representing us and trying to do the Right Thing. The thing is, they
cannot represent people without input from the people, which is why those calls
and e-mails were so welcome.

While I was doing all of this, there were some lively threads on various ATA
social media platforms. I skimmed the digest headers on my cell phone while
riding to appointments because I was, well, busy—busy doing the work that you
elected me to do. But it is not humanly possible to monitor and engage in every
social media channel where folks complain about things we could do better or offer
really good suggestions. 

So here is the scoop. While my senators certainly skim the paper and follow the
comments on their Facebook pages, what counts in the end is the constituents who
make the calls to the office and write the e-mails and letters. Likewise, if you want
my attention, or the attention of any of your Board members, please contact us
directly. It really is that simple (and my e-mail address is at the top of this page).

Caitilin Walsh

Calling (On) Your Representative
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The Debate Over Language Access in
Court: Who Should Pay for the
Interpreter in Civil Proceedings?
By Dan DeCoursey
In California, where the state courts are currently developing a 
language access plan, there is an ongoing debate about whether 
the courts should provide an interpreter for all civil litigants, 
or if those who can afford to hire their own interpreter 
should be required to do so. Let’s look at both 
sides of this important issue, which will affect 
many of us in the near future. 
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Tony Beckwith was born in Buenos Aires, Argentina,
spent his formative years in Montevideo, Uruguay, then
set off to see the world. He moved to Texas in 1980 and
currently lives in Austin, where he works as a writer, 
translator, poet, and cartoonist. Contact: tony@tonybeck-
with.com.

Dan DeCoursey is a state and federally certified court
interpreter in San Diego, as well as an ATA-certified
Spanish>English translator. After working for several years
as a teacher and textbook editor, he was ready to make a
change, so he moved to Guadalajara, Mexico, where he
earned a master’s degree in translation and interpreting
from the Universidad Autonóma de Guadalajara. He has
nearly a decade of experience working as an interpreter in
both state and federal court, and as a freelance translator
specializing in legal documents. Currently, he is a staff
interpreter at the U.S. District Court for the Southern
District of California. Contact: dan@decotranslations.com.

Landmark Audio Technologies
www.LandmarkFm.com

SDL
www.translationzone.com/ata

University of Illinois
ma.translationandinterpreting.illinois.edu

University of Texas
utb.edu/translation

The ATA Chronicle is read by more than
13,000 people in 90 countries. ATA offers
advertisers a unique opportunity to 
market directly to their specific audience:
translators, interpreters, and language 
services providers.

+1-703-683-6100 
EXT. 3003

Caron Mason, CAE
caron@atanet.org

To place your ad, contact: 

Did you know?

Advertising
Directory

Our Authors
June 2014

Ewandro Magalhães is an experienced conference
interpreter and trainer of interpreters. He has a master’s
degree in conference interpreting from the Monterey
Institute of International Studies. He is the chief interpreter
at the International Telecommunication Union in Geneva,
Switzerland. He is the author of Sua Majestade, o
Intérprete - o fascinante mundo da tradução simultânea.
You can find his blog, Field Notes, at www.ewandro.com.
Contact: ewandro@gmail.com.
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The American Translators 
Association’s Board of Directors met
May 3-4, 2014, in Alexandria, Virginia.
The Board met in conjunction with the
Certification Committee and Language
Chairs Spring meetings. (In ATA’s
Certification Program, each language
combination and direction, such as
German>English, has its own chair 
and graders.) Here are some highlights
from the Board meeting. 

Presentation of Candidates: The
Nominating and Leadership Devel-
opment Committee, chaired by 
Past President Dorothee Racette, 
presented the slate of candidates 
for this year’s election for director
(three positions, three-year terms):
Anne Connor, Chris Durban, 

Melinda Gonzalez-Hibner, Geoff
Koby, Madalena Sánchez Zampaulo,
and Marjon van den Bosch. (Please
see below for more information.)

Budget: The Board approved the
working budget for July 1, 2014
through June 30, 2015, and draft
budgets for 2015-17. The $3.1-mil-
lion working budget provides an
interim financial framework. By
using this interim budget, changes
and revisions can be made based on
the actual year-end figures. The final
budget will be approved at the next
Board meeting. 

Certification: Certification Com-
mittee Chair Geoff Koby, Deputy
Chair David Stephenson, and

Certification Program Manager Jon
Mendoza discussed with the Board the
latest developments in the Certification
Program. The Board then discussed
with them some preliminary observa-
tions about possible changes to the
program, such as looking at ways to
cut the time to get practice test and
exam results to candidates. 

Standards: Standards Committee
Chair Alan Melby reviewed and dis-
cussed with the Board the latest devel-
opments in standards pertaining to
language services. Alan and the com-
mittee work to make sure that ATA’s
voice is heard in the process to shape
and set standards both domestically
and internationally. In addition, ATA
President-Elect David Rumsey

Board Meeting Highlights

From the Executive Director
Walter Bacak, CAE
walter@atanet.org

Candidates Announced
ATA Election  |  2014 Annual Conference  |  Chicago, Illinois

ATA will hold its regularly scheduled election at the upcoming 2014 ATA Annual Conference in
Chicago, Illinois, to elect three directors. Further nominations, supported by acceptance statements in
writing by each additional nominee and a written petition signed by no fewer than 60 voting members,
must be received by the Nominating and Leadership Development Committee by July 20. Acceptance
statements and petitions may be faxed to the chair of the Nominating and Leadership Development
Committee, Dorothee Racette, ATA Headquarters at (703) 683-6122, or scanned and e-mailed to
Walter@atanet.org. Candidate statements and photos of the candidates will appear in the September
issue of The ATA Chronicle and on ATA’s website. The candidates proposed by the Nominating and
Leadership Development Committee are:

Anne Connor 
Chris Durban
Melinda Gonzalez-Hibner 

Geoff Koby
Madalena Sánchez Zampaulo 
Marjon van den Bosch 

Director (three positions, three-year terms):

·
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From the Executive Director Continued 

shared his input on how these various
standards are important and apply to
independent contractors and language
services company owners.

Public Relations: Public Relations
Committee Member Lillian Clementi
and Director Evelyn Garland discussed
with the Board the PR Committee’s
efforts and plans to promote client and
student outreach and to show the value
of PR to the membership.

Gode Medal Award Committee:
The Board approved the appointment
of the members of the 2014 Gode
Medal Award Committee: Dorothee
Racette (chair), Muriel Jérôme-
O'Keeffe, Peter Krawutschke, Jiri
Stejskal, and Thomas L. West III. The
Gode Medal is ATA’s highest and most
prestigious award that recognizes out-
standing contributions to the translating
and interpreting professions. (Nom-
inations are still being accepted.)

ATA Series: The Board approved the
history of community interpreting as
the topic of the next volume in the
ATA Series. The ATA Series is a
scholarly endeavor published by
Johns Benjamins under the auspices
of ATA since 1987. The Series editor
is Françoise Massardier-Kenney. (For
more information on the ATA Series,
please see www.atanet.org/publica
tions/ATA_series.php.)

The Board meeting summary is
posted online. The minutes will be
posted once they are approved at the
next Board meeting. Past meeting sum-
maries and minutes are also posted
online at www.atanet.org/member
ship/minutes.php. The next Board
meeting is set for July 12-13, 2014,
with the location to be determined. As
always, the meeting is open to all
members, and members are encour-
aged to attend.  n

Translation and Interpreting Studies (TIS) is a biannual,
peer-reviewed journal designed to disseminate knowledge and research relevant to all
areas of language mediation. TIS seeks to address broad, common concerns among
scholars working in various areas of translation and interpreting studies, while
encouraging sound empirical research that could serve as a bridge between academics
and practitioners. The journal is also dedicated to facilitating communication among
those who may be working on related subjects in other fields, from comparative
literature to information science. Finally, TIS is a forum for the dissemination in
English translation of relevant scholarly research originally published in languages
other than English. TIS is the official journal of the American Translation and
Interpreting Studies Association (ATISA). A free online sample is available at
https://benjamins.com/#catalog/journals/tis/main.

Now Available
Translation and Interpreting Studies
Editor: Brian James Baer (Kent State University) 
Review Editor: Carol S. Maier (Kent State University)
Publisher: John Benjamins Publishing Company

Clarification
In the Please Discuss column in the March
issue (page 27, column 2), it stated that
Brazil’s gross domestic product was 
“US $ 2,223 trillion.” This should have
read “US $ 2.223 trillion.” 
For more information, please see
www.worldbank.org/en/country/brazil/
overview.

www.atanet.org/calendar/
Visit the ATA Calendar Online 

for a comprehensive look at 
upcoming events.
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This summer, the Joint
Working Group for California’s
Language Access Plan (LAP) will
submit recommendations to the
Judicial Council of California on how
to provide an interpreter for all court
proceedings, including civil. This
expansion of language access has
sparked a debate among court inter-
preters about whether the courts
should provide free interpreters for all
civil litigants, or only for those unable
to afford their own. The California
Federation of Interpreters (CFI),
which represents all interpreters who
are state court employees, as well as
the National Association of Judiciary
Interpreters and Translators (NAJIT),
have come out in favor of this expan-
sion, whereas the newly established 

Association of Independent Judicial
Interpreters of California (AIJIC) has
expressed its opposition. The ques-
tion is: Who should pay for the inter-
preter in civil proceedings?

How We Got Here: A Brief History
In 2010, state courts across the

nation received a wake-up call from
the Department of Justice (DOJ):
either provide meaningful language
access in all court proceedings to lim-
ited-English-proficient (LEP) individ-
uals or risk losing DOJ funding. A
letter to all chief justices and state
court administrators indicated that
many state court language access
polices were “inconsistent with federal
civil rights requirements,” in particular
with Title VI of the Civil Rights Act 

of 1964, which prohibits “national
origin discrimination by recipients of
federal financial assistance.”1 More-
over, the letter stated that the Supreme
Court had determined that failing to
ensure meaningful language access “is
a form of national discrimination pro-
hibited by Title VI regulations.”2 The
DOJ’s interpretation of the law is
unequivocal: state courts must provide
qualified interpreters free of charge for
all court proceedings, including civil. 

This letter proved to be more than
idle chatter. Within a few years, the
DOJ had initiated investigations of
several jurisdictions, including
California’s state courts. (This was
not the first time this issue had come
up in California. In 2006, budgetary
concerns prompted Governor

The ATA Chronicle   n June 20148

Who Should Pay for the Interpreter in 
Civil Proceedings?

By Dan DeCoursey

The Debate Over Language
Access in Court:
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Schwarzenegger to veto a bill that
would have provided interpreters for
civil litigants.3) The investigation in
California stemmed from a complaint
filed by the Legal Aid Foundation of
Los Angeles on behalf of two Korean
civil litigants who were denied a
court-appointed interpreter.4 Legal
Aid alleged that the Los Angeles
Superior Court had violated the Civil
Rights Act. In its letter to the Los
Angeles Superior Court, the DOJ’s
Civil Rights Division agreed.5 The
Joint Working Group for California’s
Language Access Plan was estab-
lished the following month.

Weighing In       
California Federation of
Interpreters: CFI applauds the
DOJ’s efforts.6 Michael Ferreira,
former CFI president, believes this
expansion in language access will
benefit all interpreters. He told me
that: “The courts will not be able to
suddenly hire more employees to
cover the vast array and expansion
into the civil realm and other services
ancillary to court proceedings. They
will want to contract with independ-
ents to fill the gap; it’s more work for
everyone.” Ferreira points out that
“the immediate benefit will go to
those LEP court users who could
never hire an interpreter anyway,”
such as those who are involved in
unlawful detainers (for evictions),
small claims, and temporary re-
straining orders. Ferreira has
observed such proceedings being
interpreted incompetently by “family
members” and “bilingual strangers in
the audience.” 

While Ferreira acknowledges that
the courts may eventually hire more
employees to cover civil cases, he
explains that, “it’s also much less
expensive to get a contractor to
whom they would not owe accruals
like vacation, sick time, and retire-
ment. That’s a lot of incentive for the
courts to always … and I mean
always … have a standard number of
independent contractors in the mix
for providing language access in the
courts, and especially in the newly

expanding civil court coverage.” 
Although there had been an LAP

proposal to use non-certified inter-
preters for certain “non-mandated”
proceedings, Ferreira is happy to
report that the working group recently
changed the language in this proposal
from “qualified interpreter” to “cer-
tified or registered7 interpreter,”
which, according to Ferreira, “is
beneficial to everyone, employee and
contractor alike.” CFI is still con-
cerned about a cost-cutting proposal
to use video remote interpreting in
various court proceedings. In its posi-
tion paper, CFI argues that an in-
person interpreter provides greater
access to LEP users in any court pro-
ceeding. Furthermore, CFI states that
California has “the nation’s largest
workforce of certified and registered
interpreters.”8

Association of Independent Judicial
Interpreters of California: Many of
AIJIC’s members, however, are skep-
tical. In January of this year, AIJIC
expressed its concerns in a letter to
the DOJ’s Civil Rights Division:

The California courts appropriately
provide free interpreter services for
criminal proceedings and for cer-
tain family law matters such as
domestic violence. Low income
parties representing themselves can
also request a fee waiver for inter-
preters if they meet certain require-
ments. However, AIJIC joins the
voices of those who strongly
believe that free interpreting serv-
ices should not be provided to lim-
ited-English-proficient individuals
who are able to afford the services
of an interpreter, or for litigants
who have retained attorneys, even
if on a contingency basis.9

In the letter, AIJIC argues that:
“[l]awsuits are actions freely under-

taken by individuals who believe
they have been wronged […]. They
should therefore bear all the litiga-
tion expenses related to their actions;
namely attorneys, investigators,
expert witnesses, interpreters, and
court reporters among others.” 

Furthermore, AIJIC points out that
federal courts do not provide free
interpreters for civil matters, and
questions why the DOJ would insist
that only state courts do so. 

It is easy to understand why inde-
pendent contractors are concerned.
Many have built a niche freelance
business in the private sector in
which they serve clients who are able
and willing to hire their own certified
interpreters, whether through an
interpreting services agency, or by
hiring a freelance interpreter directly.

Mariana Bension-Larkin, AIJIC
president, told me that: “Because
many courts have stopped adding new
names to the lists of independents,
many independents certified in the
past four or five years will be severely
affected if the courts provide inter-
preters for every civil proceeding. The
reason is pretty obvious. Those inter-
preters who are currently hired by
attorneys for trials and hearings
would probably no longer be hired if
the courts provide these attorneys
with interpreters at no cost for them,
and, at the same time, those inter-
preters would not be hired by the
courts to cover those proceedings
because their names are not on the
list of independents.” 

This leads to a reasonable ques-
tion. If the courts implement this
expansion, why don’t independent
contractors apply for an “as-needed”
position (called “F status” or “inter-
mittent” in certain counties) with the
courts? The problem is that many
prefer to remain independent, and
those who want to become as-needed
employees cannot. ·

Who should pay for the interpreter in civil proceedings?
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Bension-Larkin explains that
lately the courts in many counties
have not been offering new as-
needed positions, and, moreover, that
independent contractors must work in
court for at least 45 days in a cal-
endar year to be eligible for such a
position. She says that “it’s basically
a catch-22 for many interpreters cer-
tified in the past four or five years.”
Even if newer independent contrac-
tors are interested in an as-needed
position, they are not able to fulfill
this 45-day requirement because they
cannot get on the courts’ rosters of
independent contractors.  

                                                       
National Association of Judiciary
Interpreters and Translators: As far
as the claim goes that the LAP will
create more work for all interpreters,
one as-needed court interpreter for the
Los Angeles Superior Court I spoke
with remained unconvinced. “It is true
that many parties in the civil sector are
currently being assisted by non-cer-
tified ‘bilingual’ parties, which is unac-
ceptable, but a large number are also
being assisted by court-certified  inter-
preters who work as independent con-
tractors and make a living by doing
this type of work. With the implemen-
tation of the LAP, that work will now
be taken away from the independent
contractors to be covered by court
staff. So, more work will not be cre-
ated for interpreters, only for inter-
preters who are employees of the
courts.” NAJIT, however, disagrees.

Last March, NAJIT’s board of
directors expressed their position in 
a statement written in response to
AIJIC’s letter to the DOJ: “[W]e stand
on the side of providing interpreters
as part of the regular functions of the
judicial system, in the same way that
judges, clerks, security staff, and so
on, are provided.” NAJIT indicates
that “the profession as a whole is
strengthened by judicial oversight,
and that requiring the courts to pro-
vide the best interpreting services pos-
sible will provide more opportunities
for our members, not fewer.”10 This
includes its members who are inde-
pendent contractors. 

As Rob Cruz, NAJIT’s chair,
explained to me: “We’re very sensitive
to the idea of independent contractors
and freelancers being concerned about
working conditions and whether or not
they’re going to be able to achieve
work. NAJIT is very interested in
trying to create the best working envi-
ronment for all interpreters, whether
they be staff interpreters or freelance
interpreters. It’s just our position that
to make the case that you should vio-
late someone’s civil rights in order for
interpreters to be able to remain
employed or under contract, to me,
runs counter to NAJIT’s position,
which has always been that of the
interests of language access.”

Cruz firmly believes that “from a
broad standpoint,” providing free
interpreters for civil proceedings will
benefit all interpreters, including
employees and contractors. Cruz
explains that he is a freelance inter-
preter in Tennessee, and when his state
started covering the cost of interpreters
for civil cases, this “led to a dramatic
increase in work for freelancers and
independent contractors, because it’s
opening up a different market that
didn’t exist there before.” 

Cruz does concede that in some
parts of the country, staff interpreters
are “not allowed to go to civil pro-
ceedings even during their idle time,”
and that with this expansion, “maybe
now their free time will be occupied
by interpreting on the civil side,” and
that some freelancers could suffer 
as a result. However, he also says: 
“I would find it very difficult for
someone to convince me that we
already have enough staff interpreters
in California to cover every possible
court encounter, both criminal and
civil. I just don’t think that that’s the
case. So clearly, it’s going to create
more opportunities for interpreters to

have a better bargain to become staff
interpreters if they want to […] And
there’s always going to be a market
for independent contractors working
with attorneys outside the courtroom.” 

Cruz says NAJIT is looking into
ways to aid freelancers during this
transition, such as offering training to
improve bargaining skills and busi-
ness acumen in order to “drum up
more business for the freelancer.”
Even if some independent contractors
in certain parts of the country are
affected adversely by this expansion,
Cruz argues that, “we need to sepa-
rate the two issues. I think the issue
of employment opportunity should
never be tied into the issue of civil
rights. Civil rights are civil rights.
How we as interpreters negotiate that
to the betterment of our business is a
separate conversation.”   

In essence, Cruz believes that
larger issues are at stake. “California
was being investigated for civil
rights issues, and if those things are
being corrected, and that somehow
displaces freelancers, then we have
to figure out a way to remedy that,
but not by taking away someone’s
civil rights, not by trying to go in
reverse to what the entire interpreting
profession has been trying to accom-
plish for a decade and a half.”  

How Will It Play Out?
Is this a zero-sum game between

employees and independent contrac-
tors, in which one side’s gain is nec-
essarily the other side’s loss? I am
not so sure. Or more exactly: it
depends. At this point, the most
likely question is not if California
state courts will provide interpreters
for civil litigants, but rather how they
will do so. Essentially, the debate
boils down to this: 

The Debate Over Language Access in Court: Who Should Pay for the Interpreter in Civil Proceedings? Continued 

The most likely question is not if California state courts will provide
interpreters for civil litigants, but rather how they will do so.
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• The California state courts want to
expand language services as effi-
ciently as possible.

• CFI wants the courts to employ
certified, and preferably in-person,
interpreters for all civil litigants. 

• Independent contractors want to
make sure that their niche market
is not affected adversely.

While these viewpoints represent
competing interests, they are not nec-
essarily mutually exclusive. If the
courts offer more as-needed positions
and expand their lists of independent
contractors who are willing to work
for the courts, then perhaps everyone
comes out winning. If they do not,
then some independent contractors,
especially those who are newly cer-
tified, might lose a chunk of their free-
lance business to employees, not to
mention current employees finding
themselves overstretched. It really
depends on how the courts achieve
this expansion. In California, the
courts are fortunate to have such a
large pool of certified court inter-
preters at the ready. Let’s hope they
seize the opportunity to take full
advantage of this resource. n
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(The following was originally pub-
lished in the Spring 2014 issue of
Source, the newsletter of ATA’s
Literary Division.)                                

When you work with words
all day, every day, you start to wonder
about them—where they came from,
how they were formed, and what they
meant originally. And you think about
all the books in all the libraries, and 
all the contracts, manifestos, peace
treaties, love letters, and invoices that
have been written since the dawn of
our civilization, all with just a handful
of letters. It is an amazing story when
you think about it.

How did writing start? And why?
What were people so keen to write
about that they invented writing?

To answer these questions we must
go back to a place called Sumer in the
Fertile Crescent, the land surrounding
the Tigris and Euphrates rivers in
Mesopotamia. There, roughly 11,000
years ago, our nomadic ancestors dis-

covered agriculture, which allowed
them to settle in one place and
become sedentary farmers. After
hunting and gathering for millennia,
they learned that they could sow seeds
and reap the harvest—they just had to
stick around. They found fertile land
along the riverbanks, where they
planted crops and vines and built up
herds of livestock. Gradually, small
settlements were formed. Before long,
families expanded and merged with
other families, and soon villages were
springing up and creating an entirely
new way of life.

Agriculture made life easier in some
ways, but it also brought new chal-
lenges. Farmers had to store their
barley, dried meat, and wine for their
own use. They also had to keep some
grain for the following year’s seed and
for barter, and this created one of the
new challenges. During their long cen-
turies of migrations, of course, their
hunter-gatherer forebears spoke to each
other and told stories of their travels

On the Origins of the Latin Alphabet
By Tony Beckwith
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and trials and tribulations. Their oral
histories connected one generation to
the next, and their cave paintings
recorded their experiences and their
dreams, but there had never been any
reason to write anything down. The
new generations of farmers, however,
found that they needed a way to keep
track of what they produced.

At first, they used tokens made 
of clay, which was readily available 
on the riverbanks. It is not hard to
imagine, for example, a farmer
watching someone, his child perhaps,
scooping up handfuls of wet mud and
squeezing them into different shapes,
like modern Plasticine, then drawing
lines and squiggles on them with a
sharp stick. The farmer might notice
that when those chunks of clay were
left in the sun they dried into hard
objects, still bearing the designs
scratched onto their surfaces. He
might see a disc-shaped piece with a
cross on it, a cylindrical one with a
zigzag line, and another shaped like a
cone decorated with a straight line.

It might occur to him that if he used
the disc with a cross on it to represent
a sheep, and if he had 60 of these discs
on a shelf in the barn, then he would
know that he had 60 sheep in his flock
without having to go out and count
them. It might also occur to him that if
he sold 10 sheep to his neighbor, he
could put 10 discs in a separate pile so
as not to lose sight of the transaction
until he was paid in full. If the cone
with a line on it represented a loaf of
bread, he could keep track of how
many loaves were baked daily and
where they went. He could also make a
token for barley, one for oil, one for
amphorae of wine, and so forth. 

Thus was born a primitive
accounting system that was widely
used for the next few thousand years.

By about five or six thousand years
ago, the early Sumerian villages had
expanded to form towns, then cities,
and then empires, and new factors had
come into play. The concentration of
large urban populations led to mass
production, which created a need for
new technologies. The Bronze Age
required minerals on an unprecedented

scale and new caravan routes pushed
farther and farther afield. The potter’s
wheel was invented, and metal and
ceramic products were in great
demand. Trade boomed, boosting 
new urban economies, and though
more refined versions of the traditional
tokens were still used—now inscribed
with images (pictograms) of what they
were intended to represent—new sys-
tems were needed to keep track of pro-
duction, inventories, shipments,
wages, and, of course, taxes. 

Merchants, governments, and tem-
ples needed more sophisticated record-
keeping methods, and clay “envelopes”
(bullae) emerged as the next solution
in this long process. These envelopes
were simply hollowed-out balls of clay.
Tokens were put inside, then the enve-
lope was sealed with clay and marked
with the personal seal of the person or
entity involved. They were an early
sort of bill of lading; a farmer con-
tracted with someone to deliver sheep
or grain to an urban buyer and gave
that person a sealed envelope con-
taining the appropriate tokens repre-
senting the type and quantity of
merchandise in the shipment. This was
a relatively simple way of keeping the
delivery person honest.

But as trade became more complex,
people realized that improvements
were needed. The personal seals on the
outer surface of the bullae validated
the nature of the shipment, but to be
effective the envelope had to arrive at
its destination intact. This was not a
problem in the early days, on a small
scale, when there was just one seller
and one buyer. But once a middleman
or distributor became involved, how
was he to know what tokens were
inside the envelope unless he broke it
open? And once he did, the integrity of
the original shipper’s seal was voided.
So, what happened when the distrib-
utor sent the sheep or grain on to the

end customer?
To get around this situation, the

farmer started marking the outer sur-
face of the envelope with images of the
enclosed tokens as well as his own
seal. Sometimes the face of the token
was pressed into the damp clay of the
envelope. In other cases, the symbols
were drawn with a sharp stick. So, of
course, the markings on the outer sur-
face gradually took the place of the old
token system because now people
could read what was in the clay enve-
lope without having to break it open. 

Bit by bit the images of the tokens
replaced the tokens themselves, which
was a crucial step on the journey 
from the old system to the new art of
writing. Soon, tokens disappeared alto-
gether. Clay tablets eventually replaced
the envelopes, so merchants, govern-
ment agents, and temples now had
written records that could be fired in a
kiln and kept. Thus, our modern con-
cept of a filing system was born.

In time, the sticks or reeds that had
once been used to etch symbols into
the surface of the envelopes were
replaced with a wedge-shaped stylus
that was pressed into the soft clay 
of the tablet. This style of writing is
known as cuneiform script, a name
derived from the Latin cuneus
(“wedge”) and forma (“shape”). Like
Egyptian hieroglyphs, which were 
possibly also inspired by the earlier
Sumerian invention, cuneiform script
began as a system of pictographs, 
with one symbol for each item. This
meant that there were literally hun-
dreds of symbols to memorize, so
scribes became very important people
because—then as now—those who
controlled information were powerful. 

The pictographic system had a
number of disadvantages, however,
including a high risk of error due to a
scribe’s poor drawing skills, the chal-
lenge of representing abstract

Our 26-letter writing system has come a long way since those 
early days on the riverbanks in Sumer.

·



concepts, and the vast number of sym-
bols that limited the development of a
literate society. In time, these obstacles
were overcome as alternative systems
emerged and early cuneiform script
mutated from the basic pictograph or
representation into something far more
abstract. These new stylized symbols
proliferated rapidly to enable more
complex communication. Soon the
system had evolved beyond a mere
checklist to become a fluid expression
of spoken language, the beginning of
what we now call writing.

About three thousand years ago, the
Phoenicians, who lived along the
eastern shores of the Mediterranean,
learned to distinguish between vowels
and consonants and invented a rudi-
mentary alphabet that made the pre-
vious systems obsolete. They identi-
fied 22 consonants and assigned a
character to each one, which was far
more manageable than the 400 or so
characters required by that time for
cuneiform script. This streamlined 
version was understandably very 
popular. It was widely disseminated
around the Mediterranean as a result of
Phoenicia’s maritime trading culture,
and eventually replaced cuneiform
script and hieroglyphs to become the
basis for all subsequent alphabets.
Being a Semitic language, Phoenician
could get by with nothing but conso-
nants. But what about the vowels?

We have the Greeks to thank for
including vowels in their version of the
Phoenician alphabet around the 8th
century BC. Some say that the desire
to create a written record of Homer’s
poems was what prompted the addition
of vowels to the existing 22 conso-
nants. This new, simplified, and highly
versatile Greek alphabet led to an
explosion of literacy in Greece that
allowed the Athenians to develop new
disciplines, such as history and philos-
ophy, and to dazzle later civilizations
with their literary accomplishments.

Greek colonists then took the new
alphabet to Italy, where it was adopted
and modified by the Etruscans. The
Etruscan version was then modified
further by the Latins, an Italic tribe
living in the vicinity of the seven hills

of Rome. These ancient Romans
developed it into the Latin alphabet
just in time for it to join Greek as 
one of the two lingua francas of the
Roman Empire as it spread across 
central and western Europe, eventually
giving rise to the Romance languages
we know today. Much later, in the 6th
century AD, when Augustine, the first
Archbishop of Canterbury, began the
re-Christianization of Britain, he
brought with him the Latin alphabet,
which the Saxon kings soon adapted
into what eventually became modern
English.

Variants of Roman script, based on
the Latin alphabet, are the most preva-
lent forms of writing in the world. 
In the latter part of the 20th century,
the International Organization for
Standardization (ISO) arrived at a 
universal character code based on the
Latin alphabet. ISO 8859-1, the “Latin
Alphabet No. 1,” is now the widely
used standard replacement for the
American Standard Code for Infor-
mation Interchange.

Our 26-letter writing system has
come a long way since those early

days on the riverbanks in Sumer. It has
evolved with us over the centuries,
allowing us to keep track of our history
and our accomplishments. The human
written record can be found on clay
tablets, stone monuments, and plaques
deposited on the moon. The characters
we type on our computer keyboards
today are distant descendants of the
primitive symbols originally devised
by mankind at a time when our current
world would have been unimaginable.
Those symbols eventually provided the
organizational framework and the
structure we needed to develop and
expand the fields of knowledge that
define us. As translators, we work with
these characters or their equivalents in
all their permutations as we transfer
information and meaning from one lan-
guage to another. As translators, we are
intimately involved with a form of
communication that was born out of an
evolutionary need, has been nurtured
for centuries by human creativity, and
is inextricably intertwined with the
destiny of mankind. n
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In order to create a marketing
plan that works, you need to know
where you—and your business—are
today. For instance, are you a new
freelance translator or an experienced
one? Who are your customers today?
Who are your competitors and what
differentiates you from them? These
are just some of the questions you
need to ask as part of a market
analysis, which is the starting point
of any good marketing plan. 

The analysis process does not
need to be difficult. Simply answer
the following questions to create a
good foundation from which to build
a strong plan. 

What do you want to achieve? You
should have a clear understanding and
definition of your goals. For example: 

• Move from part-time translator to
full-time. 

• Procure better clients/higher pay. 
• Become known for your expertise. 
• Add more clients. 
• Develop a new specialization. 

What is your market niche? A well-
defined niche must fit both your pro-
fessional specialty and target market
(e.g., English>Swedish software
localization for software companies,
or French>English translation for
lawyers). A well-defined niche will 

help make your marketing more cost-
effective and your business more
profitable. Having an area of special-
ization also makes it easier for
clients, prospects, and those who
refer your services to understand and
remember what you offer. 

Who are your customers today, and
who are your future prospects? Are
they translation companies, localiza-
tion companies, or end clients? Are
they mostly located in the U.S. or in
another country? Are they all within a
certain industry? 

Who are your competitors? Do you
consider translation companies ·

Creating a Marketing Plan for Freelance
Translators: A Practical Guide 

By Tess Whitty 
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Creating a Marketing Plan for Freelance Translators: A Practical Guide Continued 

or other freelance translators to be
your competitors? Where are they
located? It is good to know as much
about the competition as possible so
you can determine what makes you
unique. Remember that competition
is not a war; I have started fruitful
collaborations with several of my
competitors. 

What are your unique selling points?
Are you the only translator in your
niche in your city, state, region, or one
of several? Does your time zone work
to your advantage? What about your
availability, speed, or the tools you
use? Does your professional back-
ground or education make you dif-
ferent?

Elements of a Marketing Plan 
Using the information you gathered

during the initial assessment of your
services, it is now time to formalize an
action plan that will serve as the basis
of your overall marketing strategy.   

1. Identify Your Objective: You
already started to define your objec-
tives in the market analysis. In your
marketing plan you can split those
objectives into long-term goals (e.g.,
Where do I want my business to be in
five years?), and then break them
down into annual or even monthly
goals. Doing so will allow you to
define the main purpose of your mar-
keting plan. For example, perhaps
you want to increase sales by 25%
within a few years. Maybe your goal
is to have translated 1.5 million
words for 30 of your ideal clients,
earning $500 a day and working
fewer than 30 hours per week, all
within three years’ time. Whatever
you decide, conduct an inventory of
the benefits or competitive advan-
tages on which you will focus to
achieve this purpose.  

2. Identify Strategic Marketing
Goals: Here are some examples to
get you started.
    
• Define and identify your

prospects/clients. In order to cul-

tivate your ideal clients, you 
need to know their needs, demo-
graphics, behavioral characteris-
tics, and where and how to find
them. How do you do this?
Conducting market research,
browsing search engines and
directories (even the Yellow
Pages), networking both online
and offline, and attending events
hosted by trade associations and
your local chamber of commerce
are useful methods for learning
about prospects/clients. 

• Attract and win over your ideal
clients. There are a number of tech-
niques to attract and win over the
types of clients with whom you
would like to work. Some of these
include sending direct mail to com-
panies or agencies, filling out
online applications to translation
agencies, registering on translation
forums, and joining translation/
interpreting associations. 

• Work to retain clients. Customer
care is the most important mar-
keting tool to help you keep
clients and attract new ones.
Always do your best job and 
treat your customers profession-
ally and respectfully. Study your
clients and see how you can help
them. Keep in touch with your
customers by thanking them for
payments, sending holiday cards,
and providing them with updates
about your company, tools, and
schedule. Cultivate and reinforce
both personal and professional
trust. 

• Increase your revenue with your
most strategically important cur-
rent clients. By being the best
resource possible and staying in
touch with clients, you can poten-

tially create more jobs for your-
self. As a bonus, if clients trust
you and the quality of your work,
they may not be as price-sensitive. 

3. Identify Communication Goals:
What do you want to achieve with
your marketing communication? 

• Create positive opinions/percep-
tions where there is none among
your audience (establish yourself
as the expert).

• Reinforce positive opinions/per-
ceptions where they already exist
(remain the expert). 

• Change negative opinions/percep-
tions into positive ones. One way
to change attitudes is to do any-
thing to remedy a bad situation
among your target customers. 

How can you achieve all of this?
Communicate directly with your
client, but do not nag. Instead, try to
solve a problem or offer a solution. 

4. Identify Financial Goals: How
much do you want to earn, and how
much do you want to work? Here are
a few tips: 

• Remain confident in your abilities
and do not lower your rates. 

• Convince your prospects that you
offer something unique and are
worth the price they pay.

• Make sure all of your “defining
and identifying” activities are
results-oriented. For example,
identify 20 prospects in one
month through search engine
research, online business net-
works, and trade publications.  

A specific, well-defined market niche must fit both your professional
specialty and your target market.
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Track your finances by using the
report functions in your software to
answer these questions: 

• What has been your annual
income for the past three years,
and what do you want it to be? 

• Which client generates the most
income? 

• How many clients generate the
most income? 

• What are your expenses? 

5. Identify Your Product or Service:
Freelance translators are selling a
service. What services do you provide
and how are they different from what
others offer? For example, do you
work in an uncommon language com-
bination, or do you have unique
knowledge of both the source and
target market and extensive profes-
sional and educational marketing
experience? The important thing is to
define what your service is, and
define it well. You need to discover
how you can help your clients.

6. Identify Your Market Niche: 
This is the point where you think
about the target market for the niche
you defined during the initial market
analysis. Remember that your target
market might be different from your
current market. Perhaps you want to
find more direct clients instead of
translation companies, or focus on a
specific country or industry. Will 
your marketing plan focus on a new
market? Researching that market,
reaching out to that market, and fol-
lowing up will help get results.  

7. Identify a Marketing Budget:
Your marketing does not have to be
expensive, but it is beneficial to
decide how much money you are
willing and able to allocate before
you get started. Marketing is a
worthy investment. It is easy to get
carried away, but even if you invest
very little, you can still usually
achieve modest results. Set up a mar-

keting budget, stick to it, and break it
up into years and months. Social
media also offers plenty of low-cost,
or free, marketing channels. 

8. Identify Ways to Set Yourself
Apart from the Competition: Your
competition in your target market is
usually the same as the competition
you defined during your initial market
analysis. Again, you should decide
what makes you different. What
benefits can you provide? How are you
amazing? For example, you are profi-
cient in four types of computer-assisted
translation tools. That is amazing!  

9. Identify Ways to Keep
Customers Thinking about Your
Services: Create a database of your
current customers and add as much
information as you can. For example,
list how long you have worked for
them, the number and types of proj-
ects you have done for them, their
payment practices, and customer size.
Build upon this database and keep in
touch with your current clients. Use a
content management system or cus-
tomer relationship management pro-
gram to help you keep track. Another
way to make a favorable impression
on clients is to write good out-of-
office auto-responder messages to
alert clients to your changing
schedule. Send reminders of avail-
ability to all your favorite customers.
Also, to stand out, write personal
handwritten and hand-addressed notes
thanking clients for their business.  

10. Identify Ways to Connect to
Prospective Clients: Based on market
research, create a list of prospects, that
is, your ideal clients for whom you do
not yet work. These can be direct
clients whom you will have to reach
through direct marketing. 

Direct marketing has to be very
specific—show that you know the cus-
tomer and can solve a problem for him
or her. Customize each letter to each
customer. Network with prospects
online through social networks. Net-
work with people who might be able to
connect you to prospects, such as other
translators, satisfied customers, friends,
and social media contacts. You should
have a professional- looking, proofread
résumé, business cards, and e-mail tem-
plates set up so you can answer the most
common questions from prospective
clients quickly. 

If you want to work for more trans-
lation agencies, follow these steps: 

• Find a list of translation agencies.
A good source is ATA’s online
Directory of Language Services
Companies (www.atanet.org/
onlinedirectories/companies.php).
Other sources include translation
portals like TranslationDirectory
or ProZ. 

• Go to www.paymentpractices.com
and check the ratings for the
agency. 

• Google the translation agency and
visit and study its website. If the
agency looks like a good fit and
accepts applications, you can
apply via the preferred method of
the agency. Many agencies have
application forms online or list a
contact where you can send a
résumé. 

Remember that all of your mar-
keting material should be short and
to the point, as well as customized
for the prospective client. Aside from
telling prospects who you are, what
you do, your competitive advantages,
and your specialization, your ·

Remember that competition is not a war; I have started fruitful
collaborations with several of my competitors. 
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marketing material should answer the
following questions from potential
clients: 

• Why would I hire you? 

• How can you make me 
successful? 

• What value can you provide? 

• Can you explain how my bottom
line will be affected by not, for
example, translating my website?

Media Campaign
Now that you have a marketing

plan in place, it is time to organize
your media campaign. 

1. Generate Publicity: The following
are a few ways you can generate pub-
licity about you and your company:

• Create a multilingual website in
your language pairs to improve
your online visibility. A website
allows clients to come to you,
instead of you to them. You can
create your own message and 
look professional. You can show
samples of your work and give
potential clients an easy way to 
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When a new client contacts you, always ask “Where did you 
hear about me/us?”

Additional Resources for Marketing
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Creating a Marketing Plan for Freelance Translators: A Practical Guide Continued 
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contact you. There are many free
hosting sites with website tem-
plates, so there are no reasonable
excuses not to have a website. 

• Write press releases and submit
them to free press release sites
(e.g., www.free press-release.com). 

• Write articles for publications
related to the translation and inter-
preting professions. You can also
publish your writing on Ezine
Articles (ezinearticles.com) and use
file sharing sites like Scribd
(www.scribd.com) or Slide Share
(www.slideshare.net) to post articles
or presentations you have created. 

• Network both online and off.
Online, you can network with
fellow translators or your prospects
through LinkedIn, Facebook,
Twitter, and many other forums.
Offline, you can network at branch
expositions, chamber of commerce
events, conferences, etc.  

• If you do not want to have your
own blog, contribute to other
translation blogs. 

• Ask for referrals and recommen-
dations from your existing clients. 

• Become involved in your local
translation chapter and national
translation associations, and try to
contribute in any way you can by
volunteering.  

2. Advertise: Advertising differs
from publicity in that it is content you
pay to present. Publicity refers to free
content about you that appears in the
media (what others say about you).
You can advertise in translation mag-
azines or use Google Ads, but these
can become quite expensive. You can
create brochures with your company
information and send them to pro-
spective clients or put them out at
chamber of commerce events or pro-
fessional industry conferences. 

Tracking and Follow-Up 
Your marketing plan must include

a benchmark from which to start and
statistics by which you will measure
the plan’s success. For example,
track your income, number of clients,
number of visitors to your website,
and number of recurring jobs from
existing clients. When a new client
contacts you, always ask “Where did
you hear about me/us?” 

It is estimated that 80% of your
marketing is going to waste, so you
had better identify the 20% that is
working. If you send direct mail to
prospects, follow-up is imperative.
Wait a few days or a week, then send
another e-mail or call to make sure
your prospects received the informa-
tion. Ask if they have any questions.
If they are not interested or have no
immediate need for your services, try
again in four to six months. Keep
yourself on their radar. 

Also, track your marketing cam-
paign by comparing how many cus-
tomers you had before and after
implementing the plan. How has
your online presence increased? For
instance, how many have viewed
your material online, and how many
are calling or writing you back?
Tools such as Google Analytics
(www.google.com/analytics) will
help you identify the number of visi-
tors to your website and/or blog,
their locations, and how they found
your website. 

Final To-Do List 
• Include your contact information

as part of your signature on every
e-mail. If an agency cannot reach
you easily, they will contact
someone else.  

• Get a smartphone with e-mail. Do
not miss a 30,000-word job because
you were out buying groceries. 

• Include your full name, translation
specialization, and working lan-
guages on your résumé.

• Set aside time to do continuous mar-
keting. Be consistent and persistent. 

• Follow up quarterly on your goals.
Are you achieving them, or do
you need to make adjustments? 

• Try to go through all of these
steps on a consistent basis and, if
necessary, adapt the ways in
which you gather marketing infor-
mation. 

Keep the Momentum Going 
After reading through everything

that is involved, does preparing a
marketing plan for your translation
business seem overwhelming? It does
not need to be. For example, I have
found two examples of one-page
marketing plans, which are listed in
the reference section on page 18
(Jennifer Mattern and Ivana Taylor).
Developing a marketing plan is
nothing more than setting goals and
making a to-do list to get you there.
Anyone can write a one-page mar-
keting plan. The most important
thing, though, is to try to follow it,
set up goals, and go back to see if the
marketing is working. If the plan is
not working, change it, adapt to new
circumstances, and keep the original
goals for your business alive. n

By being the best resource possible and staying in touch with clients,
you can potentially create more jobs for yourself.
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I am ushered through a back
door by a Korean who calls himself
Francisco and who happens to speak
near-perfect English, Spanish, and
Portuguese. He is a regular and
quickly shows me around. I sign
myself in and stand at a busy inter-
section of narrow corridors, on occa-
sion leaning out of the way to dodge
a nurse or wheelchair.

The first patient, Pablo, approach-
es, followed by the doctor. I close the
door behind me once the three of us
have entered the small office. Pablo
begins: back pain, difficulty getting
out of bed, a hard time walking.
Complaints overlap as profusely as
Spanish words permit, with Pablo
doing his best to squeeze all of his
acute and chronic symptoms into the
long-awaited five-minute visit. I give
his maladies and discomfort a varnish
of English as I carry them over to the
doctor’s end of the table. Free pre-
scription drugs and recommendations
travel back through me in Spanish
disguise, landing soothingly on
Pablo’s ears. He will be okay soon.
No big deal. “Gracias, gracias.”

It is now Maria—Spanish-
speaking, Mexican-looking, though
actually from Central America. Sad
expression, rude hands, voice almost
inaudible at the end of a long day of
work. Skyrocketing blood pressure,
abundant palpitations. “My legs itch
and burn when I open the fridge”—
go figure! Eleven years in the U.S.,
still no English. Homesick and yet
unwilling to go back. She needs
hypertension medication. She needs a
well-deserved rest she cannot afford.
She needs attention as well, but is
probably too shy to make it known.

I do my bridging number as best I
can, imbuing my rendering with
empathy and respect, yet careful not
to side with either party. Minutes fly
by and the meager time slot is soon
over. Maria pushes herself down
from the table with a sigh, her chest
probably a notch lighter. She almost
smiles as she and her doctor shake
hands. “Que te vaya bien!” Now it is
the doctor who smiles in gratitude.

Interpreter
of Maladies

By Ewandro Magalhães
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I allow myself a piece of candy
while my colleagues see other Pablos
and Marias in adjacent rooms. This is
a free health clinic for low-income
people, the only hope available to
many an immigrant and worker in a
50-mile radius. We are volunteers
helping an English-speaking medical
staff communicate in Spanish, which
is quite a change of gears for the
conference interpreters among us. 
We are back to consecutive, one-on-
one interpreting, in close human
interaction. We have emerged from
behind the scenes for a close-up look
at things in a world of personal,
pressing needs.

In-booth conference interpreting,
though exhilarating, can be sterile at
times. You operate from a dimly lit
cubicle separated from everything else
by a solid glass pane, your emotions
firewalled by a sophisticated set of
gadgets. You are a faceless and
evanescent intruder, soon forgotten

after the session is adjourned. No
lasting impression is left. No perma-
nent memory lingers. No true engage-
ment of which to speak. You see the
world as if through a long telescope,
and the only part of you piercing
through is that metallic voice.

Not at the clinic, though. Here one
cannot help rubbing shoulders with
reality. Here you commit your every
sense. Interpreters gain a distinct
face, and so do people. Patients have
a name, and so do you. Doctors are
suddenly too big to hide behind their
coats. You stand close enough to hear
them breathe. You hear their voices
crack as intimate details are revealed.

You watch their gaze scrutinize the
floor for signs of hope and away
from fear. You shake the hands of
ordinary people who long to rest
their weary heads on human shoul-
ders, albeit foreign.

Health care interpreting is a gentle
reminder of what interpreting is
about: humans interacting to satisfy
immediate human needs. It is a depar-
ture from the dull routine of stale
salutes and compliments lacquered in
studied urbanity. It is an invitation to
push ajar the doors of our booths and
of our souls for a welcome gust of
fresh air. n

I do my bridging number as best I can, imbuing my rendering with
empathy and respect, yet careful not to side with either party.

Five lucky winners will receive one free night
at the Sheraton Chicago Hotel & Towers, the host hotel for ATA’s
55th Annual Conference, November 5-8! Reservations made before
November 3 will automatically be entered to win. Winners will be
announced at the Closing Session on Saturday, November 8. 
You do not have to be present to win.

The Sheraton Chicago Hotel & Towers is ideally situated on the
Chicago River, within walking distance of the Navy Pier, Magnificent
Mile, Millennium Park, and all the must-see Chicago landmarks 
and sights.

Do not wait! Make your reservation online now:
www.atanet.org/conf/2014/hotel.htm

Looking for a way to stay in the conference hotel and save 
money, too? Consider a roommate. ATA’s 55th Annual 
Conference Roommate Blog can help: 
http://ataroommate-chicago.blogspot.com.

A Free Night’s Stay
at the ATA

Conference Hotel
WIN
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In Memoriam
María Cristina de la Vega 
June 28, 1952–April 18, 2014

María Cristina de la Vega, author of the
“Interpreters Forum” column in The ATA Chronicle, died on
April 18, 2014. 

 María Cristina was born in Havana, Cuba, on 
June 28, 1952. 

A consummate professional with over 40 years of 
experience, María Cristina specialized in court, conference,
and broadcast interpreting. She was the president of ProTranslating, Inc., a language
services provider in Coral Gables, Florida, which she founded in 1973. She was 
certified as a Spanish<>English interpreter by the Administrative Office of the U.S.
Courts, The Supreme Court of the State of Florida, and by the National Association of
Judiciary Interpreters and Translators (NAJIT). 

A woman of extraordinary accomplishments, she never hesitated to share her time
and considerable talents with anyone who asked. Her dedication to the interpreting 
and translation professions led her to participate actively in ATA, NAJIT, and the
International Association of Conference Interpreters. She served on NAJIT’s Board of
Directors from 2011-2013.

An avid writer, María Cristina loved to share her ideas, experience, and expertise
by means of her blog, Musings (http://mariacristinadelavegamusings.wordpress.com),
her monthly “Interpreters Forum” column in The ATA Chronicle, and her frequent con-
tributions to Proteus, NAJIT’s official newsletter. She was also instrumental in setting
up NAJIT’ s blog (http://najit.org/blog), working as a contributor and editor.

María Cristina was diagnosed with Myelodysplastic Syndrome, a cancer of the
bone marrow, in 2011. Despite the odds, she remained undaunted in her efforts to help
others along their professional path by writing about the lessons in personal develop-
ment she had learned through experience. Describing herself as “more of a spirit
dressed in a body,” she sought growth and fulfillment with no time to spare for nega-
tivity or things beyond her control. In a blog post from April 3, 2012, she stated: “The
day you pass on to greener pastures no one will remember how much time you spent
working. People will remember relationships and any support or help you may have
given them. Do not waste opportunities to reach out to others. Even a simple smile can
be uplifting.” 

Although she will be missed, her words will continue to inspire. 

Compiled from a tribute posted by Kevin Mercado on NAJIT᾿s blog and from 
stories posted on María Cristina’s blog. 
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Do not worry about the title of
this month’s column: this is not
about the linguist getting fired, but
about the linguist firing a client. In
general, I am not a big fan of the
term firing clients, but it does make
for a catchy title. Now that I have
your attention, let’s talk about a
problem that every small business
owner, regardless of the business
sector, faces sooner or later: clients
who are simply, well, not worth it. If
this has never happened to you, con-
sider yourself lucky.

It is a well-known reality of the
marketplace that some clients will be
more difficult and will take up more
of your time than others. I would say
that 99% of our clients are absolutely
lovely, but some require more work
and more hand-holding than others.
Some have completely preventable
emergencies that they expect us to
solve. That is not to say that they are
not nice people or that I do not like
them, but as the owner of a small
business, my only resource is my
time, so I have to make choices about
how I use that resource to benefit my

bottom line. I run a business, and I
need to always behave like one. For
better or for worse, that includes
making some difficult decisions about
with whom I want to work. Since I
work for myself, I am under no obli-
gation to continue any working rela-
tionship that simply is not fruitful, and
sometimes you have to walk away.

For instance, let’s say you have a
client who is responsible for 2% of
your annual revenue, but who is so
high-maintenance that you spend
hours and hours on the phone and
sending e-mails about all sorts of
minutiae. It does not matter if the
client is right or wrong, what matters
is that you use your time efficiently. 

I ran into this situation recently
when I realized that a small cus-
tomer, who happens to be quite dis-
organized, was taking up a lot of my
time. I totaled up my earnings from
this particular customer from the pre-
vious year and found the amount to
be negligible. I treat all customers,
small or large, the same, but at some
point it makes sense to allocate more
time to your largest customers. This

is what I decided to do in this case.
Now, the question is how do you
break the news to the client? 

Remember that we are not
employees, indentured servants, and
have no moral or ethical obligation to
continue a working relationship that is
not beneficial for both sides, but it is
still important to be polite. The less
direct way is simply to decline work
from the client in question. After a
while, the client might or might not
get the message, but my preferred way
of communication is to be honest with
the client. Be sure you write a kind
message or have a frank, but friendly
phone or in-person conversation and
simply say that you have decided to
focus your attention on other projects.
If you want to tell the client the whole
truth, I would wear kid gloves and per-
haps say that your client’s goals and
yours are not exactly aligned (or
something similar).

While other customers might be
responsible for a good portion of
your income, some can be so aggra-
vating that the business relationship
takes up too much energy. If your
customer is so challenging that you
are losing sleep or cannot talk about
anything else, perhaps it is time to
prioritize your mental health over
your bottom line, as your health is
always more important than any
client. In my case, I realized that my
difficult client was taking up a lot of
unnecessary mental space. Since this
client is small, this relationship was
neither lucrative nor healthy, and that
combination sealed the deal. I
walked away.  n

The Entrepreneurial Linguist
Judy Jenner 

You’re Fired!

This column is not intended to constitute legal, financial, or other business advice. Each individual or company
should make its own independent business decisions and consult its own legal, financial, or other advisors as
appropriate. The views expressed here are not necessarily those of ATA or its Board of Directors. Ideas and ques-
tions should be directed to judy.jenner@entrepreneuriallinguist.com.

Judy Jenner is a court-certified Spanish interpreter and a Spanish and German translator in Las Vegas, Nevada,
where she runs Twin Translations with her twin sister. She is a past president of the Nevada Interpreters and
Translators Association. She hosts the translation blog, Translation Times (www.translationtimes.blogspot.com). 
You can also find her at www.entrepreneuriallinguist.com. Contact: judy.jenner@twintranslations.com or
judy.jenner@entrepreneuriallinguist.com.

Information and Contacts



25The ATA Chronicle   n June 2014

In the past year or so—maybe
even a little longer than that—some-
thing happened with translation envi-
ronment tools that requires more 
from us than passive usage. Suddenly,
we need to become experts. Why?
Because the number of features
offered by the typical professional
translation environment tool (TEnT)
has expanded so much that our com-
puters can no longer deal with all of
them at the same time. Often they
actually get in the way of each other.

Here is a list of features that most
TEnTs offer in some way or another
during the translation process:

• Automatic display and insertion of
perfect and fuzzy matches from
the translation memories (TMs).

• Automatic display of matches
from the termbases and optional
automatic insertion.

• Subsegment searches within the
TM that are suggested as part of
an auto-completion process or as
matches in a separate pane.

• Automatic assembly of matches
from the TMs and termbases 
(and possibly machine trans-
lation sources).

• Automatic correction of TM
matches with termbase and 
machine translation data.

• Real-time quality assurance
checking for formal, non-linguistic
errors and inconsistent terminology.

• Real-time spell-checking with a
squiggly underline.

• Suggestions from several machine
translation engines and other
mixed sources like MyMemory.

• Automated suggestions from
online dictionaries and TMs like
TDA.

• Voice recognition as a preferred
way of entering text.

If you compare this to just a few
years ago, you will realize quickly
that this list has grown considerably.
And unless you are working on 
some kind of miracle computer or
with very small TM and termbase
resources, there is essentially no way
to do all of this at the same time
without a significant lag time. Now it
is true that some of these features
might not even collaborate very
well—say, voice recognition with
some of the insertion or assembly
features—and it is even more true
that not all features are helpful for
everyone to start with (that is cer-

tainly the case for machine transla-
tion, but also for any of the other fea-
tures). But my point is that to use
your TEnT as your ultimate produc-
tivity tool, you have to understand
how to mix and match the available
features so they cater optimally to
what you need them to be. No more
relying on (and praying for) “just”
perfect TM matches. You have to
become better than that. (Well, you
do not have to. You also do not have
to sleep enough, eat well, or exercise,
but you are better for it.) 

I think this is really good news!
Not only does it force us to look at
ourselves and understand how we
actually translate (and how we can
possibly optimize it), but it also
encourages us not to sit on our tech-
nology laurels that we earned several
years ago. It should force us to stay
interested in new developments and
maybe even engage with some of the
developers. Plus, employing transla-
tion technology adequately for your
needs and your clients’ needs has now
truly become a professional activity,
just like the ability to “simply” 
translate. n

GeekSpeak
Jost Zetzsche

Good News!

The GeekSpeak column has two goals: to inform the community about technological advances and at the
same time encourage the use and appreciation of technology among translation professionals. Jost is the
co-author of Found in Translation: How Language Shapes Our Lives and Transforms the World, a perfect
source for replenishing your arsenal of information on how human translation and machine translation each
play important parts in the broader world of translation. Contact: jzetzsche@internationalwriters.com.

Information and Contacts
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(Posted by Corinne McKay on her
blog, Thoughts on Translation,
http://thoughtsontranslation.com.)

Let’s just dive into this
one: bad habits that may be putting
the brakes on your freelance ambi-
tions. And for the record, I am not
getting all superior here. I culled
many of these bad habits from my
own experiences!

Waiting for the Big Block of Time
That Is Never Coming: Remember
that book you have been planning to
write, that marketing campaign you
have been meaning to launch, or that
blog you have been on the verge of cre-
ating … but not until you can take a
week and focus only on that task. News
flash: unless you are independently
wealthy and have no responsibilities to
anyone except yourself, the big block
of time is never coming. I tell you this
because I waited (literally) two years to
write the second edition of How to
Succeed as a Freelance Translator,
because I was going to take a month
off and just blaze away at it. After two
years of waiting for that elusive month,
I decided that even if I only wrote one
sentence, I had to work on the second
edition every single day. And guess
what? In another six months, it was
done. So, whatever your long-term
goals, chip away at them in small, 
regular increments.

Publicly Ranting about Clients or
Colleagues: When I see people doing
this, mostly in the form of Facebook
or Twitter posts, I have one question
for them: Why? I agree, everyone
needs to vent now and again, but that
is what your e-mail and phone con-
nections to your most trusted col-
leagues are for. Public ranting has so
many downsides that it is hard to
know where to begin. 

• First, nothing on social media is
private, and someone may forward
the rant to the client or colleague
at whom it is directed, even if you
do not actually name them in the
post. 

• Second, social media is there for-
ever. You can delete the ranting
post, but lots of people have
already seen it. 

• Third, it is off-putting to other
people who might refer work to
you. I would never take the risk of
referring a client to someone who
is a habitual ranter. Also, I think
that most clients run away from
translators who have a reputation
as being high-drama or difficult to
work with. The emotional release
of publicly flaming someone just
is not worth the risk. 

• Fourth, that whole thing about
people in glass houses. I definitely
get irritated when clients or col-
leagues inconvenience me because
of their own bad planning, or send
the wrong file, or do not under-
stand a question or instruction 
that seems simple to me. But I 
try to keep the perspective that,
undoubtedly, I do those same
things sometimes, possibly
without even realizing it. 

• Fifth, it is a waste of your time
and energy. With the time you
spend being aggravated at a 
client who bugs you, you could
proactively go look for a new
client who pays more and is less
annoying. So, keep the complaints
offline, and only share them with
a few colleagues whom you really,
really trust.

Feeling That Other People Have 
All the Luck in This Industry:
Everyone else lands the plum direct
clients. Everyone else gets asked 
to speak at the cool conferences.
Every-one else’s webinars sell out.
My take: it is not luck. If you want to
be jealous of something, be jealous
that those “lucky” people work harder
than you are willing. As Thomas
Edison said, “Genius is one percent
inspiration and ninety-nine percent
perspiration.” So, go out there and
perspire. Just do not wait for the big
block of time to do it!

Overestimating Your Marketing/
Networking/Professional
Development Efforts: I bet that if
you asked most translators to audit
themselves honestly, you would find
most people are doing no outbound
marketing at all: zero. And even those
of us who are doing outbound mar-

Blog Trekker

Bad Habits That Hold Freelancers Back

Internet blogs are rich sources of information for translators and interpreters. They allow users to post questions,
exchange ideas, network, and read news and commentary on a specific subject. The topics featured in this column are
actual blog postings concerning issues pertinent to your colleagues in the field today. For more blog listings, visit
www.atanet.org/resources/blog_trekker.php

Information and Contacts
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keting are likely to be radically overes-
timating how much we are doing. For
example, I think I am pretty good at
outbound marketing, and I have a
database of potential clients to whom 
I regularly send stuff. But, I ordered a
set of 100 marketing postcards about
10 months ago, and I have at least 40
of them left. I aim to send out one
postcard per day, and I am actually
achieving more like one and a half per
week. Ditto with professional develop-
ment. Let’s say that we recommended

that freelancers spend the extravagant
sum of 5% of their yearly gross
income on professional development.
So, if you are making $70K, that
would be $3,500. Here again, I am
guessing that even translators who
attend something like ATA’s Annual
Conference are not hitting that mark.
Result: if you do not move forward,
neither will your business, in terms of
new clients and new opportunities (see
“other people have all the luck” on the
previous page for more on this). n

GET AN EDGE.
GET A DEGREE.
100% ONLINE.

Hone your practical and theoretical 
translation skills, cultural-mediation 
competence and professional interpreting 
capabilities at UTB.

European faculty

UPCOMING CLASSES 

FALL SEMESTER

SPRING SEMESTER

SUMMER SESSION

MASTER’S AND CERTIFICATE
IN SPANISH TRANSLATION

AND INTERPRETING

Department of Modern Languages
Office of Translation and Interpreting
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Looking to Expand Your Portfolio of Direct Clients?
ATA’s Client Outreach Kit Can Help!

Reaching the direct client market requires a different marketing strategy. 
You have to go to them instead of waiting for them to come to you. ATA’s
Client Outreach Kit will give you the tools you need to attract direct clients

by positioning yourself as a resource for translation buyers and users.

What is the Client Outreach Kit?
The core of the kit is a fully customizable PowerPoint presentation that
you can use when speaking to potential clients—at chamber of com-
merce meetings, trade association events, professional seminars, brown-
bag lunches at local law firms, or any other venue that would draw the
kind of client you are looking for. 

The kit also includes a set of practical, stand-alone Skills Modules 
to help you make the most of the core PowerPoint presentation. Topics
include writing and delivering an elevator speech, developing effective
public speaking habits, getting invited to speak, writing your own 
introduction, and handling question-and-answer sessions effectively.

The Client Outreach Kit can be downloaded free of charge by 
ATA members. To learn more, go to www.atanet.org/client_outreach.
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In my work as a translator and
language teacher with a focus on
medicine, I am particularly interested
in the genre of language instruction
books for health care professionals.
There are a number of fine books
available in this category, ranging
from medical terminology texts for
entry-level health care employees who
are not native speakers of English to
books for English-speaking medical
professionals who work with non-
English-speaking patients, such as An
Introduction to Spanish for Health
Care Workers: Communication and
Culture by Robert O. Chase and
Clarisa B. Medina de Chase. There-
fore, I was pleased to find in my
hands Ineke H.M. Crezee’s Introduc-
tion to Healthcare for Interpreters and
Translators, which approaches the
intersection of language and medicine
from the opposite direction, pre-
senting a wealth of information
related to health care for language
professionals.

Unlike most of the publications
reviewed in The ATA Chronicle,
Ineke Crezee’s book is not a dic-
tionary but rather a monolingual
(English) educational text. As a prac-
tical professional aid, this highly
readable book will be most useful to

interpreters who work in health care
settings but lack formal medical
training. Reading this book is much
like getting a guided tour through a
busy hospital and all its departments.
And a very comprehensive tour it is;
our author-guide is a translator and
interpreter, holds a degree in nursing,
and lives and works in New Zealand
as a university-level translation and
interpreting instructor. In this review,
I will provide a brief description of
the material Crezee presents, seeking
both to convey a sense of the text’s
usefulness and to point out a few of
its limitations.

Content
Introduction to Healthcare for

Interpreters and Translators is
divided into three sections. 

Part I, Interpreting, considers some
fundamentals of the interpreting pro-
fession, various health care settings,
cultural difference, and medical 
terminology. These four chapters pro-
vide the lens through which subse-
quent topics are viewed. Crezee
introduces two components of culture
that are especially important for
health care interpreters: “aspects of
communication that may be influ-

enced by cultural beliefs [as well as]
cultural beliefs in relation to health,
i.e., attitudes toward sickness and
health, behaviour, diet.” She refers to
these issues repeatedly throughout the
book.

Part II, Interpreting in health care
settings, includes chapters that focus
specifically on health care practi-
tioners, outpatient clinics, hospitals,
emergency rooms, informed consent,
pre- and post-operative procedures,
obstetrics, child health, speech lan-
guage therapy, mental health, and
oncology. I can imagine many situa-
tions in which these chapters could be
used to prepare for a particular inter-
preting assignment. For example, the
chapter on child health devotes sev-
eral pages to problems faced by pre-
maturely born infants. Reading just
the few paragraphs on respiratory
problems will give the reader a crash
course in how the respiratory system
develops, why preterm babies are
vulnerable to respiratory difficulties,
what therapies are used, and what
complications can ensue. Later in the
same chapter we find concise descrip-
tions of a number of important child-
hood diseases. Reading the relevant
description would be an excellent
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way for an interpreter to acquire
important background knowledge
about causes, symptoms, diagnostic
tests, and treatments.

Part III, Health care specialties,
could perhaps more accurately be
entitled “Body systems,” as important
specialties like mental health and
oncology have already been addres-
sed in the preceding section. Each
chapter features very clear line draw-
ings that illustrate situations such as
stent placement in a coronary artery,
changes in the bronchi during an
asthma attack, or elevated intraocular
pressure occurring with glaucoma.
There are also lists of relevant terms
in every chapter, including Latin and
Greek roots, as well as diagnostic,
anatomical, and functional terms.
This section of the book reads like a
set of very extensive lecture notes. A
generalist reader will be unlikely to
remember everything he or she
learns, but will come away with a
basic understanding of how each
body system functions.

If asked to provide an illustrative
example of the character of this book,
I might turn to the chapter on emer-
gency departments and emergency
rooms. Among other things, this
chapter offers a listing of the “most
common reasons for admission.” 
This comprehensive (if alarming) 
list includes: 17 medical problems
ranging from anaphylaxis to miscar-
riage, 10 types of accidents (such as
burns or poisoning), and four
common surgical problems (appen-
dicitis, collapsed lung, perforated
stomach ulcer, sub-acute bowel
obstruction). As I mentioned earlier,
reading this book feels like partici-
pating in a very thorough informa-
tional tour. Anyone who has not spent
a lot of time in an emergency room
will put the book down feeling quite
well-versed in what goes on there!

Potential Limitations
In terms of its theoretical frame-

work, Introduction to Healthcare for
Interpreters and Translators does a

fine job of making explicit the funda-
mentals of Western medical thought
and practice. In the chapter on hospi-
tals, the author presents the three
principles of “isolation of the sick,”
“the medico-scientific approach,” 
and “the patient-oriented approach,”
describing them as “the broad under-
pinnings of hospital cultures in coun-
tries within North-Western Europe
and North America.” The explanation
of each principle is specific and prag-
matic. For example, the reader learns
that “Western” medical practitioners
base treatment on scientific evidence
(rather than cultural beliefs) and are
likely to explain treatment to, and
seek consent from, the patient
directly (rather than the patient’s
family members).

Unfortunately, Crezee’s references
to the communication patterns and
cultural beliefs of other cultures may
come across as somewhat superficial.
We read in the introductory section,
for example, that members of various
cultures may wish to consult faith
healers or eat primarily rice gruel.
More specific examples tend to 
be highly anecdotal. In a short sec-
tion on diet, Crezee writes that,
“according to some hospital sources,
the ginger and sesame oil and the
food traditionally eaten by new
[Chinese] mothers pass into the
breast milk and may make their
baby’s jaundice worse.” She further
reports that she “was told that some
obstetricians simply tell these
mothers to just stop breast-feeding.”
To be fair, Crezee’s book does not

purport to be a nuanced cross-cul-
tural study of beliefs relating to
health care. The author expressly
states that she uses “anecdotal evi-
dence relating to ethical conflicts in
health care settings … commonly
shared by experienced interpreters
who wished to remain anonymous.”
However, the very presence of such
anecdotal evidence left this reader
wishing that the book’s objectives
had included more in-depth analysis
of cross-cultural communication
breakdowns.

Another limitation of Introduction
to Healthcare for Interpreters and
Translators is that, despite its title,
the volume does not offer much new
material for translators who spe-
cialize in medical texts. Certainly
translators often consult monolingual
texts for research purposes, but such
readers will not find here the terms
and concepts they encounter in
research articles, clinical trial docu-
ments, diagnostic test reports, or
pharmaceutical package inserts—
genres in which medical translators
commonly work but that interpreters
are unlikely to encounter.

Working translators, editors, and
proofreaders will also be bothered by
the numerous typographical and
minor grammatical errors, as well as
the many inconsistencies with regard
to capitalization and punctuation. It is
hard to overlook the constant flow of
typos like “the babies movements,”
“has the patient every had,” “the med-
ical staff will usually consists of,” etc.
Readers may chafe at the

Annette Bridges is a freelance translator specializing in medical and academic research texts who has
taught Spanish, German, and English in a range of settings. An ATA-certified German>English and
Spanish>English translator, she has a Ph.D. in comparative literature from the University of Oregon. Contact:
ajbtranslations@gmail.com.

Have an idea for a dictionary you would like to see reviewed? Contact Peter A.
Gergay, chair of ATA's Dictionary Review Committee, at pgergay@aol.com.
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Dictionary Review Continued 

apparently random use of capitaliza-
tion (a list of tests includes both
“abdominal x-ray” and “Chest 
X-ray”) or the book’s occasional
failure to adhere to conventional word
order (“selective serotonin reuptake
inhibitors” become “Serotonin
Selective Reuptake Inhibitors”).
Moreover, the generally helpful index,
which does include common prefixes
and suffixes like “ankylo” or “ectomy,”
is somewhat spotty. For example, it
does not include a number of impor-
tant conditions, like Down syndrome
or mumps.

With regard to the language used
in this book, the New Zealand-based
author generally tries to use “neutral”
English, or to mention both British
and U.S. variants of terms. However,
there are a few passages, such as a
reference to going into surgery as
going “to theatre,” that could confuse
some U.S. readers. Terms like “nappy
creme” might also baffle an inter-
preter who learned English informally
after immigrating to the U.S.

Overall Evaluation
To summarize, readers should not

expect this book to offer a close
study of cross-cultural issues in
health care, and the ideal target audi-
ence consists not of translators, but
quite specifically of interpreters who
work directly with patients in clin-
ical settings. However, Introduction
to Healthcare for Interpreters and
Translators is a fine “grand tour” of
Western health care and a treasure
trove for interpreters who wish to do
a quick bit of preliminary research
or refresh their knowledge on a par-
ticular topic (who can disregard the
typos and linguistic inconsistencies).

An e-book version is available
and could be a convenient (albeit
expensive) way for interpreters to
gain access to this ambitious and
informative volume. Ineke Crezee’s
book would also make for engaging
chapter-by-chapter reading after
working hours, which distinguishes
it from many of the dictionaries and
terminology books that tend to fill
the bookshelves of working lan-
guage professionals.  n
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Many kudos to those who
took the step of making The ATA
Chronicle a digital edition in parallel
with the hard copy. It has given this
column a remarkable boost. I would
say more, but the space that would
take up might occupy the space
needed for all of the extra replies.

New Queries
(English>Portuguese 6-14.1) In a
chemical text, one of our colleagues
had difficulty with “5-batch work,” as
in “Recent equipment acquisition
include an HPLC-Mass Spec (high-per-
formance mass spectrometry) machine
for impurity analysis and 5-batch
work.” Is this a solvable query?

(English>Spanish 6-14.2) “Separate
weighings” was a concept found in a
text about testing a drug. This ought
to be enough context: “Linearity and
range: The linearity of an analytical
method is its ability to elicit test
results that are directly proportional to
the concentration of anolytes in sam-
ples. Linearity may be demonstrated
on the test substance (by dilution of a
standard stock solution) and/or by
using separate weighings of synthetic
mixtures of the test product compo-
nents, using the proposed procedure.”

(French>English 6-14.3) In a text
that, among other things, described a
dress in a fashion show, volumes bas-

culés dans le dos was problematic.
Here is where it appeared: un style
monolithique évitant le décoratif, un
imprimé marbre (d’après une robe de
l’été 1951), de savants drapés noués,
des effets de basques ou des volumes
basculés dans le dos.

(Italian>English 6-14.4) In clinical
trials, what are aneuploidia deleteria?
Here is what our colleague shared as
context: Uno studio di fase 2 ha evi-
denziato risultati particolarmente
incoraggianti in pazienti con linfoma
periferico a cellule T (peripheral T-
cell lymphoma, PTCL) recidivante o
refrattario, costituendo la base per lo
studio globale di fase 3 attualmente
in corso su XXX come singolo agente
nel PTCL. L’inibizione di Aurora 
A ha determinato l’interruzione 
dell’assemblaggio del fuso mitotico,
causando ritardo mitotico, errori di
segregazione dei cromosomi, aneu-
ploidia deleteria e, infine, la morte
delle cellule.

(Korean>English 6-14.5) A real
rarity in this column, and a welcome
one, comes from Doug McNeal:

in a pharmacological
paper. The additional context for this
query is: 

.

. Go for it, if you can.

(Lithuanian>English 6-14.6) It
appears that kompiuterizuotos nyt-
inės staklės are used in the produc-
tion of fashion-industry textiles.
What are they? 

(Polish>English 6-14.7) In the world
of pedagogy, what is to be made of
the term księga promocji? Here is
where it appears: Inaczej zwana
księgą wydziałową, księgą dziekańską
lub metryką, znajdują się w niej
zapisy wszystkich ceremonii przy-
znania stopnia naukowego na uniwer-
sytecie. Pojawiło się w podpisie do
zdjęcia: Motywy mitologiczne w
księdze promocji.

(Spanish>English 6-14.8) This legal
contract really had only one sticking
point, the five words in bold in the fol-
lowing: PROCESO CIVIL  De acuerdo
a la información limitada recibida, se
trataría de un proceso civil por indem-
nización por daños y perjuicios hasta
por XXX por un accidente. Según
informan los asesores legales de la
Sociedad Auditada, se presentó excep-
ción de prescripción y fue elevada a la
Sala para su resolución. No tenemos
conocimiento de la decisión de la Sala.

Replies to Old Queries
(Dutch>English 2-14.1) (Uitbouw -
steigers): Brian Crumpler says these
are “cantilever(ed) scaffolds.” They
are used to build out and/or around
balconies, ledges, bridges, or pro-
truding architectural structures where
the weight of the scaffold’s platform
is supported by cantilevers. It differs
from most commonly known scaf-
folding in the sense that traditional
scaffolds have support beams perpen-
dicular to the ground (sometimes
with a diagonal crossbeam), whereas

The Translation Inquirer
John Decker

E-mail queries and responses by the first of each month to jdecker@uplink.net (subject line: The Translation
Inquirer). Generous assistance from Per Dohler, proofreader, is gratefully acknowledged.
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cantilever scaffolding has beams 
supported by the side of the struc-
ture/building at an angle. The can-
tilever is beneficial when vertical
support beams cannot be used due to
obstacles on the ground or when the
ground cannot be reached. 

(Dutch>English 4-14.2) (waarderend
auditen): Marianne van der Lubbe
asserts that this is probably “Apprec-
iative Auditing.” (For example, see
http://bit.ly/IIA-appreciative, where
both terms are used.) She also wants
to point out to anyone translating into
or out of Dutch that a 100-member
mailing list called ATANed exists, of
which she is the moderator, and
would be glad to help with queries.

(English>Italian 4-14.4) (split
entry): Elsa Proverbio-Bradford sug-
gests L’ ingresso principale è disposto
su piani sfalsati e situato sul retro
della casa.

(English>Polish 4-14.5) (cyclability
endurance): Małgorzata Pezaris has the
following suggestion, which is more a
or less a descriptive rather than a
direct, simple-phrase translation. How
about wytrzymałość na częste cykle
ładowania i rozładowania?

(English>Russian 3-14.4) (Show
cause for pendente lite relief): Liv
Bliss says the Latin part of this liter-
ally means “pending the suit”  (i.e.,
effected during the course of a legal
proceeding). In this case, from the
context given, the defendant spouse is
apparently being asked by the plain-
tiff spouse to explain and/or justify
(“show cause”) his or her application
to receive temporary financial support
(“relief”) while the divorce pro-
ceeding is still being adjudicated. 
Liv says she would not dream of
attempting Russian for this.

(French>English 3-14.7) (étude de
fiabilisation): Amy Lamborn states
that this refers to a study on work
done to improve reliability. The com-
plete translation would be: “studies of
efforts to improve the reliability of
pressure systems with a proprietary
software in accordance with the
ASME Code.”

(French>Italian [English] 4-14.8)
(rideaux de croisée): Theodore
Johnson notes that croisée has often
been used as a poetic word for
“window,” so that rideaux de croisée
might be translated simply as
“window curtains” (or the Italian
equivalent). Jean Leblon says that
croisée in architectural terms is the
crossing of two separate shapes, 
such as the transept and the nave 
in a church. Today, it is a window
frame, whether in the shape of a cross
or not. Thus, it is now used to mean
simply a “window” or a “window
frame.” In this case, he would say
“The window curtains” (or “drapes”
in U.S. usage).

(German>English 9-13.5) (Nach
Vorliegen der 3 ausstehenden
Sputumbefunde): Ilse Andrews revis-
ited this query and found one of the
responses to it inadequate. The
German phrase simply means: “Once
the delayed sputum analyses had
arrived.” In general, German prefers
noun phrases to dependent clauses.
Ausstehend never means excellent. In
fact, they were not the actual samples,
anyway. That would be Sputumproben.

(German>English 3-14.8) (Kein
Gestank nach Schaf): Ilse Andrews
says the word can be found in any dic-
tionary. It means “stench” in English.
Thus, the phrase means “no stench
(unpleasant odor) of sheep.” Sheep do
tend to have an unpleasant odor, and
this Merino lambskin apparently does

not. Sue Hayes suggests “It doesn’t
stink like sheep.” When she bought
sheepskins in the Middle East, they
smelled like sheep (i.e., vile). The
expectation of something that is
unbleached, not dyed, etc., is that it
would stink. Therese Iknoian states that
the final answer would depend on the
context and use, but something like
“Don’t smell like a sheep” would be
quite close. 

(German>English 4-14.9) (anfall-
ender kalkulatorischer Gewinn): Ted
Wozniak affirms that this is a cost
accounting concept and is the differ-
ence between an “output” and
“cost.” He explains that it is a “ficti-
tious” figure and is called the
“imputed profit” (for internal cost
accounting purposes).

(Portuguese>English 3-14.10) (em
campanhas): Deboral Schindler offers
“The products made on line can be
made by teams.” In other words, prod-
ucts can be made either by using the
assembly line method of production or
by using the team concept. According
to Vocabulário Jurídico (30th edition),
by De Plácido e Silva (page 246),
campanha is derived from the French
champagne and means a group of mili-
tary operations. In a broader sense, it
can mean a group of people mobilized
to achieve a common goal.

(Spanish>English 2-14.9) (asientos
de banda): Edgar Sanchez proves that
there are still unexplored options to
satisfactorily render this into English
by proposing “belt swing seat.”

One of my correspondents stated
that people read hard copy, but skim
what appears in electronic form.
Probably true, but based on this
month’s responses, I will take the
skimming any time! Thank you all
very much.  n

Don’t Miss Out!
Many of ATA’s announcements, including division newsletters, webinar schedules, and conference updates,
are sent to members by e-mail. To be sure that these messages don’t end up in your spam folder, take a
minute now to add ata-hq@atanet.org to your “safe senders” list.
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Humor and Translation
Mark Herman

The book Music, Text and
Translation, edited by Helen Julia
Minors (Bloomsbury Publishing,
2013), includes articles about a wide
variety of topics, including: surtitling
operas; subtitling music television
videos for viewers who are hard of
hearing; the relation of sung lyrics to
their musical settings; the translation
and/or rewriting of popular songs;
the relation of music to other arts;
cultural and intersemiotic translation;
homophonic translation; the transla-
tion of musical metaphors; and 
problems involved in making ethno-
musicological transcriptions and
translations. And then there is the
article about Marilyn Monroe.

Marilyn Monroe was not a real
person. Rather, she was an act, the
professional persona assumed by the
American model, actress, and singer
Norma Jeane Mortenson (1926-
1962), and the subject of an article
by Charlotte Bosseaux in Music, Text
and Translation titled “Some Like it

Dubbed: Translating Marilyn
Monroe.” In her own words and
quoting others, Bosseaux describes
the Monroe persona as “a child in a
woman’s body” with a “wiggling
walk” and “jiggling breasts,” “avail-
able, vulnerable, desirable, non-
threatening,” “a reference point for
sexuality in the coinage of everyday
speech.” But the persona consisted of
more than her looks. Billy Wilder,
who directed Monroe in the 1959
film Some Like It Hot, declared, “She
was an absolute genius as a comedic
actress, with an extraordinary sense
for comedic dialogue.” And the voice
she used to project that dialogue was
as much a part of her persona as her
body: “high pitch, breathy timbre,
fast pace.”

In 1953, at the peak of her status
as a sex icon, Monroe starred with
Jane Russell in the film musical
Gentlemen Prefer Blondes, playing
Lorelei Lee, the role that had previ-
ously made a star of Carol Channing

in the 1949 Broadway version.
Lorelei Lee is a gold digger, the
“little girl from Little Rock” whose
best friend is diamonds. The story
began as a novella by Anita Loos in
1925, was first adapted for the stage
in 1926, and was first made into a
film (silent) in 1928.

Unlike many films in English that
are subtitled for the foreign market,
or dubbed but only for the dialogue
and not for the songs, the French ver-
sion of Gentlemen Prefer Blondes
was completely dubbed into French
by two actresses: Mony Dalmès for
the spoken dialogue, and Claire
Declerc for the songs.

The translation itself is not dis-
cussed at all by Bosseaux, and it
probably does not matter because
Bosseaux, focusing mainly on the
oral qualities of the voices, shows
that, in the French version, there is a
“mismatch between the [onscreen]
body and the voice.” While all is not
lost, the French Lorelei offers “far
less vocal variety, producing less
childish, amusing, or endearing
sounds.” The song delivery is in a
“rounded tone devoid of an airy
quality … not as sultry or playful as
that of the original Monroe/Lorelei.”

In short, despite the reputation of
the French, and presumably the best
efforts of the dubbing team, far 
less sexy! n

Less Sexy In French

Submit items for future columns via e-mail to mnh18@columbia.edu. Discussions of the translation of humor
and examples thereof are preferred, but humorous anecdotes about translators, translations, and mistranslations
are also welcome. Include copyright information and permission if relevant.
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