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Déjà Vu X - Taking
Translation Technology
to Higher Levels

The Déjà Vu X computer assisted

translation system is an all-new line up of

products designed from the ground up to

meet translators’ top needs - increased

productivity and improved translation

quality and take them to new heights.

Select the right level

Atril’s knowledge and expertise has

produced an exceptional product line up -

Déjà Vu X Standard and Déjà Vu X

Professional for freelancers and Déjà Vu X

Workgroup for larger users and a free Déjà

Vu X Editor to translate the satellite

projects created by Déjà Vu X Workgroup.

All backed by Atril’s enviable reputation for

high quality support and training.

Now push the button

Don’t take our word for it. Download a free,

fully featured 30 day product and see for

yourself just how Déjà Vu X can take you

right to the top.

FREE DOWNLOAD

Contact us today at:
www.atril.com

call: 617 273 8266
email: usasales@atril.com

Atril, Independence Wharf, 4th floor, 

470 Atlantic Avenue, Boston MA 02210          
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An Easy Reference To ATA Member Benefits
Your ATA membership has never been more valuable. Take advantage of the discounted programs and 
services available to you as an ATA member. Be sure to tell these companies you are an ATA member and
refer to any codes provided below.

We’ve done everything possible to
ensure that your address is correct. But
sometimes errors do occur. If you find
that the information on the mailing label
is inaccurate or out of date, please let us
know. Send updates to:
The ATA Chronicle • 225 Reinekers Lane,
Suite 590 • Alexandria, VA 22314
Fax (703) 683-6122 •
Chronicle@atanet.org

A Publication of the American Translators Association
1999 FIT Best Periodical Award Winner

Moving? Find an
error with your
address?

Business Owners Insurance
Hays Affinity Solutions (HAYS)
(866) 310-4297 • (202) 263-4016
cjones@hayscompanies.com or
lmccormick@hayscompanies.com
http://ata.haysaffinity.com

Collection Services/Receivables Management
Dun & Bradstreet
Mike Horoski
(800) 333-6497 ext. 7226
(484) 242-7226
Horoskim@dnb.com

Credit Card Acceptance Program/Professional
Services Account
NOVA Information Systems
Reference Code: HCDA
(888) 545-2207 • (770) 649-5700

MasterCard
MBNA America
Reference Code: IFKV
(800) 847-7378 • (302) 457-2165

Life and Disability Insurance
Mutual of Omaha
(800) 624-5554 • (402) 342-7600
www.mutualofomaha.com

Overnight Delivery/Express Package Service
UPS
Reference Code: C0000700415
(800) 325-7000
www.ups.com

Professional Liability Insurance
Hays Affinity Solutions (HAYS)
(866) 310-4297 • (202) 263-4016
cjones@hayscompanies.com 
http://ata.haysaffinity.com

Retirement Programs
Washington Pension Center
(888) 817-7877 • (301) 941-9179

Website Development
Two Rad Technologies
radtown@atanet.org
www.atanet.org/radtown

...And, of course, as an ATA member you receive discounts on the Annual Conference registration fees and ATA 
publications, and you are eligible to join ATA Divisions, participate in the online Translation Services Directory, and
much more. For more information, contact ATA (703) 683-6100; fax (703) 683-6122; and e-mail: ata@atanet.org.

The ATA Chronicle Submission Guidelines
The ATA Chronicle enthusiastically encourages members to submit articles of interest to the fields of
translation and interpretation.
1. Articles (see length specifications below) are due the first of the month, two months prior to the

month of publication (i.e., June 1 for August issue).
2. Articles should not exceed 3,500 words. Articles containing words or phrases in non-European

writing systems (e.g., Japanese, Arabic) should be submitted by mail and fax.
3. Include your fax, phone, e-mail, and mailing address on the first page.
4. Include a brief abstract (two sentences maximum) emphasizing the most salient points of your

article. The abstract will be included in the table of contents.
5. Include a brief biography (three sentences maximum) along with a picture (color or B/W). Please

be sure to specify if you would like your photo returned. Do not send irreplaceable photos.
6. In addition to a hard copy version of the article, please submit an electronic version either on

disk or via e-mail (Jeff@atanet.org).
7. Texts should be formatted for Word or Wordperfect 8.0.  
8. All articles are subject to editing for grammar, style, punctuation, and space limitations.
9. A proof will be sent to you for review prior to publication.

Standard Length 
Letters to the editor: 350 words; Op-Ed: 300-600 words; Feature Articles: 750-3,500 words;
Column: 400-1,000 words
(See Chronicle editoiral policy—under Chronicle—at www.atanet.org)

Chronicle
The

January
Focus: Terminology
Submission Deadline: 

November 15

February
Focus: Literary Translation 
Submission Deadline: December 1

March
Focus: Marketing 
Submission Deadline: January 1

April
Focus: Client Education
Submission Deadline: February 1

May
Focus: Market Segments
Submission Deadline: March 1

June
Focus: Public Relations/

Professional Outreach
Submission Deadline: April 1

July
Focus: Science and Technology
Submission Deadline: May 1

August
Focus: Medical Translating 

and Interpreting
Submission Deadline: June 1

September
Focus: Interpreting
Submission Deadline: July 1

October
Focus: Legal

Translating/Interpreting
Submission Deadline: August 1

November/December
Focus: Training and Pedagogy
Submission Deadline:

September 1
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28th Annual American
Literary 

Translators Association
Conference 

November 2-5, 2005 
Hotel Omni Mont-Royal

Montreal, Canada
www.literarytranslators.org/

conference.html 

ATA Translation Software Tools
Seminar

Hilton Garden Hotel
Chicago, Illinois

July 9, 2005

You’ll find the most up-to-date
contact information for your
ATA colleagues online, day 
or night! Search by name,
location, even by email
address—just click
www.atanet.org/
membersonly.

ATA’s
Membership
Directory

Keeps You 
Connected 
All Year Long
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and other health-related quality of life
questionnaires at the Center on
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Getting Started: 
A Newcomer’s Guide to

Translation and 
Interpretation

$15. Members
$25. Nonmembers

Order online at atanet.org
or call 703.683.6100.

A straightforward guide 
for newcomers to the professions.
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From the President
Reaching Out to Foreign Language Teachers and Learners

Scott Brennan
president@atanet.org

Sad but true, and nothing new:

“In schools all over the United
States, teachers are actively discour-
aging their students from studying for-
eign languages because ‘there aren’t
any jobs besides teaching’—at a time
when language capabilities are more
critical to our national security and eco-
nomic success than ever before. Some
educators are so unfamiliar with our
profession that they don’t even know
the difference between translation and
interpreting” (from the ATA Public
Relations Committee’s school outreach
initiative, ATA Chronicle, February
2005, page 14).

The ATA has taken great strides in
making translators and interpreters
more visible in the media and the
public eye. But what can we do specif-
ically to address misperceptions among
teachers and language learners, who
should be our natural allies?

The American Council on the
Teaching of Foreign Languages
(ACTFL, www.actfl.org) is pro-
moting a “2005 Year of Languages”
(YOL) recognition program in the
U.S. to highlight the increased need
for foreign language education. The

U.S. House and Senate have both
passed resolutions endorsing the ini-
tiative (H. Res. 122, S. Res. 28), and
so has ATA (see pages 12 and 13).

A symbolic act, but we hope to see
tangible outcomes.

As an active YOL sponsor, ATA 
is working to educate teachers 
and their students about careers in
translation and interpreting. ATA
Student Outreach Coordinator Lillian
Clementi and ATA Past President Ann
Macfarlane have submitted a session
proposal on this topic for ACTFL’s
2005 Annual Meeting in November.
For many foreign language teachers
at the conference, it will be the first
time they have heard about translators
and interpreters as working profes-
sionals with strong earning potential
and a vital role in every imaginable
field of human endeavor.

It is worth mentioning that ATA
was a major source for a 2002 article
on interpreters and translators in 
the Bureau of Labor Statistics’
Occupational Outlook Quarterly
(www.bls.gov/opub/ooq/2002/summer/
art02.pdf). ATA Public Relations
Committee Co-chair Kevin Hendzel
was also profiled in the running
sidebar feature, “You’re a what?” (He
is a translator).

In the same vein, ATA intends to

work with ACTFL for the June YOL
theme of “Adult learning and lan-
guage use” by providing content for
the ACTFL newsletter and website,
and through ATA member participa-
tion in a symposium on “Language
use in the work world.”

ATA’s student awards may also be
of interest to ACTFL teachers and
encourage their foreign language stu-
dents who are leaning towards trans-
lation or interpretation as a career.
Finally, we want ATA to be the pri-
mary resource for ACTFL teachers
and others interested in translation
and interpretation.

In working to educate foreign lan-
guage teachers and students, we are
not seeking an immediate payoff. We
are planting seeds for the next gener-
ation of translators, interpreters, and
clients who will understand the cru-
cial role we play in the global
economy, national security, world lit-
erature and culture, and peaceful rela-
tions among nations.

www.yearoflanguages.org

ATA is here to help you ... 

Connect with ATA five different ways. Get the

information you need, when you need it.

Twenty-Four7
Website: www.atanet.org

Phone: 703.683.6100

E-mail: ata@atanet.org

Fax: 703.683.6122

Mail: ATA
225 Reinekers Lane
Suite 590
Alexandria, VA 22314
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From the Executive Director
ATA Members and Internet Scams

Walter Bacak, CAE
Walter@atanet.org

If it sounds too good to be true, it is
too good to be true. 

Several ATA members have
received offers by e-mail to interpret
for an African prince’s daughters
while they sightsee and shop. Others
received more official business-ori-
ented messages: a client needs an
interpreter while attending a seminar
in Texas, Ohio, or some other plau-
sible place.

ATA sent out a message alerting
members to these scams back in
December. I also mentioned these 
e-mails in my January column. But
after hearing from several members
asking about the fraudulent messages,
here’s more information on the scams.

The authors (perpetrators) of the
scams include the recipient’s name,
e-mail address, and the recipient’s
primary non-English language
embedded in the text of the message,
which adds some credibility. After the
recipient (ATA member) responds to
the message confirming his or her
availability, the author expresses a
check (which is a fake or drawn on a
closed account) with instructions to

notify the author as soon as the check
is received.

A couple days later, the author 
e-mails the member canceling the
assignment—giving the excuse that
the daughter or client got sick. The
author then tells the member to keep
$xxx for your time and trouble and wire
the remainder to xxx [some other
person].  BEWARE: if you wire the
author the funds, you are liable for the
entire amount, according to the
National Consumers League. For more
information on this “fake check scam,”
please visit the National Consumers
League’s Internet Fraud Watch website at
h t t p : / / f r a u d . o rg / t i p s / i n t e r n e t /
fakecheck.htm. (Tips to avoid this scam
are listed on page 23 of this issue.) The site
is a real eye opener regarding all the
Internet scams that are out there and how
they work, from the old Ponzi/pyramid
schemes to the “Nigerian letters (please
send me xxxx and I will send you xxxx
x 2 or more)” and  the new “phishing”
scams (where authentic-looking order
forms are fronts for collecting personal
information and credit card numbers).

In response to the many calls 
and e-mails from members, I have

reported the targeting of ATA mem-
bers to the Internet Fraud Complaint
Center (IFCC). According to the
IFCC website, “The IFCC is a part-
nership between the Federal Bureau
of Investigation and the National
White Collar Crime Center.” I
encourage you to report any Internet
scam messages you receive to the
Internet Fraud Complaint Center
(http://ifccfbi.gov). 

You may also want to report it to
the National Consumers League. Its
website is http://fraud.org. And,
please let me know as well at
walter@atanet.org.

Finally, the contact information
that you post online in the ATA
Directory of Translation and
Interpreting Services is easily acces-
sible to the business community and
the general public. That is its pur-
pose: to help you get legitimate busi-
ness. However, knowing the
information is readily available
online also means that you need to
keep your guard up.

Visit us on the web at www.atanet.org

Remember to 
work on your 

Continuing Education

Points to maintain your ATA 
certification. For more information, 

please see page 55.

Spread 
the 

Word!

Does your local library carry the Chronicle? Help

spread the word about professional translation and

interpreting. Next time you go to your local

library, take a copy of the Chronicle and 

recommend that they subscribe. You’ll be 

reaching out to future colleagues and clients. 
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NAJIT and ATA Form Outreach Partnership

By Lillian Clementi

As ATA continues to expand its
successful public relations
effort, the association has taken

a logical next step by building an
alliance with the National Association
of Judiciary Interpreters and
Translators (NAJIT). Over the past
few months, NAJIT representatives
have been working actively with their
counterparts on ATA’s Public
Relations Committee to eliminate
duplication of effort and expand
results for both associations.

Like ATA, NAJIT has adopted a
two-pronged outreach strategy that
seeks to promote the profession, both
in the news media and in schools.
NAJIT’s recently created Advocacy
Committee is charged with raising
the association’s public profile, while
its new Student Outreach Program,
established by the NAJIT Board of
Directors in June 2004, will award
scholarships enabling selected trans-
lation and interpreting students to
attend NAJIT’s annual conference
(May 13-15, 2005) in Washington,
DC. Isabel Framer, a member of
NAJIT’s Advocacy Committee and
chair of its Position Paper
Subcommittee, has already begun
exchanging information with her
counterparts on the ATA PR
Committee. NAJIT Student Outreach
Program Chair Vanesa Ieraci is ener-
getically exploring ways to support
ATA’s School Outreach Initiative and
cooperate with ATA in creating a
searchable online database of transla-
tion and interpreting programs across
the United States. “I am very inter-
ested in exploring this possibility,”
says Ieraci enthusiastically.

Attracting the Media
As most Chronicle readers are now

aware, over the past several years

ATA has intensified its effort to pro-
mote the translation and interpreting
professions by providing information
and commentary to print, radio, and
television. Beginning with a series of
high profile panels at ATA’s annual
conferences, the effort has expanded
to include exposure in the New York
Times, The Washington Post, LA
Times, on National Public Radio,
FOX TV, CNN, and a wide range of

other media outlets. As ATA and
NAJIT move toward closer coopera-
tion, the two associations are actively
exploring joint approaches to
shaping, monitoring, and responding
to media coverage of translation and
interpreting issues.

Having hosted a listserv on inter-
preter advocacy and outreach for
many years, NAJIT’s Isabel Framer
brings extensive experience to her
work with the ATA PR Committee
and is confident that the partnership
will be fruitful. “NAJIT has had an
enormous impact,” she noted. “There
will be a multiplier effect [benefiting]
not only NAJIT and ATA members,
but also translators and interpreters
in…society as a whole.”

Speaking in Schools
In 2003, ATA began a concentrated

effort to raise awareness of translation
and interpreting in schools across the
U.S. by adding a school outreach
resource center to its website (visit
www.atanet.org/ata_school/welcome.htm).
The center, which is free and open to
the public, provides quick, convenient
access to ready-made materials that
translators and interpreters can present
in their local schools and universities
with minimal effort and preparation
time. The site is organized into four
age-specific sections; for each age
level, there is advice on what to say and
how to say it, plus sample presentations
and supporting material contributed by
ATA members. With these online mate-
rials, preparing and delivering an effec-
tive school outreach presentation can
take as little as three or four hours.
Through the new partnership, NAJIT
members are now being introduced to
ATA’s school outreach initiative and
urged to use it.

ATA Contest Open to ATA and
NAJIT Members 

To encourage language profes-
sionals to use the new materials, ATA
has launched a school outreach con-
test that is open to all members of
ATA and all members of ATA-affili-
ated organizations, including NAJIT.
The winner will receive free regis-
tration for the 2005 ATA Annual
Conference, November 9-12, in
Seattle (see details on page 10).

Members of ATA and its British
counterpart, the Institute of Translation
and Interpreting, are already using the
resource center to make presentations
in schools. While the obvious goal of
school outreach is educating the next
generation of language professionals, it
is just as important to reach future
clients. NAJIT’s Ieraci hopes to con-
tinue broadening the effort. “I

“…ATA organizers are 
now recruiting speakers
and coordinators for a

school outreach speakers
bureau, another fertile area

for NAJIT/ATA
cooperation…”

➡
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Win A Free Registration To
ATA’s Annual Conference!

Deadline: July 15, 2005.

The best photograph wins free registration at this year’s
ATA conference in Seattle, Washington. The winner will
be contacted by August 15, 2005. Any member of ATA or
of any ATA-affiliated organization is eligible to enter.

Any questions? Contact:
Amanda Ennis, germantoenglish@earthlink.net
Lillian Clementi, lillian@lingualegal.com

Join ATA’s School Outreach movement and start educating clients one
classroom at a time.

It’s easy  • It’s fun  • It’s free
…and it could win you free registration to this year’s conference in
Seattle, Washington, November 9-12, 2005.

Here’s how:
• Visit ATA’s website at www.atanet.org.
• Click on School Outreach.
• Pick the age level you like the best and click on it.
• Download a presentation and deliver it at your local 

school or university.
• Get someone to take a picture of you in the classroom.
• Send it to ATA’s Public Relations Committee at pr@atanet.org

(subject line: School Outreach Contest), or mail it to ATA at 
225 Reinekers Lane, Suite 590, Alexandria, VA 22314. Please 
include your name and contact information, the date of the
presentation, the school’s name and location, and a brief 
description of the class. 

NAJIT and ATA Form Outreach Partnership Continued

encourage NAJIT members to visit
the School Outreach site,” she urged.
“It is vital for all translation and inter-
preting professionals to visit the
resource center and get acquainted
with this program and its importance
in shaping the way consumers per-
ceive our profession.”

ATA organizers are now recruiting
speakers and coordinators for a school
outreach speakers bureau designed to
handle increasing requests from schools
around the country, providing another
fertile area for NAJIT/ATA cooperation.
Speakers bureau coordinators will
essentially serve as relay points for
requests from ATA Headquarters, and
need to commit only an hour or two per
month. Once the speakers bureau is in
place, articles placed in publications tar-
geting schoolteachers and guidance
counselors will highlight the profession
and encourage schools to request
speakers. Winners of NAJIT’s Student
Outreach scholarships may also be
asked to make presentations on careers

in translation and interpreting to other
students. If you’re interested in volun-
teering as a speaker or coordinator, or if
you have material you’d like to con-
tribute to the website, contact Lillian
Clementi at lillian@lingualegal.com.

Shared Purpose
NAJIT is a professional associa-

tion dedicated to promoting quality
interpreting and translation in the
judicial system. Though its mission is
more specialized, it shares ATA’s
goals of increasing public recognition
of translation and interpreting, and
encouraging professional develop-
ment among practitioners in both
fields. Originally founded in 1978,
NAJIT now has over 1,000 members,
including practicing interpreters and
translators, educators, researchers,
students, and administrators. While
most of its membership is in the U.S.,
the association also has members in
Latin America, Europe, Asia, and
Australia. 

Future areas of cooperation may
include: joint media training; an
ATA/NAJIT presentation on transla-
tion and interpreting careers at the
2005 conference of the American
Council on the Teaching of Foreign
Languages (ACTFL is sponsoring
“2005: The Year of Languages”—
learn more about it in this issue); and
reciprocal links in key areas of the
NAJIT and ATA websites. Leaders on
both sides see the new partnership as
an important step forward. “Our two
associations have very similar mes-
sages to deliver; pooling our efforts
and resources makes sense,” said ATA
President Scott Brennan. “It is my
hope that this will be the first step in
a close partnership with NAJIT on
public relations and advocacy.”

Visit us on the web at www.atanet.org
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The following is reprinted with the
permission of the American Council
on the Teaching of Foreign Languages
(ACTFL). It originally appeared on
the ACTFL website (www.actfl.org).

I n today’s increasingly global com-
munity, the concept of being
“well-spoken” has taken on an

entirely new meaning. The need to
communicate with, understand, and
do business with people and cultures
where English is not the primary lan-
guage is becoming a high priority for
more and more Americans. That’s
why the academic, social, and eco-
nomic benefits of gaining proficiency
in English as well as other languages
are the focus of a year-long celebra-
tion marking “2005: The Year of
Languages” across America.

Under the guidance of the
American Council on the Teaching of
Foreign Languages (ACTFL) and its
affiliated organizations, schools and
communities will use special events,
competitions, and promotional mate-
rials to deliver the language learning
message. These events and materials,
including press releases, print and
broadcast advertising, informational
brochures, and “Year of Languages”
merchandise items, are aimed at stu-
dents, parents, and community mem-
bers to explain why language study
matters to learners of all ages, from
preschoolers to senior citizens:

• Research has shown that young chil-
dren are most receptive to learning
languages before the age of six! The
skills they acquire as youngsters
make their academic performance
better as they age, not only in lan-
guages, but in other studies as well.

• Standardized test studies indicate
that students who have concen-
trated on foreign language studies 

generally are among the highest
performers in other subject areas. 

• Studying languages exposes us to
more than just language—we learn
about the cultures and societies of
the native speakers and are
exposed to their literature as it was
originally written.

• Gaining language proficiency can be
a stimulating and rewarding activity
for the adult who has been away from
the classroom for many years. The
mental discipline that is required and
the resulting cultural exposure are
life-enhancing experiences. 

• Consider, too, the extra benefit that
fluency in other languages adds to a
resume. Businesses in every field
imaginable have an urgent and
growing need for employees who
can help them do business, both in
the U.S. and abroad, with people
and companies who speak other
languages. More importantly, these
new communicators of the 21st
century need the special insights
that come from intense language
study…an understanding of the cul-
tures, the social customs, and the
language subtleties that explain the
difference between what a person
says and what they mean. 

Anyone wanting to find out more
about the “Year of Languages” may visit
www.yearoflanguages.org to find a

growing selection of information and
items pertaining to this year-long cele-
bration. There is a participant kit for any
community or school interested in organ-
izing “Year of Languages” activities. The
kit offers sample press releases to reach
local news media with local information,
a sample proclamation that can be used
for local or state leaders to officially rec-
ognize the observance, an article that can
be used in newsletters or sent to local
newspapers, and a calendar of monthly
focus areas that can be used to plan
events throughout the year. There will
also be a message board that will allow
people around the country to ask ques-
tions and post information about their
own “Year of Languages” activities.

An official government acknowl-
edgement of ACTFL’s initiative came
early this year when both the House and
the Senate passed resolutions desig-
nating 2005 as The Year of Languages.
“Our involvement in ‘2005: The Year of
Languages’ underscores our commit-
ment to making language learning 
part of every American’s life,” said
Thomas Keith Cothrun, past  president
of ACTFL. “Proficiency in language
other than English is critical to the career
preparation of today’s students.
Learning a new language and studying
about other cultures is a fun and exciting
endeavor to be enjoyed by everyone. In
today’s world, competence in more than
one language is a core and defining
characteristic of a good citizen!”

The Year of Languages will culmi-
nate in a big way at the ACTFL
annual convention in Baltimore,
Maryland, November 18–20, 2005.
Our theme will be “2005–2015:
Realizing Our Vision of Languages
for All.” For more information, go to
www.yearoflanguages.org, or visit
the ACTFL website at www.actfl.org,
or call ACTFL at (703) 894-2900.

2005: The Year of Languages 
Shows Value of Multilingual Skills

By Steve Ackley  

“…In today’s increasingly
global community, the
concept of being ‘well-

spoken’ has taken on an
entirely new meaning…”

www.yearoflanguages.org

The ATA Chronicle | April 2005
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The American Translators Association

Proclamation

Whereas language plays a crucial role in the positive development of peaceful relations
among all nations of the world, and

whereas a knowledge and mastery of the languages of the world are essential to the social, cultural, and
economic health of all nations, and their security, and

whereas it is desirable for everyone living within our nation to understand the culture, mindset, and
common humanity of those who speak languages other than English, and

whereas mastery of world languages is essential for persons wishing to pursue careers as translators and
interpreters, and

whereas the American Translators Association strongly supports the initiative taken by the American
Council on the Teaching of Foreign Languages to promote “2005: The Year of Languages,”

Now therefore be it resolved

that the Board of Directors of the American Translators Association encourages its members:

•  to promote 2005 as The Year of Languages;

•  to distribute information about the initiative; and

•  to seek ways to support teachers of world languages as they pursue their profession,
so beneficial and necessary to our society.

ATA Board of Directors
January 30, 2005

www.yearoflanguages.org

Attention Exhibitors
American Translators Association  • 46th Annual Conference
Seattle, Washington  • Westin Hotel  • November 9-12, 2005

Plan to exhibit at the American Translators Association’s 46th Annual Conference in Seattle, Washington, November 9-12,
2005. Exhibiting at the ATA Annual Conference offers the best opportunity to market your products and services face-to-face
to more than 1,300 translators and interpreters in one location. Translators  and interpreters are consumers of computer hard-
ware and software, technical publications and reference books, office products, and much more. Face-to-face selling, as you
know, is the most effective and successful method of marketing. The ATA Annual Conference is the perfect venue, and you are
assured of excellent visibility. Exhibit space is limited, so please reserve your space today. For additional information, please
contact Matt Hicks, McNeill Group Inc.; mhicks@mcneill-group.com; (215) 321-9662, ext. 19; Fax: (215) 321-9636.
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Senate and House Designate 2005 “The Year of Languages”
Official government acknowledgement of The Year of Languages came earlier this year when both
the U.S. Senate and House of Representatives passed resolutions recognizing the importance of the
initiative. Many thanks to David Cotlove for compiling the following summary.

S. Res. 28, the Senate Resolution designating 2005 as The Year of Languages, was passed by the full Senate on February
17, 2005.

On March 8, the U.S. House of Representatives passed H. Res. 122 calling for the establishment of a “Year of Languages”
recognition program in the U.S. to highlight the increased need for foreign language education. 

Selections from the Senate Resolution:

Whereas according to the 2000 decennial census of the population, 9.3 percent of Americans speak both their native lan-
guage and another language fluently;

Whereas according to the European Commission Directorate General for Education and Culture, 52.7 percent of
Europeans speak both their native language and another language fluently;

Whereas Report 107-592 of the Permanent Select Committee on Intelligence of the U.S. House of Representatives con-
cludes that American multinational corporations and nongovernmental organizations do not have the people with the foreign
language abilities and cultural exposure that are needed;

Whereas the 2001 Hart-Rudman Report on National Security in the 21st Century names foreign language study and req-
uisite knowledge in languages as vital for the Federal Government to meet 21st century security challenges properly and
effectively;

Whereas the American intelligence community stresses that individuals with proper foreign language expertise are
greatly needed to work on important national security and foreign policy issues, especially in light of the terrorist attacks on
September 11, 2001;

Whereas a 1998 study conducted by the National Foreign Language Center concludes that inadequate resources existed
for the development, publication, distribution, and teaching of critical foreign languages (such as Arabic, Vietnamese, and
Thai) because of low student enrollment in the United States; and

Whereas a shortfall of experts in foreign languages has seriously hampered information gathering and analysis within
the American intelligence community as demonstrated by the 2000 Cox Commission noting shortfalls in Chinese proficiency,
and the National Intelligence Council citing deficiencies in Central Eurasian, East Asian, and Middle Eastern languages:

Now, therefore, be it Resolved, That— 

(1) it is the sense of the Senate that foreign language study makes important contributions to a student’s cognitive devel-
opment, our national economy, and our national security;

(2) the Senate-- 

(A) designates the year 2005 as the “Year of Foreign Language Study,” during which foreign language study is pro-
moted and expanded in elementary schools, secondary schools, institutions of higher learning, businesses, and
government programs; and

(B) requests that the President issue a proclamation calling upon the people of the United States to-- 

(i) encourage and support initiatives to promote and expand the study of foreign languages; and 

(ii) observe the “Year of Foreign Language Study” with appropriate ceremonies, programs, and other activities. 
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As chair of the ATA Ethics
Committee and an ATA past
president, I read with great

interest Gabe Bokor’s plea (January
2005 Chronicle) for ATA to change
its policy on nonintervention in com-
mercial disputes between members.

I disagree with Gabe on the reasons
why the policy was formulated and
adopted. The current policy on nonin-
tervention in commercial disputes
between members is not grounded in a
fear of lawsuits. It is grounded on the
desire and the need to be fair to all ATA
members. And, I might add that it is
also a good business practice.

Throughout his statement, Gabe
points out that ATA should protect
translators from unscrupulous agency
owners or direct clients. Reading
Gabe’s statement, I got the impression
that ATA represented only freelance
translators and translation agencies.  

First, ATA is not a union defending
a supposedly weaker group against
another, namely agency owners.
Agency owners need freelance transla-
tors as much as translators need the
work provided by the agencies. They
work together.

Second, ATA is composed of 
corporate members (agencies and
corporations), institutional members
(universities, government agencies,
and nonprofit organizations), stu-
dents, and individual members (full-
and part-time/in-house and freelance
translators, interpreters, professors,
terminologists, project managers,
editors, etc.). 

The scenario described by Gabe
involved only two groups: the freelance
translators and the agencies owners.
Therefore, would it be fair for ATA to
protect one group (freelance transla-
tors) over the other? There are a

number of business contracts estab-
lished every day between other ATA
members: translation teachers and uni-
versities, in-house translators in corpo-
rations and international organizations.
Why isn’t ATA stepping in to protect
the translators against their employers?
Or clients? What happens when a full-
time translator does not get a raise, a
promotion, or feels that he or she is
being taken advantage off?

ATA is an umbrella organization
promoting the translation and inter-
preting profession, it is neither a busi-
ness bureau nor the human resources
department.

As your Ethics Committee chair for
the past three years, I noted that there
seems to be an even number of com-
plaints from freelance translators and
from translation companies. The typ-
ical complaint is almost always the
same on both sides.

Translator: I worked for such and
such company (often not a member or
corporate member of ATA, although a
few are), and they have not paid me.
Can ATA do something? Can you expel
this company?

Translation company: I hired a
translator who is an ATA member (or
who is certified by ATA) and the trans-
lation is terrible (or the translation was
not delivered on time). Can ATA expel
this translator or can you take his/her
certification away?

Another common denominator for
both sides appears to be the relative
inexperience.

So, what should ATA do? ATA
needs to continue to educate the trans-
lation services buyers and translators
about best business practices.

For buyers:
• Ask the translator for references;
• Check references;
• Verify credentials;
• Ask for a reasonable test; and
• Put a written agreement together–

outlining the responsibilities of
each party.

For translators:
• Select companies carefully by

researching them as much as 
possible;

• Ask for references;
• Check references;
• Ask for a contract; and 
• Ask for a work order spelling out

all details to include payment rate,
delivery date, format, and respon-
sibilities of each party.

The current policy of ATA not get-
ting involved in commercial disputes
between members is the right thing do
and the most responsible position for
the membership as a whole.

Muriel M. Jérôme-O'Keeffe
muriel@jtg-inc.com

Opinion
ATA’s Policy on Nonintervention in 
Commercial Disputes Between Members Revisited

Visit us at www.atanet.org

Take Advantage of 
Your Member Benefits

Professional Liability Insurance
Hays Affinity Solutions (HAYS)

(866) 310-4297 • (202) 263-4016
cjones@hayscompanies.com 

http://ata.haysaffinity.com

Retirement Programs
Washington Pension Center

(888) 817-7877 • (301) 941-9179

Life and Disability Insurance
Mutual of Omaha

(800) 624-5554 • (402) 342-7600
www.mutualofomaha.com
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T he lawfulness of discussing
translation and interpreting
rates is a question that comes

up frequently in association-related
listserv groups. When it comes to
rates, most translators and inter-
preters would like to know that they
are in the same ballpark as everyone
else, and newcomers just want to
know what the ballpark is. What
could be the harm in that?

The answer is plenty. But first a
little background.  

Short History of U.S. Antitrust Laws
In the late 19th century, the U.S.

marketplace was dominated by busi-
nesses that had created anti-compete
agreements in order to manipulate
prices. Businesses that were mem-
bers of trusts, as these relationships
were called, would initially cut the
prices of their goods and services to
the point where competitors were
driven out of business. Members of
the trust were then able to raise their
prices as they wished without the
threat of competition. In 1890,
Congress passed the Sherman
Antitrust Act to outlaw trusts and
prohibit such illegal monopolies. In
1914, the Clayton Antitrust Act
added two more antitrust laws to the
books, and the Federal Trade
Commission (FTC) was established
shortly afterward with the mandate to
enforce antitrust regulations. An
important point to note here is that
these laws were enacted to protect
competition and preserve the free-
market system, the basis of the U.S.
economy.

ATA’s Policy on Antitrust
Now fast forward to the late 20th

century. In 1990, the Federal Trade
Commission (FTC) investigated the
ATA for possible failure to comply
with antitrust laws. After two years of

investigation and a significant
amount of money spent in defending
the association—as well as many
association members spending time
in Washington testifying before the
FTC—the investigation was closed
with a statement from the FTC that
the closure did not mean that a viola-
tion had not occurred. The
Commission also reserved the “right
to take such further action as the
public interest may require.”

Three years later, the FTC issued 
a cease-and-desist order to the
International Association of Conference
Interpreters (AIIC) after finding AIIC
in violation of U.S. antitrust law (see
page 16 for details).

This is a part of ATA’s history that
no one wants to repeat. ATA is firmly
committed to ensuring that the asso-
ciation fully complies with the rele-
vant antitrust laws as they pertain to
the activities of ATA. There is an
obligation to not only set a high stan-
dard regarding antitrust, but also to
abide by the spirit of the law as well
as the letter of the law.  

Antitrust and Listserv Discussions
The potential for ATA, or any

other association for that matter, to be
involved in legal action as a result of
listserv discussions is a reality
because the forum for discussion was

developed on the basis of member-
ship in the association. It is important
for members to understand that an
association cannot be used as a forum
for rate discussions. Specifically,
ATA’s policy on antitrust compliance
as it relates to online and offline dis-
cussions states:

“Bear in mind that discussions
among members [including chap-
ters and divisions] regarding trans-
lation rates, methods of
calculating translation rates, rate
levels, future rate expectations,
rate projections, or any other mat-
ters which may affect translation
rates can create a risk of antitrust
violations. Do not circulate
written statements, comments,
suggestions, or views, etc.,
regarding any matters which may
affect translation rates, and do not
make public announcements or
statements on those matters.”

The ATA policy statement on
antitrust is published in the print ver-
sion of The ATA Membership
Directory and in the ATA Annual
Conference Program. The policy is
also available on ATA’s website under
“Membership,” then “ATA Policy.” A
copy of the policy is reprinted on
page 17 as well.

Associations at Risk
Associations, by their very nature,

are at particular risk of antitrust vio-
lation since they bring together com-
petitors to discuss issues related to
their industry. They will often take a
unified action to promote the com-
mercial and professional goals of
their members. This is one of the
basic reasons that associations are
organized.  

At the same time, however, there
is a real danger that any “unified

What Could Be the Harm in That?

By Mary David

“…Associations, by their
very nature, are at

particular risk of antitrust
violation since they bring
together competitors to
discuss issues related to

their industry…”

➡



The ATA Chronicle | April 200516

What Could Be the Harm in That? Continued

action” taken by industry competitors
will cross the line to become an
antitrust violation. In fact, a recent
article published online by the
American Society of Association
Executives (ASAE) warned that the
courts continue to be concerned with
the “collection and exchange of com-
petitively sensitive information” in
associations. Such information is said
to include salary surveys, exchange
of price information, and reporting of
information regarding customers’
creditworthiness.1

Associations are also held
accountable for educating their offi-
cers, staff, and members regarding
potential antitrust violations and for
enforcing adherence to the law in all
association activities. This is not
always easy since the antitrust
statutes leave considerable room for
judicial interpretation of the facts in
each case. Consequently, the deci-
sions rendered in past cases offer the
best reference for how associations
can avoid antitrust violations.  

Review of Antitrust Case Law
Over the years, the courts have lib-

erally interpreted the Sherman
Antitrust Act to prohibit a broad
range of business practices within
associations. For example:

• The informal, voluntary exchange
of pricing information among
association members may be
inferred by the courts to be a con-
certed action—and an antitrust
violation, even without an express
agreement among the partici-
pants—if the exchange results in
price stabilization. See U.S. v.
Container Corporation of America
et al. 393 U.S. 333 (1969).

• An association may be held liable
for members’ activities at an 

association function or elsewhere.
See FTC v. Superior Court Trial
Lawyers Association, et al., 493
U.S. 411 (1990).

• Actions by an association member
or officer that an outsider could
assume were authorized by the
association may be interpreted by
the courts to be an act of the asso-
ciation, for which the association
would bear legal responsibility.
See American Society of
Mechanical Engineers, Inc. v.
Hydrolevel Corp., 456 U.S. 556
(1982).

Further review shows that a number
of associations have faced FTC
antitrust charges in the past, and many
have been held liable by the courts. To
note just two: In 1997, the FTC found
that the International Association of
Conference Interpreters (AIIC) had
violated U.S. antitrust laws by estab-
lishing and enforcing association stan-
dards, including minimum daily rates,
specified payment for travel and rest, as
well as uniform per diem allowances.2

And in 1995, the New England
Juvenile Retailers Association dis-
solved when the FTC charged the 
association with unfair acts and anti-
competitive practices. Retail members
of the association had sent letters to
furniture manufacturers who advertised
in discount mail order catalogs, com-
plaining about the economic impact the
catalogues were having on their indi-
vidual businesses and threatening to
refuse to do business with those manu-
facturers.3

An agreement among competitors to
refuse to do business with certain cus-
tomers or suppliers in an effort to keep
a customer from receiving services is an
unlawful group boycott.4 Consequently,
any discussion, no matter how fleeting,
about blacklisting individuals or 

companies is prohibited. See Silver v.
New York Stock Exchange, 373 U.S. 341
(1963); Fashion Originators’ Guild of
America, Inc. v. FTC, 32 U.S. 457, 467-
68 (1941); Northwest Wholesale
Stationers, Inc. v. Pacific Stationary &
Printing Co., 472 U.S. 284 (1985).  

Compensation Surveys and 
Antitrust Law

Claims of antitrust violations are
frequently based on evidence that
compensation and price-related infor-
mation has been shared between
competitors. There does not have to
be an expressed agreement between
the competitors to use the shared
information to control the market in
order for an antitrust violation to
have occurred. This aspect of the law
has led most associations to steer
clear of conducting pay rate surveys.
Within the last decade, however, new
guidance from the FTC and the
Department of Justice, as well as
existing case law, has allowed associ-
ation compensation surveys to be car-
ried out with the following
conditions:

1. A third party manages the collec-
tion of the data. 

2. The information is made available
to both association members and
nonmembers. 

3. Wage and rate information col-
lected is at least three months old
(nothing current). 

4. No one participant’s information
accounts for more than 25% of
any item reported. 

5. Participation in the survey is 
voluntary. 

6. Unregulated discussions of the
results are discouraged by the
association. 

Using these guidelines and under the
oversight of legal counsel, ATA com-
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piled and published The ATA
Translation and Interpreting
Compensation Survey (2nd edition)
in 2003. This publication is available
from ATA Headquarters (contact
Maggie Rowe at (703) 683-6100 if
you are interested). 

Industry compensation surveys are
often viewed by members as one of
the most valuable benefits any associ-
ation can offer. Nonetheless, there are
still a number of significant legal
concerns and risks associated with
the collection of pay rate data. This is
an area where associations must pro-
ceed with caution.

Payment Practices Lists
Ensuring payment is a primary

concern for all. With only limited
resources for pursuing collections,
the freelancer learns, sometimes the
hard way, to do a little research on a
new client’s past payment practices
before taking the job. And what better
way to do this than to ask other trans-
lators and interpreters about their
experiences with the client? This was
the beginning of online client refer-
ence sites for translators and inter-
preters, also known as “payment
practices lists.”

Payment practice lists offer trans-
lators and interpreters an opportunity
to report slow payers as well as non-
payers. And, in turn, translators and
interpreters can review the lists for
information on clients. Some lists are
free and some require a paid mem-
bership.  

These kinds of watchdog projects
are certainly not new; many con-
sumer groups have published such
lists on paper for years. Most advise
that their lists are for reference only,
cautiously steering clear of any
implied boycott.  

While ATA does not sponsor, sup-
port, or recommend any payment

practice lists, the association does
recognize that this kind of reference
can be useful to freelancers. Website
links to several client reference sites
are provided at the end of this article.

No Matter How Innocent
No matter how innocent a particular

act may be, legal difficulties for ATA
and for the individual or corporate ATA
member can result if it leads others to
believe that a violation has occurred.
And there are serious consequences,
both criminal and civil. Violations of
the Sherman Antitrust Act are felonies

that can subject an individual to fines of
up to $350,000 and imprisonment for
as long as three years. Corporate viola-
tors may be fined up to $10 million,
and injunctions can be issued that
would impair the corporation’s ability
to compete effectively.5

The Bottom Line
Antitrust laws were created specif-

ically to protect small companies and
independent contractors from being
forced out of business by any group
conspiring to control the market. The
goal is, and always has been, to

The American Translators Association
Policy Statement

Antitrust laws make unlawful any agreements among competitors that directly or
indirectly restrain competition, including agreements among competitors which
directly or indirectly affect prices. Gathering and publishing of information on com-
petitive rates charged by translators must be performed under procedures intended
to ensure that the information gathered and published is impartial and objective and
does not encourage the setting of rates. ATA intends to comply with such proce-
dures in the dissemination of any rate information.

ATA intends to comply strictly with antitrust laws and all other laws that affect
ATA. The Association requires that its Division and Chapters comply strictly with
those laws. It is essential that ATA, its Divisions and Chapters, and its members
ensure that activities comply with antitrust laws. The purpose of this Policy
Statement is to focus on the need for antitrust compliance.

We urge that ATA members follow these guidelines:

• Avoid actions which create a risk of antitrust violations.
• Bear in mind that discussions among members regarding translation rates,

methods of calculating translation rates, rate levels, future rate expectations, rate
projections, or any other matters which may affect translation rates can create a
risk of antitrust violations. Do not circulate written statements, comments, sug-
gestions, or views, etc., regarding any matters which may affect translation rates,
and do not make public announcements or statements on those matters.

• Matters that affect rates or restrain competition among members should not be
discussed at meetings.

• Consult with counsel on any question which might have competitive or antitrust
implications.

Finally, this Policy Statement is intended to highlight antitrust issues affecting ATA
and its members. It does not answer all questions which may arise under the antitrust
laws. ATA urges that members who have antitrust questions consult legal counsel.

As Adopted by ATA Board of Directors on March 25, 1990

➡
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give individuals a chance to compete
fairly and to let the market set the
price. The laws are enforced to keep
bullies from dominating the competi-
tion. It is time to take the blinders off
and recognize that antitrust laws were
written to protect us, not hurt us.

The bottom line is that even
though you might personally disagree
with a simple listserv discussion
falling under the purview of antitrust
laws, the FTC and Department of
Justice would more than likely see it
differently. And the cost of taking the
chance—or even challenging this
application of the law—is more than
any of us can afford.
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Conference Interpreters (AIIC)
www.ftc.gov/os/1997/03/aiicord.htm

Online Payment Practice Resources
1. Aquarius

www.aquarius.net

2. Black and White List
www.gotranslators.com/Engl/
Reports.php

3. Payment Practices Tools
www.gotranslators.com/Engl/
BPTools.php

4. Payment Practices
www.trwenterprises.com/ 
payment_practices.htm

5. ProZ
www.proz.com

6. Translator Client Review List
www.tcrlist.com

7. Translation Agency Payment
http://finance.groups.yahoo.com/
group/translationagencypayment

8. TranslatorsCafe
www.translatorscafe.com

What Could Be the Harm in That? Continued

www.yearoflanguages.org

Note: The preceding article was
reviewed by ATA’s attorney. This
information does not constitute
legal advice or opinion.
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Late payments are the bane of the
freelance translator. Nonpayment,
or less-than-full payment, while

not as pervasive or as frequent,
is even more harmful. As moderator 
of the Payment Practices list
(www.trwenterprises.com/payment_
practices.htm), I think I have seen every
possible reason clients have given for
not paying or not paying the full amount
billed. 

Based on all of the various reports
I’ve encountered over the years, I’ve
developed some strategies for
ensuring payment in full. Most of
these suggestions are geared toward a
new client, but some apply to every
project a freelancer undertakes.
These are suggestions, rather than
hard and fast rules. As a business
owner, you must establish procedures
and make decisions for running your
business. That is really the only rule I
can give you: freelance translation IS
a business, and it is YOUR business.

Before Accepting a New
Client/Project
1. Get the contact data. Never accept
a job until you have the full contact
data for billing. At a minimum, you
should have the client’s full name,
physical address, mailing address (if
different), phone and fax numbers,
and the contact’s name and e-mail
address. Other information you may
want or need could include the
client’s URL, tax ID number, business
registry number and the name of the
court of registry (if applicable), and
accounts payable department contact
data if the client has a separate A/P
department. If the client uses a pur-
chase order (PO) system, the PO will
normally include all the data neces-
sary for invoicing. If the client doesn’t
use a PO, have him provide the data
by e-mail in the confirmation letter
for the job. If the client has a website,

this information is usually available
there (contact us, legal, Impressum),
but not always. For owners of domain
names, this information can be found
by doing a WHOIS search  at the fol-
lowing sites.

• www.betterwhois.com
• www.uwhois.com
• www.whois.net
• www.allwhois.com
• And hundreds of others

2. Beware of freemail. Be very careful
about accepting a job if the client only
has a free e-mail address (Yahoo!,
Hotmail, etc.). While not all clients
have a domain, and thus a company e-
mail address, all serious clients will
have a real e-mail account. There are
serious clients who still use a free e-
mail account for various reasons, but
you still need to get their real e-mail
address as well as a physical address.
Remember to verify both addresses
before accepting the job. The same
applies to post office boxes, which
many companies use for mail.
However, keep in mind that if the
worst happens, you can’t serve papers
to a post office box.

3. Don’t bow to pressure. Don’t accept
a job hastily, especially if you don’t

have all the necessary contact informa-
tion. No job is so urgent that the client
can’t take five minutes to send you the
information you request. Besides, you
want to look at the files anyway. How
many times has a client said “It’s just a
couple pages of nontechnical stuff,” but
when you get the file, it’s a legal brief
for a lawsuit about engineering defects
in a laser and computer-controlled
widget manufacturing system? And
while you are doing that…

4. Ask for references. There are a wide
variety of sources about client payment
practices now available. I encourage
you to use all that may apply to your
language pair. Yes, you will get a lot of
e-mail from the various lists, and most
may not apply to you. But by using e-
mail filters to sort the mail into folders,
the amount of e-mail and the time
required to look through it is easily
managed. You don’t have to read it all
when it comes in. Do it once or twice a
day when you take a break from a job,
or else as the first and last thing during
the day. Save ALL the reports on “bad”
payers. You may want to save these into
a separate text file to conserve space in
your e-mail program. While the
instance reported may not involve your
language pair, the agency might have a
project in your pair in the future. Aren’t
10 or 20 minutes of your day worth not
working for free for two months?

Depending on who the client is, there
may be other sources of information on
the company’s payment practices, such
as the Better Business Bureau
(www.bbb.org), Dun & Bradstreet
(www.dnb.com), credit agency reports,
court records, and company registries. 

So while you are waiting for contact
details, looking at the files, etc., search
the archives and/or post an inquiry to
all these lists. However, you should be
aware that it may take up to a day to get
a response, since our industry is

“…As a business owner,
you must establish

procedures and make
decisions for running your
business…know who you
are dealing with and what
is expected of you and the

client…” 

Ensuring Payment

By Ted R. Wozniak

➡
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Ensuring Payment Continued

spread out over the entire globe.

Online Resources
The Black and White List 
(www.gotranslators.com/Engl/
Reports.php)

FREE online database searchable
by name, country, e-mail address, or
URL. As of February 22, 2005, the site
contained over 140 reports of bad
payers. Provides client contact data
and narrative responses about dealings
with the client, including respondent’s
name, e-mail address, and report date.
Respondents “certify” that the infor-
mation provided is accurate.

Payment Practices Tools In The
Translation World 
(www.gotranslators.com/Engl/
BPTools.php)
Free list of websites/lists concerning
payment practices.

Blue Board - ProZ
(www.proz.com/?sp=agency_list) 
Available to Platinum members
($120), but non-Platinum members
can use BrowniZ points or pay 50
cents to view one report. Searchable
by country or name. As of February
22, 2005, there were 5,149 agencies
listed (not all listings have reviews).

Hall of Shame—TranslatorsCafe
(www.translatorscafe.com)
Consultation is included in the Master
Membership ($70). 

Mailing Lists
Payment Practices 
(www.trwenterprises.com/
Subscribe_PP.htm) 
This is the “Grandfather” of all lists,
and was started in 1999 by Karin
Adamczyck. It is a strictly moderated
mailing list devoted exclusively to the
payment practices of clients in the
translation and interpretation sector.

Inquiries and replies follow a set form
that also allows them to be cross-
referenced and put into a database.
Except on rare occasions when the mod-
erator opens the forum for discussion of
important singular issues, there is no dis-
cussion. Membership is open to all
members of the translation and interpre-
tation profession. This list currently has
over 2,505 members and 9,568
inquiries/responses in the Yahoo! archives.

Untrustworthy Translation Agencies 
(www.translationdirectory.com/
non-payers.htm) 
This free newsletter periodically
sends out a “List” of bad payers. An
agency is included in the list based on
submitted reports and if the respon-
dent did not break the translation
agreement. Details are not included,
just a list of names. 

The Translator Client Review List 
(www.tcrlist.com) 
A private list service and website for the
international community of freelance
translators. On the list, translators dis-
cuss payment experiences with dif-
ferent agencies and companies with
whom they have worked, as well as
other related topics on a separate dis-
cussion list. The annual subscription is
$12. There is a one-month free trial sub-
scription available to new subscribers,
as well as free memberships and schol-
arships. There is no data available on
the number of subscribers or messages.

Transpayment 
(www.smartgroups.com/groups/
transpayment)
Free mailing list on agency payment
practices. Contains about 2,100 mes-
sages. Membership data not available.

Translation Agency Payment
(finance.groups.yahoo.com/group/
translationagencypayment) 

Free, 423 active members, about 325
messages.

TradPayeur 
(finance.groups.yahoo.com/group/
tradpayeur) 
Free, 252 active members, about 180
messages (in French). 

Betaalmoraal 
(groups.yahoo.com/group/
betaalmoraal) 
Free, 278 active members, about 620
messages (in Dutch).

Zahlungspraxis 
(de.groups.yahoo.com/group/zahlu
ngspraxis) 
1,058 members, 8,164 messages (in
German). 

5. Agree on the terms. Agree on the
price and unit of measurement,
counting method, payment due date,
bank fees, outside proofreading, other
costs, any advance fees, or partial pay-
ments for large long-term projects.
Again, if the client uses a PO system,
this information is normally included
in the PO. If not, get an e-mail confir-
mation of the terms. You can also send
your own “contract” outlining the
terms of the project, and have the
client sign it and fax it back to you. 

And this brings up the question of
who sets the terms. You or the client?
In theory, you do. The client is con-
tracting for your professional serv-
ices. However, it doesn’t always work
that way in the real world. It all
depends on who the client is. A pri-
vate individual or direct client will
probably accept the terms you dic-
tate. However, translation agencies
and large corporations have accounts
payable systems that simply are not
flexible enough to handle your indi-
vidual terms. The organization has a
set policy for accounts payable, and
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you will either accept that or not.
Small translation “agencies,” while
potentially more flexible because
they are small, simply may not have
the manpower to handle individual
terms for each project. In short, you
and the client must negotiate and
agree on acceptable terms. 

What are acceptable terms? In the
U.S. and Canada, and increasingly in
Europe, some form of “payment
within 30 days” is the “standard”
payment terms statement. This might
be “net 30” (i.e., 30 days from the
invoice date) or net 30 EOM (i.e., 30
days from the end of the month in
which the invoice is received). Other
countries, notably Italy and Belgium,
traditionally have longer payment
terms, such as 60 or even 90 days
EOM. A few agencies may accept
terms such as “2/10, net 30,” which
means they get a 2% cash discount if
they pay within 10 days of the
invoice date. Otherwise, they pay the
full amount within 30 days. You are
bound to find at least one agency with
terms like the ones mentioned above.

As many of us work with
European clients, a note on EU
Directive 2000 35 may be in order.
This directive entered into force in
August 2000 and required national
implementing legislation by August 8,
2002. In August 2004, the Council
was supposed to verify if there had
been improvements in combating late
payment, and if not, to propose
amendments. The directive does NOT
stipulate payment terms. That is left
to the national implementing legisla-
tion, so check the particulars of this
implementing legislation for those
countries in which you have clients.
However, the directive does define a
“reference period” of 30 days from
receipt of the invoice or receipt of the
goods. It does stipulate penalty
interest, retention of title, a recovery

procedure for unchallenged claims,
and compensation for recovery costs.
Please note that the directive does not
apply if the parties agree to other
terms (e.g., an agency’s standard
terms and conditions). The leaflet on
EU Directive 2000 35 EC is available
in 12 EU languages at http://europa.
eu.int/comm/enterprise/regulation/
late_payments/index.htm.

Andere Länder, andere Sitten!, a
2003 study by Intrum justicia, found a
wide range of European contractual
payment terms and actual payment
practices. Contractual payment terms
ranged from a low of 23 days in the
Czech Republic and Latvia to a high of
73 days in Italy. The average delay
beyond the average contractual terms
ranged from a low of 6 days in Finland
to a high of 38 days for Portugal. The
point here is that while you may desire
payment terms of 30 days, if you are
dealing with clients in a country that
has a different “payment culture,”
expecting to be paid within 30 days (or
even on time, regardless of the terms)
may be pie-in-the-sky.

To summarize, before you accept a
job from a new client, make sure you
have full contact data that can be ver-
ified, ask for references from the var-
ious online sources, and agree on all
of the terms regarding the project. In
short, know whom you are dealing
with and what is expected of you and
the client. 

Strategies to Use During and After
the Project to Ensure You Receive
Payment in Full

After that new client called about
a project, you obtained all the contact
data, checked references, and agreed
on mutually satisfactory terms for the
project. Time to get to work! 

Based solely on anecdotal evidence,
I believe the most common reason for
clients not paying (or more often,

taking a “discount”) is that the free-
lancer did not abide by the agreed
terms and conditions. The following
are a few common sense rules to ensure
that the client cannot use this as an
excuse for withholding payment. 

Follow Instructions 
(Glossaries, File Format, etc.) 

If the client supplied a glossary, use
it. If he requested a particular target file
format (e.g., Word 97, Times New
Roman font), provide it. If you
encounter any problems in following
the client’s instructions, keep the client
informed. Call or e-mail the client and
find a solution, if possible. If the client
agrees to any changes or issues new
instructions, keep a record of these
changes. Ask for verification by e-mail
or write a memorandum for your
records. After you have done this, con-
tinue working and MAKE THE DEAD-
LINE! When you deliver the completed
project, ask for verification of receipt of
the project (and remind the client about
problems/changes). If possible, send
the invoice with the project files. If you
do this, the client won’t be able to say
he didn’t receive the invoice. 

When preparing your invoice, pro-
vide complete details (a note about who
pays bank fees, etc.). Localize your
invoice for your target country. Your
contact may know English, but his
bookkeeper/accountant and tax office
may not. 

After the Project is Delivered
Assuming you followed all of

their instructions (including making
the deadline), any complaints from
your clients will most likely focus on
issues of “quality.” They may assert
your work required extensive editing
or that the end client was unhappy
with the work, and that as a result,
they had to re-do the job. If you are
faced with a complaint of this ➡
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kind, I suggest you use the following
guidelines. First and foremost, remain
professional! Stay calm. It’s natural to
become defensive and emotional
when our work and qualifications are
questioned or criticized, but
remember that the client is already
upset. Don’t exacerbate the situation
by allowing your emotions to come
through. Ask for the revised file so
you can see what changes were made.
You may consider carefully phrasing
this request, saying something like
“so I can see if and where I may need
improvement….” The point is NOT to
dismiss the client’s complaint out of
hand. You should, as tacitly as pos-
sible, acknowledge the “possibility”
of the complaint. 

When you receive the revised file,
wait a day before your review. This
will give you time to cool down and
be more objective. Review the
client’s instructions and make sure
you followed them. After your
review, and possibly after asking
other colleagues for their opinion, if
you still feel the revisions were
unnecessary “style” changes or too
extensive, defend your position
firmly, but remain professional.
Everyone has a different style. Ask
for justification of “unnecessary”
changes. If there were “mistakes” or
“needed” improvements, try to reach
a compromise.

So you abided by your obligations
for the project, sent the files and
invoice to the client, and now the
payment due date has come and gone
and you still haven’t been paid. What
you do now is really a judgment call
that you will make based on your
personality, how you “feel” about the
client and situation, and whether you
think that you will ever work for this
client again. Should you send a
“friendly reminder” or a real dunning
letter? When do you remind the client

about the payment? Again, it’s your
call. I suggest waiting at least one
week before sending a reminder. In
some cases, 10-14 days after the due
date may be appropriate. Allow time
for postal delivery and Friday
accounts payable runs (even wire
transfers take time). And remember
those “cultural differences.” If you do
send a dunning letter, stay profes-
sional but firm. Don’t threaten (in the
first letter). Check the legal require-
ments of your target country. Some
countries require specific information
for a dunning letter to be effective,
such as giving a specific date, instead
of a period, before which payment
must be made. There are generic dun-
ning letters available on the Internet
that you can adapt to your needs and
clients. The standard practice is to
start out friendly and become pro-
gressively tougher with each subse-
quent dunning letter. In the U.S.,
businesses generally send dunning
letters when payments are 30, 60, 90,
(and possibly) 120 days past due.

If payment is more than four
months overdue, chances are the
client will not pay voluntarily. Now
you have to ask yourself what other
steps you are willing to take to collect
your money. Most of the remedies
remaining to you will cost you both
time and money. It’s your call
whether the amount in question is
worth the effort, or whether the prin-
ciple is more important to you than
your lost time and the extra expense.

Collection agencies charge a per-
centage of the monies they collect,
and some may charge an upfront
“processing” fee. There are thousands
of collection agencies around the
world. The Internet has also allowed
for cross-border collection. The fees
are generally higher when the two
parties are in different countries, but it
can be done. Search the Internet for

collection agencies in the client’s
country or for a global association of
collection agencies, but make sure
you understand the fee structure
before you assign the collection.

Small claims and other courts are
another option. There is a trend in the
U.S. and a few other countries
towards online filing. This makes it
easier to file if you are in one location
and your debtor is in another.
Collection fees and court costs are
normally borne by the loser, but
please note that enforcement may
still be difficult. You need to check
the local legal requirements. 

Perhaps the best and most cost
effective method for collecting from
a distant location is to use a local col-
league. One of the greatest aspects of
our profession is our willingness to
help each other. If necessary, provide
your colleague with a limited power
of attorney.

If you are paid late or not at all,
please inform the rest of us by using the
various online mailing lists. When
reporting a “bad payer,” stick to the
facts. Don’t get emotional or resort to
ad hominum attacks or “libelous”
remarks. Be professional. Remember,
the nonpayer probably won’t see your
posting (but they may), but your col-
leagues (and potential outsourcers)
will.

To provide the rest of us with the
full picture, I suggest you report as
much of the following information as
possible.

• What were the agreed payment
terms? 

• When was the invoice issued? 
• How late was it received? 
• Approximately how much money

was involved? 
• How long have you been working

Continued on p. 27
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Internet Fraud Tips from the National Consumers League’s Internet Fraud Watch
(http://fraud.org/tips/internet/fakecheck.htm)
Tips for Recognizing and Avoiding Fake Check Scams

If someone you don’t know wants to pay you by check, but wants you to wire some of the money back, beware!
It’s a scam that could cost you thousands of dollars. 

• There are many variations of the fake check scam. It could start with someone offering to buy something you
advertised, pay you to do work at home, give you an “advance” on a sweepstakes you’ve supposedly won, or
pay the first installment on the millions that you’ll receive for agreeing to have money in a foreign country
transferred to your bank account for safekeeping. Whatever the pitch, the person may sound quite believable.

• Fake check scammers hunt for victims. They scan newspaper and online advertisements for people listing
items for sale, and check postings on online job sites from people seeking employment. They place their own
ads with phone numbers or e-mail addresses for people to contact them. And they call or send e-mails or faxes
to people randomly, knowing that some will take the bait. 

• They often claim to be in another country. The scammers say it’s too difficult and complicated to send you
the money directly from their country, so they’ll arrange for someone in the U.S. to send you a check.

• They tell you to wire money to them after you’ve deposited the check. If you’re selling something, they say
they’ll pay you by having someone in the U.S. who owes them money send you a check. It will be for more
than the sale price; you deposit the check, keep what you’re owed, and wire the rest to them. If it’s part of a
work-at-home scheme, they may claim that you’ll be processing checks from their “clients.” You deposit the
checks and then wire them the money minus your “pay.” Or they may send you a check for more than your
pay “by mistake” and ask you to wire them the excess. In the sweepstakes and foreign money offer variations
of the scam, they tell you to wire them money for taxes, customs, bonding, processing, legal fees, or other
expenses that must be paid before you can get the rest of the money.

• The checks are fake, but they look real. In fact, they look so real that even bank tellers may be fooled. Some
are phony cashier’s checks, others look like they’re from legitimate business accounts. The companies whose
names appear may be real, but someone has dummied up the checks without their knowledge.

• You don’t have to wait long to use the money, but that doesn’t mean the check is good. Under federal law,
banks have to make the funds you deposit available quickly—usually within one to five days, depending on
the type of check. But just because you can withdraw the money doesn’t mean the check is good, even if it’s
a cashier’s check. It can take weeks for the forgery to be discovered and the check to bounce.  

• You are responsible for the checks you deposit. That’s because you’re in the best position to determine the
risk—you’re the one dealing directly with the person who is arranging for the check to be sent to you. When
a check bounces, the bank deducts the amount that was originally credited to your account. If there isn’t
enough to cover it, the bank may be able to take money from other accounts you have at that institution, or
sue you to recover the funds. In some cases, law enforcement authorities could bring charges against the vic-
tims because it may look like they were involved in the scam and knew the check was counterfeit.

• There is no legitimate reason for someone who is giving you money to ask you to wire money back. If a
stranger wants to pay you for something, insist on a cashier’s check for the exact amount, preferably from a
local bank or a bank that has a branch in your area. 

• Don’t deposit it—report it! Report fake check scams to the National Fraud Information Center/Internet Fraud
Watch, a service of the nonprofit National Consumers League, at www.fraud.org or (800) 876-7060. That
information will be transmitted to the appropriate law enforcement agencies. 
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F or over 30 years, British transla-
tors of Swedish literature have
enjoyed camaraderie and the

advancement of their profession
through the Swedish-English Literary
Translators’ Association (SELTA),
but in North America, Swedish-
English translators had no equivalent
group. This situation changed when
Tom Geddes, the secretary of SELTA,
asked me if I would consider forming
such a group for North Americans, so
that the two groups could communi-
cate and advance the profession
together. 

This was a daunting request, as
North American translators are scat-
tered throughout a huge geographic
area, and previous attempts to form
such a group had not been successful.
Perhaps, with the advance of Internet
technology, success could now be
found, so I decided to take on the
task. I believed if I could find 10
people willing to form a group, I
would take this as a sign that this
kind of resource was also needed in
North America. 

I had entered the field of Swedish
literary translation almost by acci-
dent, and was unaware of how to
develop my career. Through trial and
error, I had bumped along haphaz-
ardly. I had an academic education,
but little real experience in transla-
tion, and practically no connections
to the translation world or the pub-
lishing scene. 

As I began to publish my transla-
tions, I found I could turn to my friend,
Paul Norlen, who had made the jump
into literary translation a few years ear-
lier. So when Tom Geddes threw me
the challenge of forming an associa-
tion, I turned to Paul first. We decided
that this kind of association would have
been very helpful to us when we were
starting out as translators, so we
decided to go ahead and see if others

would be interested in this venture.
As a starting point, I wrote a note

to the Society for the Advancement 
of Scandinavian Studies and to 
the American Literary Translators
Association, asking if they could
insert a notice in their respective
newsletters that an association for
Swedish literary translators was in
the process of forming. We hoped
that at least 10 people would respond.

By March 18, 2004, not only had
10 translators stepped up and
expressed their interest, but three
people offered to become the acting
officers of the association: Paul
Norlen as president, Robert Greer as
vice-president, and Anne-Charlotte
Harvey as officer-at-large. I decided
to serve the group as the secretary-
treasurer. So on that date, we
announced the formation of STiNA,
The Association of Swedish
Translators in North America. By the
end of 2004, the association had
grown to 18 members. We were also
grateful to receive a grant from the
Consulate General of Sweden in New
York to cover some of the expenses.
We decided that our goals would
include: 1) promoting literary transla-
tions from Swedish into North
American English; 2) promoting the
professionalism of translators in the

field (especially newcomers); 3) pro-
moting Swedish literature of all
genres throughout the U.S. and
Canada; and 4) communicating with
other associations, such as our British
equivalent group, SELTA, and other
Swedish cultural institutions.

Since our main avenue of commu-
nication would have to be the
Internet, we decided that a website
would be the most important first
step, and Paul Norlen undertook the
project with enormous enthusiasm.
We wanted a place that would serve
as a resource for translators, espe-
cially translators entering the field.
Our site can now be found at
www.swedishtranslators.org. 

Because those just entering the pro-
fession may be unsure of how to begin
and where to find contacts, especially
in Sweden, we put together a list of
resources specifically geared toward
the beginning translator. Our website
offers links to Swedish cultural institu-
tions and SELTA, as well as a list of
important funding resources. The site
also contains a membership list to pro-
mote communication between those
who are too far apart to converse face-
to-face on a regular basis. We are also
in the process of developing a 
members-only resource section. In my
position as secretary-treasurer, I send
out a monthly letter to the membership,
advising them of all the important
events that come to my attention related
to the field. I have found that the
monthly e-letter is one of the best ways
to keep everyone informed of the latest
events, and to encourage folks to par-
ticipate in developing Swedish-related
translation events.

The next step in the association’s
development will be to organize a
translators’ workshop with the
Swedish Information Service, which

“…Our membership is
open to anyone residing in

North America who is
actively participating in

Swedish literary
translation within any
genre, including the
performing arts…”

The Association of Swedish Translators in 
North America: How STiNA Came to Be
By Laura A.Wideburg

Continued on p.28
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C linical investigators rely
increasingly on patient-
reported outcomes (PRO)

questionnaires to conduct their
research. Relatively new to the clin-
ical research field, these types of
questionnaires are intended to
measure patients’ perceptions of their
own quality of life and the efficacy
and value of the treatment they
receive. Because patients come from
various backgrounds, the question-
naires must be written to transcend
economic, educational, and cultural
experiences. As the use of PRO ques-
tionnaires in clinical research studies
increases, the need for patient sam-
ples larger than those provided by
single-language populations con-
tinues to grow as well. This means
that questionnaires need to be trans-
lated into several languages per
study. In order to collect meaningful,
accurate data from such multilingual,
multinational studies, these transla-
tions must be equivalent across all
cultures. In this way, any data
resulting from an item on a question-
naire can be interpreted in an unbi-
ased manner. This will allow
researchers to pool data from all lin-
guistic and cultural groups, which
will help them obtain more valid
findings.  

Background
The Center on Outcomes, Research

and Education (CORE) of Evanston
Northwestern Healthcare manages the
distribution and information regarding
the administration, scoring, and inter-
pretation of a range of PRO question-
naires that measure health-related
quality of life for people with chronic
illnesses. While cancer research
remains our major focus, we have also
developed and translated instruments
for fatigue, treatment satisfaction, spir-
itual well-being, HIV and AIDS,

multiple sclerosis, and other chronic
conditions. The Translation and
Formatting Services Division (origi-
nally the Functional Assessment of
Chronic Illness Therapy Multilingual
Translation Project) was initiated to
fulfill a need for valid and reliable
translations of these questionnaires for
use in cross-cultural studies. Since our
inception, we have continuously
expanded to translate PRO measure-
ments for the clinical research industry,

and have developed expertise in trans-
lating questionnaires in such areas as
urological disorders, mood disorders,
kidney disease, neurological disorders,
women’s health, and utility measures.

Equivalence: The Basics
Two types of equivalence are neces-

sary to guarantee valid results when
translating a PRO questionnaire: con-
ceptual and measurement. Conceptual
equivalence occurs when the concept
of each item on a questionnaire is
retained even if the wording of the
translation is different. Measurement
equivalence occurs when the scales
used to quantify patient responses are
linguistically and psychometrically
synonymous across cultures. 

Conceptual Equivalence: Examples
Consider the words “big,” “large,”

and “fat.” In English, “big” and

“large” can be considered equivalent,
since each has the same denotative
meaning. However, although “big”
and “fat” may share the idea of being
larger than normal, the connotative
meaning of each is different.
Depending upon one’s culture or
gender, the term “fat” might carry
upsetting emotional implications. For
this reason, “big” and “fat” are not
conceptually equivalent terms. 

Take the following example from
a PRO questionnaire:

U.S. English Original: “How
often did you have trouble
walking a block or climbing one
flight of stairs?”

German Translation: “Wie oft
hatten Sie Schwierigkeiten, einen
Häuserblock weit zu gehen oder
eine Treppe hochzusteigen?”

In this case, “block” was translated
quite literally into German. After our
own testing of this item, we learned
that some German speakers in Austria
and Switzerland interpret “Häuser-
block” to mean “around the block,”
which is a much longer distance than
what would be considered one block in
the United States. Clearly, using
“Häuserblock” in the questionnaire
would not provide adequate results
equivalent to those attained during
testing of the English original,
because the term measures a much
greater distance and, thus, a much
more physical activity. In this partic-
ular questionnaire, “Häuserblock” was
ultimately changed to “100 meters”
after determining that this would be
the German equivalent for describing
the same level of physical activity as
the English term “block.”

In addition to having equivalent
meaning across all languages, items in
health status questionnaires must

“…In their efforts to attain
conceptual and

measurement equivalence,
translators walk a delicate

line between being too
literal and too liberal in

their translations…”

Equivalence: What Clients Need and 
What Translators Need to Know
By Jason Bredle and Tamara Herzberg
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be culturally relevant as well.
Consider the last example again:
“How often did you have trouble
walking a block or climbing one flight
of stairs?” Many cultures do not
readily use the term “block” when
talking about distance. For this reason,
we must often adapt a question to
convey the idea in an equivalent way
that another culture will understand.
For the U.K., the translation becomes:
“How often did you have trouble
walking a short distance (100 meters)
or climbing one flight of stairs?” Here,
“block” must be replaced by “a short
distance (100 meters),” an equivalent
distance those in the U.K. will under-
stand, thus allowing for test results
that are comparable to those acquired
in the United States.

Here is another example:

U.S. English: “I am frustrated by
my bone pain”

Russian Translation: “Vtyz pkbn
,tccbkbt d jnyjitybb cdjtq
,jkb d rjcnz[”

In Russian, there is no direct equiv-
alent for “frustrated.” Because of this,
other existing options that convey the
feeling of frustration must be consid-
ered during the translation process:
despair, upset, fed up, annoyed.
Ultimately, the final translation here
became “Vtyz pkbn ,tccbkbt d
jnyjitybb cdjtq ,jkb d rjcnz[,”
which translates into English as “I am
angry at the helplessness with refer-
ence to my bone pain.” Even though
the wording is different in the Russian
translation, this solution guarantees
that the same meaning has been con-
veyed as in the English original.

Measurement Equivalence: Examples
Measurement in a health status

questionnaire refers to the scale used

to quantify patient responses. That is,
when patients answer questions such
as those given in the previous exam-
ples, they are required to mark a scale
next to the question that rates the
degree to which they feel toward the
subject. For example, when answering
the question “I feel motivated to do
things,” a patient must decide between
“not at all,” “a little bit,” “somewhat,”
“quite a bit,” and “very much.”

Measurement equivalence is crit-
ical to clinical investigators. The scale
of a questionnaire quantifies a
patient’s perception of his or her ill-
ness and the care provided. After each
patient’s answers to a questionnaire
are quantified and pooled, researchers
are then able to make conclusions
about illnesses and treatment, begin
the implementation of clinical change,
or approve new treatment for patients
based upon quantitative evidence.
Additionally, increasingly stringent
mandates by government regulatory
authorities and institutional review
boards make this evidence a necessity
to ensure patient safety.

The main challenge associated
with the translation of these measure-
ment scales is making sure that they
accurately correlate to the questions
themselves. Patients must also be able
to easily understand what it is they are
being asked to measure. A common
problem we face is that of the double
negative: when a question and its
answer category create two negatives,
such as “I don’t sleep well” and “not
at all.” Here, “I don’t sleep well” and
“not at all” equal “I always sleep
well.” But in Spanish, for example,
the occurrence of a double negative
actually reinforces the negative. “No
duermo bien” and “nada en absoluto”
will be ambiguous to patients, and
might cause them to erroneously
think that the item means “I really
don’t sleep well.”

Translating for Equivalence: The Risks
In their efforts to attain conceptual

and measurement equivalence, trans-
lators walk a delicate line between
being too literal and too liberal in
their translations. The first can result
in something cumbersome and unin-
telligible, and the second can sabo-
tage any hope of comparing data
across countries.

Too Literal
Sometimes the translator may

translate a question too literally when
trying to achieve conceptual equiva-
lence. In these instances, the original
intent is completely lost or meaning-
less in the translation. Take the fol-
lowing example:

U.S. English Original: “I feel dull
and sluggish.”

Finnish: “Tunnen itseni tylsäksi ja
saamattomaksi.”

In this case, “dull” was intended to
mean “lacking responsiveness or
alertness,” but in the above it was lit-
erally translated into Finnish to mean
“socially uninteresting.” If this item
were tested in a clinical trial, the
results acquired from this Finnish
translation would not be comparable
to the results of the U.S. original. 

Too Liberal
Other times, a question is translated

too liberally, which can also sacrifice
the original intent. For example:

Original U.S. English: “It hurts
when I put weight or pressure on
the place where I have bone pain.”

Russian Translation: “Vyt ,jkmyj>
rjulf gjlybvf/ nz;tcnb bkb
bcgsnsdf/ lfdktybt yf nj vtcnj>
ult z xedcnde/ ,jkm d rjcnz[.”

Equivalence: What Clients Need and What Translators Need to Know Continued
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Here, the Russian roughly back trans-
lates into English as “It hurts when I
lift heavy objects or feel pressure on
the place where I feel bone pain.” The
original, of course, does not say any-
thing about lifting heavy objects. In
this case, the translator has taken a
creative approach that has completely
changed the meaning of the original,
and, in turn, altered the results of this
item in the questionnaire. 

Ensuring Equivalence
In order to ensure that measure-

ments are conceptually equivalent
and valid across cultures, CORE has
developed a scientific approach to
translation. First, before translation
begins, we create a preparatory docu-
ment that outlines our understanding
of each concept in a questionnaire,
from the title to the instructions,
paying special attention to the 
question and answer categories.
Statements like “I feel dull and slug-
gish” can prove problematic if the
meaning behind the words is not well
defined. For this particular question,
we defined “dull” as lacking respon-
siveness or alertness, and “sluggish”
as displaying little activity and
lacking vigor or energy.

The translation methodology we
employ involves two forward transla-
tions into the target language by
native speakers, a reconciled version
of the two forward translations per-
formed by a third independent trans-
lator who is a native speaker of the
target language, a back translation of
the reconciled version by a native
English speaker fluent in the target
language, and three independent
reviews by native-speaking linguists
or medical research experts.
Following translation, testing of the
questionnaires is conducted with a
relevant sample of patients who are
native speakers of the target language
living in the target culture. Patients
complete the instrument and are then
interviewed about the instrument’s
phrasing, ease of comprehensibility,
and general relevance. Patient com-
ments and quantitative results are
then analyzed to further refine the
translation. 

Ensuring Equivalence: The Power is
in Your Hands 

What can translators do to help
ensure equivalence? The following
are a few points to keep in mind
during a project:

• Be conscious of the setting in
which the translation will be used
and the reasoning behind client
demands. In the case of PRO
instruments, it is important to
understand that the translations
are intended for patients of diverse
cultural, economic, and educa-
tional backgrounds, and that con-
sistent wording across languages
is crucial to allow for data
pooling.

• Whenever possible, attain the
scope of the project from the
client. Work with the client and
developer of the questionnaire to
create glossaries of concepts
behind each item in a question-
naire, so that the ideas necessary
to attain equivalent responses
across cultures are properly con-
veyed in each translation.  

• Ask questions! Some of our most
valued translators are the ones
who ask a lot of questions. We
know they are tuned in to what we
are doing, and many times they
provide valuable perspective and,
ultimately, the best translations.

with this client? 
• Did the agency answer your

inquiries about payment? 
• Would you work for this agency

again? 

Additional comments will enable
us to get the whole picture. If the
client had “complaints,” tell us what
they were and also give your side of
the story. In addition, tell us where
you are located, as geography often

plays a role in delayed payments. 
The strategies discussed here could

help you avoid situations involving
late or nonpayment. These strategies
work best when adapted to your indi-
vidual needs as well as to the needs of
your client. Before accepting a job, do
your research, agree to all the terms
and conditions for the project upfront,
and fulfill your side of the bargain. By
doing so, you’ll help avoid potential
problems down the road.

Ensuring Payment  Continued from p. 22

Note: This information does not con-
stitute legal advice or opinion. ATA
encourages all translators to make
their own independent business deci-
sions and avoid all activities that
might be considered anticompetitive
or in violation of the antitrust laws,
such as agreements on prices or fees
or agreements to refuse to do busi-
ness with any company.



is Sweden’s cultural outreach to the
rest of the world. A similar work-
shop was held in Canada about
seven or eight years ago, but so far,
no translators’ workshop has been
held in the United States. We are
hoping to set a date for this work-
shop sometime this year, and are
eager to see a major workshop
expressly designed for translators of
Swedish. STiNA is also involved in

developing the 2006 American
Literary Translators Association’s
(ALTA) conference in Seattle/
Bellevue, November 2-5, which will
focus on the contact that the
Scandinavian and East Asian coun-
tries have made in the Pacific
Northwest. For more information on
the ALTA conference, please visit
www.literarytranslators.org.

Our membership is open to anyone

residing in North America who is
actively participating in Swedish lit-
erary translation within any genre,
including the performing arts.
Membership dues are $15 per year,
with the membership year running
from June 1 to May 31. For more
information, please visit our website at
www.swedishtranslators.org.
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T here are so many ways to apol-
ogize that it’s amazing to me
why people seldom use them.

For some reason, certain individuals
refuse to say they are sorry for any-
thing. It is as though they are being
asked to give up the deed to their
house. I shake my head in disbelief
that something so simple and so
helpful to business relationships can
be so underutilized.

It’s not like we only have a limited
number of “I’m sorry(s)” in our
vocabulary. Last time I checked, it
was next to impossible to run out of
words to express this sentiment. Then
why is the use of this healing phrase
so limited?

For many people, it seems as
though saying “I’m sorry” is akin to
saying “I’m wrong.” Mistakes are
human and when one makes an error
that unintentionally injures another,
the polite thing to do is to apologize. 

If you stepped on a stranger’s toe,
you’d say, “Oops, I’m so sorry,” but if
you say or do something that rubs
your colleague the wrong way, are
you as forthcoming to offer amends?

Usually, it’s not the fact that a
person is unwilling or unable to apol-
ogize, it’s the attitude that goes with

it. Dealing with a person who has to
be right all the time can be burden-
some for both parties. Confronting
the unapologetic individual’s insecu-
rity or pride in a nonthreatening way
may prove to be helpful in having
him or her recognize this uncomfort-
able behavior pattern. Saying some-
thing like, “Have you ever noticed
that saying ‘I’m sorry’ is a bit diffi-
cult for you?” can begin to shed some
light on the issue.

The problem with not being able to
express remorse to your colleagues is
that they will start to feel that you don’t
care about them. Trust me, we all say
and do stupid things (I personally have
a master’s degree in this). If we are
unwilling to show that we regret inap-
propriate behavior or that we take
responsibility for our errors, it reflects
poorly on our values as a person and as

a team member.
There are numerous ways to

express yourself without groveling or
feeling that you are compromising
your integrity. Here are a few fun
phrases that can help you say what
you mean without feeling like a com-
plete idiot:

“I don’t know what I was thinking.
My brain froze. I apologize.”
“Forgive me, I just turned into my
mother.”

As long as it’s not overused, apol-
ogizing with a little self-deprecating
humor can prevent some of the onus
that may come from this valuable act
of contrition. But if all your apolo-
gies sound unauthentic, then you may
not get the response you are looking
for. In addition, it is wise to
remember that actions always speak
louder than words.

So the next time you put your foot
in your mouth, show that you’re not a
heel and make an apology that comes
from the heart. It will be a big step
forward in all your relationships—
both business and personal.

“…For many people, it
seems as though saying

‘I’m sorry’ is akin to
saying ‘I’m wrong’…”

The Art of Apology

By Barton Goldsmith

The Association of Swedish Translators in North America: How STiNA Came To Be Continued from p. 24
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T he following review of resources
available to Arabic translators
is based on the author’s presen-

tation at ATA’s 45th Annual
Conference in Toronto, Canada.

Arabic-to-English: 
General, Modern Written
Wehr, Hans. 1993. A Dictionary of
Modern Written Arabic. J. Milton
Cowan, ed. Spoken Language
Services, Inc., 4th ed., 1,301 pages.

This is the first dictionary every
prospective translator from Arabic
into English must have in his or her
library. The key feature of the Wehr
dictionary is that it was written for the
native English speaker. This means
that it provides noun plurals, imper-
fect vowels for the verbs, many useful
idiomatic constructions, etymologies
of foreign loan words, and numerous
other bits of information about word
usage that an Arabic translator needs
to know. To avoid redundancy, partici-
ples and verbal nouns tend to have far
fewer synonyms listed under their
entry than are found for the verb.
Always remember to refer back to
Wehr’s original verb entry for syn-
onyms, especially for participles and
verbal nouns.

Disadvantages. Although the Wehr
dictionary offers a number of English
synonyms for use in your translation,
depending on context, a first-rate trans-
lator must use it along with a good the-
saurus. After four decades of use, I
have found that I’ve developed a ten-
dency to translate using “Wehr-speak.”
In other words, I will repeatedly trans-
late a given Arabic term in the same
way by using an equivalent word that
Wehr provides. Both the thesaurus
found in Microsoft Word and Encarta
online software are useful for breaking
away from overly-used English terms

and finding a fresh mode of expression.

While Roget’s Thesaurus is a useful
adjunct to Wehr for additional syn-
onyms, my favorite thesaurus is one I
bought at a yard sale 15 years ago:

March, Francis Andrew, and Francis
March A., Jr. 1968. March’s
Thesaurus and Dictionary. Garden
City: Doubleday, vii + 1,240 pages.

Arabic-to-English: 
General, Colloquial
Badawi, El-Said, and Martin Hinds.
1986. A Dictionary of Egyptian
Arabic. Librairie du Liban, 966 pages.

This dictionary is another “must
have,” which is ranked high among
the top 10 to be found on an Arabic
translator’s workbench. It, too, was
written specifically for the English
speaker, and provides a rich collection
of terms researched over many years.
It contains thousands of individual
entry items to complement those of
the written language found in Wehr.
Despite the “Egyptian” tag in the title,
I have found this reference to be very
useful for finding colloquial terms
used in Syria, Lebanon, Palestine,
Jordan, Sudan, and other Arab coun-
tries as well. It also includes many
pages of illustrations of cultural items
or “artifacts” that are found in Egypt
or shared with Islamic and Arab 
culture in Egypt and elsewhere. Major
advantages of this dictionary are the
inclusion of an enormous number of

Egyptian expressions and aphorisms,
and the use of brief sentences to illus-
trate the meaning of vocabulary
items. It is a dictionary that one can
read literally for hours on end.  

Disadvantages. This dictionary has
very few disadvantages, perhaps apart
from the fact that it represents only
about a third of the corpus collected
during the 1970s, when the project
was underway at the American
University in Cairo. In sum, it is an
extremely useful resource that will be
valid for generations to come.

English-to-Arabic: 
General, Modern Written
Two works compete for a dubious
first place in this category. They are:

Al-Ba`albaki, Munir. Al-Mawrid.
Beirut: Dar al-`Ilm lil-Malayin, 1,090
pages, in addition to 92 pages of
appendices and 112 pages of English
proverbs with Arabic equivalents.

Doniach, N.S., ed. 1972. The Oxford
English-Arabic Dictionary of Current
Usage. Oxford: The Clarendon Press,
1,392 pages.

Both dictionaries leave a lot to be
desired for the native English speaker
seeking to translate into Arabic or
speak the language, because neither is
truly written with that audience in
mind. Critical information the
English speaker is seeking has been
left out, including imperfect verb
vowels, plurals of nouns, and most
importantly, some means of identi-
fying the various lexemes of English
homonyms, such as spring, rose,
credit, and the like. These elements
are omitted because they are known to
the native Arabic speaker, who can
identify the individual homonyms from
the English context. As native ➡

Ten Essential Language Aids 
for the Arabic Translator, Plus One
By Ronald G. Wolfe

“…Every Arabic translator
should have a copy of a

good dictionary of Islamic
terms…”
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English speakers, our only recourse is
to use two dictionaries every time, or at
least until we gain adequate control of
the Arabic vocabulary.

Over the years, I have favored al-
Mawrid because it has a substantially
more extensive list of entries (approxi-
mately 60 per page as compared to 20-
25 in the Oxford publication). Hence, it
is much more comprehensive, it is gen-
erally much better on technical termi-
nology, and its list of English
biographical names with Arabic equiva-
lents is also useful. On the other hand,
the Oxford dictionary uses brief English
sentences to illustrate the disparate
meanings of homonyms, which is a dis-
tinct help to the English speaker, since it
usually eliminates the need to go to
another dictionary for the meaning of
the various glosses provided.  

Disadvantages. You can’t live with
them; you can’t live without them.
You may have to buy both, but be pre-
pared to spend a lot of time checking
back and forth with additional dic-
tionaries to get the information you
are seeking. Be very careful when
using them to translate into Arabic.
Despite the claim in the foreword of
the Oxford dictionary that it “is
designed to meet the needs of those
whose mother tongue is English and
who are learning Arabic,” the
English-to-Arabic dictionary of
modern written Arabic that will effi-
ciently perform that task does not
exist at the present time.

English-to-Arabic: 
Science and Technology
Al-Khatib, Ahmad Shafiq. 1971. A New
Dictionary of Scientific & Technical
Terms. Beirut: Librairie du Liban, 693
pages (appendices to page 751).

This good, all-purpose dictionary of
English scientific and technical terms

translated into Arabic is but one of a
series by the same author that includes
A New Dictionary of Petroleum and
the Oil Industry. The latter and other
technical dictionaries in the series
essentially repeat the core terminology
of this scientific and technical dic-
tionary, and insert a measure of spe-
cific domain terminology as needed.
Often as much as 80-85% of the
vocabulary is repeated between vol-
umes in this manner. These references
are expensive, so I can’t help feeling
that the commercial motivation for
their existence is substantially greater
than that of providing linguistic assis-
tance. These dictionaries are aimed at
the native Arabic speaker seeking to
understand English, so like their sister
dictionary, al-Mawrid, they require a
lot of effort from the English speaker
learning Arabic if they are to be used
effectively. 

With 60,000 entries and over 1,500
illustrations in color, one should not
dismiss the amount of effort that was
involved in producing this dictionary.
Many of the appendices are useful,
despite the fact that some are only in
English. They include scientific abbre-
viations, the conversion table for
weights and measures, and elements
and their physical properties.

Disadvantages. The disadvantages to
English-speaking translators of diction-
aries designed for native Arabic
speakers seeking to understand English
have already been discussed. The
biggest problem with nearly all special-
ized English-to-Arabic dictionaries is
that they do not have a separate
“reverse-engineered” section to guide
the translator to the meaning of an
Arabic technical term.

English-to-Arabic/Arabic-to-English:
Banking and Finance
El-Assiouty, Magdi Nafed. 1988.

Banking and Financial Dictionary
(English-French-Arabic). Al-Ahram
Press, Distributed by the Investment
Trustee Dept., National Bank of
Egypt, 24 Sherif Street, Cairo; Al-
Ahram Institution Distribution
Agency, Al-Galaa Street, Cairo; and
Mr. El-Assiouty, 40A Baghdad Street,
Heliopolis, Cairo.

This dictionary features the following:
English-to-Arabic/French entries (698
pages); English banking/financial
abbreviations (80 pages); 163 pages
listing Arabic terms by page number;
and a useful bibliography for further
banking and financial terminology.

El-Assiouty was the general man-
ager of the National Bank of Egypt for
many years, so this dictionary was not
compiled as a sterile academic exer-
cise. The corpus is based on the infor-
mation he researched and collected
while working in the banking/financial
industry. This is by far the best dic-
tionary of its kind currently published
for Arabic, but the last time I checked,
it was very hard to find in a bookstore.

Disadvantages. To find the English
equivalent of the Arabic word in the
Arabic-to-English section, you have
to look up the Arabic word by page
number. The word may occur on
numerous pages, so each page
requires a thorough reading to deter-
mine if it contains the English word
you are seeking. This can be quite
time-consuming, so for some time
now, I have been writing the English
gloss in small letters at the page
number in the back. But don’t get me
wrong. This is far better than having
no reference at all to tell you where
the Arabic term is to be found.

English-to-Arabic/
Arabic-to-English: Law
Faruqi, Harith Suleiman. 1988.

Ten Essential Language Aids for the Arabic Translator, Plus One Continued 
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Faruqi’s Law Dictionary. 2nd revised
edition, 5th printing, Beirut: Librairie
du Liban. English-to-Arabic volume,
758 pages; Arabic-to-English volume,
380 pages.   

This is the most useful dictionary I
have found for working on Arabic
legal documents. A major advantage
is that because it is both English-to-
Arabic and Arabic-to-English, a trans-
lator can sometimes work back and
forth between the two to narrow down
the precise meaning of a term.

Disadvantages. Because it was devel-
oped in Lebanon, it reflects Lebanon’s
French linguistic and legal heritage.
Terminology will sometimes differ
from that of Egypt. 

Arabic-to-Arabic 
Ma`luf, Louis. 1967. al-Munjid fi al-
lughah. Beirut: The Catholic Press.
First section, 976 pages; second sec-
tion, 591 pages.

First published in 1908, this is the
original dictionary on which Hans
Wehr based his German Arabisches
Wörterbuch. Users will find its organi-
zation nearly identical to the Wehr dic-
tionary, with the major advantage that it
includes material that was left out of
Wehr’s work. So if a nontechnical
Arabic word can’t be found in Wehr,
the first place to go is to al-Munjid.
Ma`luf used the French Larousse dic-
tionary as his model. He divided al-
Munjid into a dictionary, which is the
first section, while the latter section is
an encyclopedia of brief, but highly
helpful, entries. Al-Munjid also pres-
ents hundreds of colored maps and
illustrations of animals, birds, fish,
plants, clothing, musical instruments,
modes of transportation, and the like
that are very useful to the English
speaker. It provides the imperfect verb

vowel, plurals of nouns and adjectives,
organizes by shades of meaning and
semantic range, and serves as an
authoritative lexical reference regard-
less of whether the user is a native
English or Arabic speaker.

Disadvantages. Words in an entry
frequently have to be looked up, espe-
cially when the nonnative Arabic
translator first begins working with it.
This makes it more time-consuming
to use, but helps to enrich your com-
mand of Arabic synonyms. Al-Munjid
virtually ignores technical terms,
colloquial usage, and common 
borrowings from other languages.
You’ll have to go elsewhere for those.

English-Language Grammar of
Arabic
Wright, W. 1967. A Grammar of the
Arabic Language. 2 vols., 3rd edition
revised by W. Robertson Smith and
M. J. de Goeje, Cambridge:
Cambridge University Press.

Wright produced his first edition
of this grammar in 1859, based on his
translation from German of the
Caspari Arabic Grammar, which he
revised and enlarged based on native
Arabic sources. While not a dic-
tionary in the strict sense, it is an
essential tool for the translator. The
two volumes are organized into a total
of four parts: 1) the writing system
(orthography); 2) the parts of speech
(verb, noun, and particle); 3) syntax
(verbs and nouns in their roles in the
sentence; parts of a sentence; sen-
tence types); and 4) prosody. The
treatment is exhaustive.  

Wright’s Grammar looks formi-
dable upon first encounter, but it is
made user-friendly by two things. It
has a highly detailed table of contents,
and the 60-page index is organized
into three discrete parts: 1) technical

terms, mnemonic words, paradigms,
etc.; 2) Arabic words, terminations,
etc.; and 3) English and Latin tech-
nical terms, etc. Once you have
become comfortable with its use, you
will refer to it whenever a question of
usage or meaning arises that is not
clearly answered by the dictionaries.
It must be ranked as one of the three
most important works that an Arabic
translator must have in his reference
library if he or she is to excel (the
other two being Hans Wehr’s dic-
tionary and al-Munjid).

Disadvantages. Its age (nearly 150
years) leaves a somewhat archaic
impression on the first-time user, as
do the frequent references to Hebrew,
Greek, Latin, Assyrian, Syriac,
Ethiopic, and other ancient languages.
It takes effort to learn to use it, but
that is soon rewarded by its compre-
hensive and authoritative character.

Reference Work on Islamic
Terminology
Hughes, Thomas Patrick. 1885. A
Dictionary of Islam. Lahore: Kazi
Publications, 718 pages + index.

Every Arabic translator should have a
copy of a good dictionary of Islamic
terms in his library. This is one that I
have found to be very useful when I
come across a term in Islamic theology
or religious history that I need more
information about. Another highly
useful dictionary of Islamic terms is:

Al-Khudrawi, Deeb. 1995. A Dictionary
of Islamic Terms: Arabic-English
[Qamus al-alfaz al-Islamiyyah].
Damascus/Beirut: Al-Yamamah for
Printing and Publishing.

Continued on p.48
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O pen source and free software
(OSS/FS) is software whose
source code is publicly avail-

able. Coincidentally, this software is
often available at no cost. It is impor-
tant to understand that the concept
behind open/free source software is
intellectual freedom, rather than
price. Therefore, it is equally impor-
tant to differentiate OSS/FS, which
may or may not cost money, but
whose source code is public, from
software that is given away at no
charge, but whose source code is pro-
prietary. The Free Software
Foundation (FSF, www.gnu.org)
identifies four key concepts that char-
acterize free software (Ref. 1):

1. Users of OSS/FS must be free to
run the software for any purpose.

2. Users of OSS/FS must be free to
study how the software works, and
to modify it. Having access to the
software’s source code is a pre-
condition for this.

3. Users of OSS/FS must be free to
redistribute copies of the software,
either in its original form or in a
modified form, to anyone any-
where, and must be free to either
charge or not charge a fee for this
redistribution.

4. Users of OSS/FS must be free to
improve the software and release
these improvements to the public,
so that everyone benefits from the
improvements. To do this, users
must have access to the program’s
source code. 

For all of these reasons, OSS/FS is
as much a philosophy as a set of pro-
grams. At the outset, OSS/FS consisted
mainly of the GNU/Linux operating
system, and appealed mostly to the
computer programming community.
Nowadays, most of the core Internet
infrastructure consist of OSS/FS soft-

ware programs, including: Sendmail,
which routes most e-mail; BIND, which
translates domain names to addresses;
and Apache, which is the leading Web
server. Today, many desktop users run
OSS/FS without even knowing it.
Apache’s HTTP server, the market
leader Web server since 1996 (Ref. 2),
is open source software, as are the pop-
ular Mozilla Firefox Web browser and
the widely used MySQL database. The

Linux operating system forms the
backbone of many of the Internet’s
most popular and powerful sites,
including the Google search engine. In
addition, a wide array of user-friendly
desktop OSS/FS applications are avail-
able, including the Microsoft Office-
compatible OpenOffice.org office
suite. Of specific interest to the transla-
tion community, there are a growing
number of open source translation
memory (TM) programs. While
OSS/FS may not be the best choice for
all users, it is a cost-effective and
highly reliable option for many. 

History of Open Source and Free
Software

The history of OSS/FS is long and
complex. The following are some of
the highlights that have led to the cur-
rent state of OSS/FS. 

In 1971, AT&T Bell Labs released
the Unix server operating system, the
code for which was distributed to var-
ious universities, where programmers
were invited to create their own variants
of Unix (Ref. 3). The resulting systems,

such as Sun Microsystems’ Solaris and
the University of California, Berkeley’s
FreeBSD, are still alive today. In fact,
FreeBSD is the backbone of Mac OSX.
In 1985, Richard Stallman, head of
FSF, published a paper entitled “GNU
Manifesto,” available at www.gnu.org/
gnu/manifesto.html, which was one of
the first documents to ignite the open
source revolution. Some years earlier,
Stallman, formerly associated with the
Massachusetts Institute of Technology
Artificial Intelligence Lab, had begun
work on an open source Unix system,
which he called GNU, standing for
“GNU’s not Unix.” Stallman’s FSF
would ultimately create and advocate
for the General Public License, which
is today the most widely used legal
licensing system for OSS/FS. 

For many years, OSS/FS remained
the domain of academics and
“hackers,” a term whose current neg-
ative connotation ignores its original
meaning (a person who enjoys pro-
gramming and does so in a clever
way). The future of OSS/FS on the
desktop was heralded in the summer
of 1991, when a young Finnish com-
puter science student named Linus
Torvalds asked for help with his
fledgling project to create a free oper-
ating system, later to be known as
Linux (Ref. 3). Linux 0.1 was
released in December 1991, and
within a few years had attracted a
large community of developers who
sought to integrate the GNU and
Linux systems into a complete and
free operating system, now known as
GNU/Linux or simply Linux. 

Throughout the 1990s, Linux 
continued to grow in popularity and
usability, and in October 2003,
the Linux Counter organization
(counter.li.org) estimated a worldwide
Linux user base of 18 million people.
Large-scale software and hardware
vendors, such as IBM, began selling
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Linux systems to corporations.
Today, IBM’s website includes testi-
monials from clients such as Charles
Schwab, ETrade Financial, Korean
Airlines, Mobil Travel Guide, and the
ASPCA (Ref. 4). Linux’s excellent
security record has made it a choice
of defense contractors, such as
Lockheed Martin, who uses Linux for
the analysis of U.S. Navy aircraft
(Ref. 5), and of governmental agen-
cies, such as the National Security
Agency’s Information Assurance
Research Group (Ref. 6).

Free and open source software as a
commercial venture was proven
viable in August 1999, when Red
Hat, Inc., a U.S.-based Linux distrib-
utor, completed its initial public
offering and became the first publicly
traded Linux vendor (Ref. 7). Later
that year, two highly successful IPOs
by Andover.net, a Linux-oriented
Web group, and hardware manufac-
turer VA Linux, firmly established
the commercial viability of OSS/FS-
oriented businesses. 

These successes spurred the devel-
opment of more usable OSS/FS for the
desktop, perhaps most prominently that
of the Star Office suite, owned by Sun
Microsystems. In 2000, Star Office’s
code was open-sourced under the GPL
as OpenOffice.org, and made available
for free download at openoffice.org.
Highly compatible with Microsoft
Office and available for Windows or
Linux systems, OpenOffice.org proved
immediately and highly successful.
After going “live” in October 2000, 1
million downloads had been recorded
by October 2001, 4.5 million by April
2002, and 6 million by May 2002. The
OpenOffice.org website now reports
over 20 million downloads, with 60
localizations completed or in progress
(Ref. 8). 

What open source and free software
is available for translators? 

Office Suites
For an excellent “how-to” expla-

nation of OSS/FS for translators, visit
translator Marc Prior’s website
(www.linuxfortranslators.org). While
many translators resist the idea of
switching operating systems to run a
version of Linux, there are many
OSS/FS applications that will run on
Windows, Mac, and Linux, offering
the option of keeping a proprietary
operating system and running open
source software on it.  

Arguably the most accessible way
to get started with OSS/FS is by
downloading the OpenOffice.org
office suite from the website of the
same name. Highly compatible with
Microsoft Office for all tasks except
TM work, this office suite runs on
Windows, Macintosh, and Unix/Linux
systems, includes programs equiva-
lent to Word, Excel, and PowerPoint,
and is downloadable at no charge. In
addition, OpenOffice.org boasts
excellent documentation, the lack of
which is sometimes a hurdle to mas-
tering OSS/FS programs. Proficient
users of MSOffice will hardly know
that they are working in a different
program, but several excellent web-
sites, such as Solveig Haugland’s
getopenoffice.org, offer both tutorials
and resource kits, which cost approx-
imately $40 and include both a CD-
ROM of the software and a user
guide. An additional advantage of
OpenOffice.org in the translation
community is localization. While
proprietary software vendors are
restricted to localizations whose user
base is commercially viable, open
source software’s localizations are
dictated purely by need and volunteer
efforts. Therefore, localizations into
languages such as Tamil, Welsh,

Northern Sotho, and Afrikaans,
which are currently unavailable to
Microsoft Office users due to a com-
mercially unviable user base, are
completed or in progress in
OpenOffice.org.  

OpenOffice.org’s compatibility with
Microsoft Office is outstanding in all
areas that do not require Word macros.
This is especially true when a docu-
ment is created in MSOffice, then
edited in OpenOffice.org. Using
OpenOffice.org’s “save as <file type>”
MS Word function, compatibility
between the two programs is better
than 90%. In this author’s experience
of two years of use, a client has never
noticed that an OpenOffice.org docu-
ment saved as a Microsoft Word file
was not created in Microsoft Word.
OpenOffice.org’s look and feel are
such that for basic office tasks like
word processing or creating a simple
spreadsheet, little or no re-training is
required. Using OpenOffice.org for
routine office tasks can allow the user
to save money by upgrading Microsoft
Office only when necessary, for
example, with every other release. This
can result in greater stability and fewer
file corruptions. 

TM Engines 
The “market leader,” if such a term

applies to free software, in open
source TM applications is OmegaT
(www.omegat.org). OmegaT is
written in Java, so it is relatively plat-
form-independent, and requires the
Java Runtime Environment (JRE) and
OpenOffice.org. Once these are
installed, the software should run on
Windows, Mac, or Linux. During tests,
this author found OmegaT’s
matching algorithm to be comparable
with that of proprietary programs.
OmegaT is also TMX-compatible at
Level 1. In addition, it supports
source and target languages with ➡
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different character sets (for example,
Japanese and Russian). 

Although OmegaT has some differ-
ences from better-known Computer-
assisted translation (CAT) applications
(the primary one being that, on most
documents, it segments by paragraph
rather than by sentence), it is evolved
enough to deserve a place on the hard
drive of even experienced translators.
For “power users” who want to make
modifications to OmegaT’s code, it’s a
simple matter of downloading the
source code from the project’s web-
site. At the same time, OmegaT’s
basic functions are quite easy to learn,
especially compared to other propri-
etary CAT tools. Working on a project
is simply a matter of copying your
source document into the folder cre-
ated by the program, doing the same
with any existing TM you’d like to
use, and entering your target text in
the fields provided by the program. At
the end of a segment, press Enter; to
return to the previous segment, press
Control-P. Additionally, OmegaT
allows you to compile (referred to as
clean-up in some other programs) at
any time during the translation
process, thus enabling you to see the
progress that has been made on your
final file.

An additional option, for Windows
users only, is the ForeignDesk open
source TM application, released by the
localization giant Lionbridge. While
less common among independent
translators, ForeignDesk’s adaptability
makes it attractive to translation com-
panies and direct translation buyers.
For example, ForeignDesk allows
developers to build their own XML fil-
ters, a feature normally reserved for the
high-priced enterprise versions of com-
mercial CAT tools. 

For translators who run Linux, there
is an infinite array of useful software
for accounting, desktop publishing,

image manipulation, and more. This
author highly recommends the
GnuCash open source accounting soft-
ware (www.gnucash.org), Quanta Web
development environment (www.quanta.
sourceforge.net), and the GIMP image
manipulation software (www.gimp.org).
An excellent source of additional
downloads is the SourceForge open
source site (www.sourceforge.net),
where users will find software to do
almost every imaginable office task,
from creating labels and timing work
on projects to making templates for
business documents. 

For translators who want to run
some proprietary applications on a
Linux system, there is an excellent
solution in the CrossoverOffice soft-
ware (www.codeweavers.com/site/
products/). Produced by the
CodeWeavers software group and
marketed under the slogan “Bringing
Windows to Linux,” CrossoverOffice
allows the user to run Microsoft Office
and Access, Adobe Photoshop, Lotus
Notes, Quicken, and other software on
a Linux computer with no Windows
operating system. At a cost of 
$39.95 for the standard edition and
$74.95 for the professional (volume
discounts available), this is an excellent
option for translators, especially 
given that a Linux computer running
CrossoverOffice and Microsoft Office
can then run the Wordfast TM program,
downloadable for approximately $220.
This can result in a fully functional
system for a freelancer for a total soft-
ware cost of under $500. This is an
excellent option for translators who
need a more powerful TM tool, but
enjoy the freedom of OSS/FS. 

Why consider open source and free
software? 

There are nearly as many reasons
for using OSS/FS as there are OSS/FS
users. These can normally be divided

into quantitative or objectively 
measurable reasons, such as cost, per-
formance, reliability, or security, and
qualitative or subjective reasons, such
as encouraging community innova-
tion, ethical objections to restrictive
licensing schemes, fear of litigation
by proprietary software vendors, or
fear of being “orphaned” by vendors
who go out of business. Anecdotally,
users of free software describe their
choice by saying that free software
rarely crashes, is extremely secure
and virus-resistant, allows the user to
make modifications, frees the user
from dependence on a single vendor,
and provides cost advantages over
proprietary software, although this is
rarely the primary reason for its use.
Additionally, the huge community of
users with access to source code
ensures that bugs are fixed almost
immediately. A bug or security hole
that might take weeks to fix in a pro-
prietary program may take only an
hour or two for an OSS/FS program. 

Freedom from Licensing Worries
Proprietary software is reliant on

licensing fees to earn money, and
many users are not aware of what they
agree to when they install proprietary
software (for example, that it is usually
illegal to install the same software on a
home office computer, and that a soft-
ware vendor can audit the user for
license compliance at any time).
Especially for large translation agen-
cies, both the high cost of software
licensing and the cost and inconven-
ience of being audited by proprietary
software firms are very real. In a well-
publicized move in March 2002,
Microsoft Corporation requested that
24 school districts in the states of
Oregon and Washington audit every
computer in their districts for 261
Microsoft products (Ref. 9). In a move
which Microsoft later classified as “a

Open Source and Free Software for Translators Continued 
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misunderstanding,” the software giant
requested that the public schools of
Portland, Oregon, perform these
checks on all 25,000 of the district’s
computers within 60 days, at a cost the
district estimated at $300,000.
Portland Public Schools Chief
Technology Officer Scott Robinson
was quick to point out that Microsoft
certainly deserved to be paid for the
software being used, but, at the same
time, noted that the school district was
faced with $36 million in budget cuts,
and $500,000 in additional “volume
license” costs from Microsoft, even
before the cost of the planned audit
became a factor. In response, Robinson
forwarded Microsoft the district’s
“already-completed order forms for 14
Linux computer labs,” after which
Microsoft’s spokeswoman clarified
that the audit was simply meant to
“help schools manage their assets.”
The Portland school district subse-
quently went ahead with its plans, and
implemented 16 Linux-based com-
puter labs for the next school year. 

Using OSS/FS frees businesses
and individuals from concerns such
as these. Since the software, whether
available at a charge or for free, then
belongs to the user under the free-
doms described at the beginning of
this article, the user is not subject to
restrictions or audits by the software
vendor. This alone can result in large
savings for multiuser installations. In
addition, it is worth noting that many
users of proprietary software may be
violating license agreements without
even realizing it. For example, many
proprietary software vendors,
including Microsoft, whose licenses
formerly permitted the same user to
install the software on one computer
at work and one at home, now dis-
allow this practice, and specify that
the user must purchase a separate
full-price installation for each

machine. Most licenses require that
the user keep detailed records of each
installation of the software, for
example, in cases where the software
must be completely reinstalled due to
a hardware failure. Losing the
licensing paperwork is also a risk,
especially when multiplied by many
hundreds of workstations in a large
corporation. Simply put, using
OSS/FS frees the user from the risk
of being sued by a software vendor. 

Total Cost of Ownership
The question of whether the total

cost of ownership of OSS/FS is less
than that of proprietary software is a
complicated one. The answer depends
on a variety of factors, including the
user’s level of knowledge and experi-
ence, the number of installations, and
how the software will be used. For
experienced, computer-savvy users
needing only office and Internet
capabilities, the cost advantages (free
versus many hundreds of dollars for
proprietary products) are clear. For
less experienced users or those who
need more specialized applications,
there will be a cost for software CDs,
manuals, training, and system admin-
istration, although, in many cases,
these cost much less than proprietary
software (for example, $40 for an
OpenOffice.org starter kit with a
manual versus $200 for the cheapest
such package for Microsoft Office).
Many users of OSS/FS also note that a
Linux system will often run on a much
older computer than proprietary soft-
ware, thus rendering “obsolete” hard-
ware usable again. 

For agencies or offices with many
users, the cost advantages of OSS/FS
mount up. While studies sponsored
by both sides of the debate risk bias,
it’s hard to argue with the cost of
acquisition for a medium-sized
OSS/FS setup. The Linux Tutorial

(www.linux-tutorial.info) presents an
example scenario for configuring a
10-client office with a server and 10
workstations with office software
(OpenOffice.org versus Microsoft
Office Professional with volume dis-
count) and e-mail. This results in a total
cost of $1,720 for the OSS/FS system
and $9,730 for the Windows NT system. 

In addition to OSS/FS that users
deliberately select, it’s worth noting
that nearly everyone who uses the
Internet uses OSS/FS every day
without even realizing it. The
Internet’s #1 search engine, Google, is
potentially the world’s largest Linux
installation, with approximately
100,000 servers using a customized
version of Red Hat Linux as the pow-
erhouse behind its Internet searches
(Ref. 10). Asked about Google’s
rationale for choosing Linux, Google
Chief Operating Officer Jim Reese
mentioned the fact that Linux’s low
cost allows Google to spread its oper-
ations over thousands of small, cheap
servers, rather than one or two larger
and more expensive ones, and also
touched on the values of the open
source community. In an interview for
the HPWorld website, Reese said:
“Because it [Linux] is open source, I
think it is more secure than some of
the commercial UNIX flavors out
there. There are millions and millions
of people who have access to the
source code and can sort through it
and look for security bugs and flaws”
(Ref. 9). 

Tim O’Reilly, founder and Chief
Executive Officer of the highly
respected computer book publisher
O’Reilly and Associates, examined
this phenomenon in his paper, “The
Open Source Paradigm Shift” (Ref.
11). In it, O’Reilly recounts the story
of a question he asks during his talks
at industry conferences, “How many
of you use Linux?” “Depending ➡
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on the venue, 20-80% of the audience
might raise their hands. ‘How many
of you use Google?’ Every hand in
the room goes up. And the light
begins to dawn...Most of the ‘killer
apps’ of the Internet, applications
used by hundreds of millions of
people, run on Linux or Free BSD.
But the operating system, as formerly
defined, is to these applications only
a component of a larger system. Their
true platform is the Internet. It is in
studying these next-generation appli-
cations that we can begin to under-
stand the true long-term significance
of the open source paradigm shift.”

Superior Performance and
Reliability

For a thorough analysis of the quan-
titative comparisons between OSS/FS
and proprietary software, an excellent
reference is David A. Wheeler’s “Why
Open Source Software/Free Software
(OSS/FS)? Look at the Numbers!”
(Ref. 12), which details the numerous
studies of the comparative performance
of these two types of software. This
paper gives a far more comprehensive
comparison of OSS/FS and proprietary
software than can be given here.
Wheeler’s paper compares OSS/FS and
proprietary software with respect to
market share, reliability, performance,
scalability, security, and total cost of
ownership. Other useful information
includes sections on nonquantitative
issues, unnecessary fears, OSS/FS on
the desktop, and usage reports. Wheeler
concludes that, according to current
research, OSS/FS is often the most reli-
able and best performing software for
certain tasks, and “scales, both in
problem size and project size.” Wheeler
goes on to advise, “OSS/FS software
often has far better security, perhaps due
to the possibility of worldwide review.
Total cost of ownership for OSS/FS is
often far less than proprietary software,

especially as the number of platforms
increases. This doesn’t even take into
consideration other issues that are hard
to measure, such as freedom from con-
trol by a single source or freedom from
licensing management (with its accom-
panying risk of audit and litigation).”

In this author’s experience, all of
these reasons for using OSS/FS are
valid, as are reasons why it might not be
appropriate for a given user. It is cer-
tainly true that OSS/FS on the desktop
is cheap, fast, and secure. Although I
use a blended system running both
OSS/FS and proprietary software, my
total software cost in two years of free-
lancing is under $500, representing the
license costs of Crossover Office,
MSOffice XP, and Wordfast. The fact
that there is a huge range of cost-free
software for Linux allows me to 
use OSS/FS for tasks such as
accounting (GnuCash), desktop pub-
lishing (Scribus), Web development
(Quanta), and image manipulation (The
GIMP and Image Magick), which are
all areas where I would otherwise have
to pay for software or do without.
Linux’s high level of security makes it
extremely resistant to viruses. In five
years of running a Linux system with
no virus protection software, I have
never been infected by a virus, despite
being online for many hours a day.
Additionally, the system is extremely
stable. I literally cannot remember the
last time I experienced a freeze or crash.

An article on ProZ by translator
Marc Prior (Ref. 13) specifically
addresses why Linux and free software
may or may not be appropriate for
translators. Prior mentions as a primary
disadvantage the fact, which is still true
at this writing, that Linux-compatible
versions of large-scale CAT tools, such
as TRADOS and SDLX, do not yet
exist. The most viable option is to run
Wordfast on MSOffice under
CrossoverOffice. If the translator, by

choice or by client request, must use
one of these programs, he or she must
run Windows either alone or in addition
to a Linux system. In addition, Prior
mentions that for translators whose
main motivation for using OSS/FS is to
save money, it may simply be cheaper
to get the most out of a Windows
system by upgrading only when neces-
sary or using OpenOffice.org’s
Windows version instead of MSOffice.
On the flip side, this article highlights
two major advantages of running
OSS/FS: the availability of a world-
wide community of users, and the
ability to select the right tool for the job
rather than being locked into a pre-
determined “environment” chosen by a
software vendor. 

Resistance to Viruses
An additional advantage of a Linux

computer system is its high level of
resistance to viruses. As was men-
tioned before, in five years of running
a Linux system with no virus protec-
tion software and many hours a day of
Internet use, this author’s computer
has never been infected with a virus.
Partially, this is due to the fact that
most desktop computer users do not
run Linux, and viruses are naturally
written to target the largest possible
group of users (in this case, those who
employ Microsoft Windows). Linux
computers are not completely
“immune” to viruses, but the proba-
bility of exploitation is less when the
source code is open and security holes
can be found by any one of several
million users. Also, OSS/FS software
is often installed with high level
default security settings, as opposed to
the lower level default settings on most
proprietary software. 

Open Source and Free Software for Translators Continued 
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Why is the ability to modify software
important to the average user? 

Comparisons have been made
between proprietary or “closed
source” software and a car with the
hood bolted shut. Many average
desktop users wonder “Why should I
care about seeing my software’s
source code when I would never want
to modify it?” Here is where the car
analogy becomes useful. Taking my
own example, I know almost nothing
about auto mechanics, and even
checking the oil level in my car or
changing the wiper blades is at the
limit of my auto maintenance skill.
There is no reason why I would ever
want to modify my car’s mechanical
systems myself. At the same time, I
enjoy the fact that everything about
the car is mine to adapt to my partic-
ular needs, and that when I need mod-
ifications made, I can choose the ways
in which to carry them out. My partic-
ular needs include a ski rack and a
child seat, and I’m not locked into
taking my car to a Honda dealer to
have these changes made. If I use a
mechanic and am dissatisfied with his
or her services, I have the freedom to
take the car elsewhere. 

Likewise, I might not want to
modify my software’s code myself,
but I might want to pay someone else
to do so, and in the case of proprietary
software, I am prohibited by law from
having this done by anyone but the
owner of the software’s code. For
example, I recently used a software
program that included the feature “find
and replace in project,” whereby I
could perform a find and replace oper-
ation on an entire folder of files with
one mouse click. This struck me as a
really useful feature, and one that I
would like to have included in my
word processing program. With a pro-
prietary program, I’m prohibited both
from viewing the code that makes this
operation possible, and from copying

this code into my own word
processor, whereas with OSS/FS, I
can do either one. 

While most corporations who pur-
chase software development services
think in terms of tens of thousands of
dollars, OSS/FS allows users who need
customization to think in terms of hun-
dreds of dollars. Using the above
example, I could contact my local
Linux users group and find a software
developer who is experienced with
OpenOffice.org. He or she, with just a
few hours of work, could customize
my version of OpenOffice.org so that it
can perform find and replace opera-
tions on folders. This customization
would be low-cost, easy to set up, and
a big time saver for just a few hundred
dollars, since it is all enabled by the
freedoms of OSS/FS. 
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The online ethics component of the
Certification Program’s continuing
education requirement is now 

up and running. You can find it at
www.atanet.org/acc/ce_online_ethics
_component.htm.

The online materials consist of
five parts: 1) an introduction; 2) an
annotated guide to ATA’s Code of
Professional Conduct and Business
Practices; 3) a self-evaluation question-

naire for translators; 4) a self-evaluation
questionnaire for interpreters; and 5) a
signed verification form that should
be submitted along with your
Continuing Education Record when
it is requested by ATA Headquarters.

There is plenty of time to meet this
requirement, and you only need to do
so once.  The first reporting period
for members who are currently certi-
fied is in 2007. Members who are

exempt from continuing education
points because they will be 60 or
older in 2007 are also exempt from
this exercise.

Simple instructions are presented
in the introduction, but if you have
questions please contact Terry
Hanlen or Pinky Devkota at (703)
683-6100 or terry@atanet.org or
pinky@atanet.org.                
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A special interest group has been formed to explore the possi-
bility of establishing a Korean Language Division within the
American Translators Association. If you are interested, please
subscribe to the discussion listserv by sending an e-mail to
ATA_KLD-subscribe@yahoogroups.com.

Note: You must be an ATA member to belong to any ot its divisions.

Attention Korean 
Language 

Translators and 
Interpreters!

Certification Forum:
Online Ethics Component for Certified Members: Part 2

ATA Certification Exam Information
Upcoming Exams
All candidates applying for ATA certification
must provide proof that they meet the certifi-
cation program eligibility requirements.
Please direct all inquiries regarding general 

certification information to ATA Headquarters at
(703) 683-6100. Registration for all certification
exams should be made through ATA
Headquarters. All sittings have a maximum

capacity and admission is based on the order in
which registrations are received. Forms are
available from the ATA website or from
Headquarters. 

Colorado
Denver
September 17, 2005
Registration Deadline: 
September 2, 2005

District of Columbia
Washington 
May 13, 2005
Registration Deadline:
April 29, 2005

Georgia
Atlanta
August 6, 2005
Registration Deadline:
July 22, 2005

Illinois
Chicago
June 6, 2005
Registration Deadline: 
May 20, 2005

Massachusetts
Medford
May 8, 2005
Registration Deadline: 
April 22, 2005

Michigan
Novi
August 6, 2005
Registration Deadline: 
July 22, 2005

New Mexico
Albuquerque
May 21, 2005
Registration Deadline: 
May 6, 2005

Texas
Austin
June 18, 2005
Registration Deadline:
June 3, 2005

Houston
August 6, 2005
Registration Deadline:
July 22, 2005 

Argentina
Buenos Aires
July 2, 2005
Registration Deadline: 
June 17, 2005 

Brazil
São Paulo
July 2, 2005
Registration Deadline: 
June 17, 2005 

Colombia
Bogotá
May 14, 2005
Registration Deadline:
April 29, 2005

Puerto Rico
San Juan
May 7, 2005
Registration Deadline: 
April 22, 2005 
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Reserve your

Spot

Photo: Courtesy of the real Spot. 

Today

Increase your company’s 

visibility by placing 

an ad in the 

ATA Chronicle. 

Contact: 

Matt Hicks at 

McNeill Group Inc.

mhicks@

mcneill-group.com

215.321.9662 ext. 19.

Attention Advertisers:

Join us for an exciting first-of-its-kind event. 
The Symposium on Teaching Consecutive Interpreting 

will bring together leaders in the fields of signed 
and spoken language interpreter education to discuss 
the most recent research and information on teaching

Consecutive Interpreting.

For more information, go to www.wou.edu/regionx-iec
or contact Julie Simon at simonjh@wou.edu

June 12-14, 2005

Portland, 
Oregon 

USA

Programs in Translation
Studies

An ATA Handbook

Gertrud Graubart Champe
Editor

American Translators Association
Alexandria, Virginia

A practical handbook for 

anyone interested in translation 

studies in the United States.

$30 Members  •  $50 Nonmembers

Order online
www.atanet.org

or call Headquarters at 
703.683.6100

Programs in
Translation

Studies:
An ATA Handbook
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The Onionskin is a client education column launched by the ITI Bulletin (a publication of the U.K.’s Institute of
Translation and Interpreting) in 1996. Comments and leads for future columns are very welcome; please include full
contact details. Contact: chrisdurban@compuserve.com or fax +33 1 43 87 70 45.

The Onionskin By Chris Durban

Advertising Revisited

In the article “Translating Feelings:
Why Good Ads Make Bad
Translations” (January Chronicle,

p. 22), Swedish-to-English translator
Ian Hinchliffe analyzed why good
ads so often make bad translations:
would-be adapters get bogged down
in words, which he calls “the glue
that holds ideas together.”

By focusing on the glue and not
the message, translators and their
clients can come unstuck, said
Hinchliffe. “We need to identify the
connotations that make a good mar-
keting text memorable, commercial,
and effective,” he insisted, urging
translators to seek images and feel-
ings that speak to readers at a deeper
level.

The same point is made in a recent
article in the Las Vegas Sun sent in by
a reader. 

The Las Vegas Convention and
Visitors Authority promotes the town
with a phrase that has won national
awards for effective branding—
“What happens here, stays here,”
with a wink and a nudge at the gam-
bling, prostitution, and other adult
activities that Vegas encapsulates for
Americans from the heartland. In the
U.S., the slogan is immediately rec-
ognized and understood. Yet for Terry
Jicinsky, senior vice-president of

marketing for the LVCVA, it is
unlikely to speak to non-Americans.
“If visitors don’t know what Las
Vegas stands for, it will fall on deaf
ears,” he told the Sun. The implied
naughtiness might be offensive in
some conservative cultures—or
simply fall flat in countries where
attitudes towards gambling and sex
are more liberal than the U.S. The
Europeans we bounced it off reacted
with bewilderment; there was simply
no cultural resonance. 

A test for our readers: ask any non-
American what the slogan means and
what it might be promoting. A bonus
point (make that 10 bonus points) for a
successful rendering into any major
European language. Entries to:
chrisdurban@compuserve.com.

Out to Lunch at the Moulin Vert
Pity the monolingual translation

buyer, condemned to a leap of faith
when purchasing a product he is in no
position to judge. Are the words
right? Is the syntax silly? Have key
letters or phrases been lost en route?
Does it flow? (“Jeez, it sure *looked*
German,” a rueful U.S. engineer told
us once, which just about sums it up).

Without a professional linguist on
hand, efforts to reach out to foreign
contacts are more than likely to fall

flat or trigger waves of hilarity.
A recent example is Au Moulin

Vert, a delightful restaurant in
southern Paris. A brochure commis-
sioned four years ago to promote the
establishment to tourist groups is still
being distributed, and stumbles from
the start: “With more a century of
existence our restaurant knew the
time of the lost wind mills of Paris
and was the local’hangout of
numerous renained artists and writers
including Victor Hugo and Georges
Sand.”

The culprit here is not much-
decried computer-assisted transla-
tion, but rather a tourist industry
professional unaware of his limita-
tions and the difference between rea-
sonable oral fluency and written
work. Throw in ropey spelling, forget
the proofreading, and the text speaks
for itself: “In the At Green Win Mill,
you will rediscover the savours of the
broad mass of French people in a
soothing are Private individuals or for
your meal fuss.”

Management confirmed they were
aware of the problem, but have no
plans for a reprint any time soon—a
reminder that budgets are finite and
that it really does make sense to get it
right the first time around.

If This Be Treason: Translation and Its Dyscontents
By Gregory Rabassa

New Book by ATA Member

Gregory Rabassa’s If This Be Treason: Translation and Its Dyscontents (New
Directions Publishing Corporation) is the long-awaited memoir by a translator the
New York Times once called “the greatest practitioner of the craft.” The book traces
Rabassa’s journey, from his boyhood on a New Hampshire farm, his school days
“collecting” languages, the two-and-a half years he spent overseas during WWII, his
travels, and his translation career. 
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Harrap’s French Shorter Dictionary
Project Editors:  
Georges Pilard, Anna Stevenson
Publishing Manager:  
Patrick White
Publication date:
March 2004
Number of pages:
2,256
Format:  
Jacketed Hardback, 270 x 180 mm
ISBN:  
0245607277
Price:  
€29.00

Reviewed by:
Jacques Lacava

This is a French→English dic-
tionary for generalists that bears
the renowned “Harrap” trade-

mark. I am not even sure whether this
dictionary is available in the U.S., since
it came to me from Chambers Harrap,
based in Edinburgh, Scotland.

I used the dictionary for a while in
order to get a good feel for it. Overall,
I found the dictionary enjoyable to
use, but the content limited and
geared more towards British English
usage and spelling. For example, one
needs to look under “mould” to find
the translation of “mold,” which is
slightly annoying. 

After several weeks of getting
knocked off the table and attacked by
my dog and daughter, the binding
collapsed, meaning that one more of
my dictionaries lost its cover. This is
the reason I now primarily use elec-
tronic CD-ROM dictionaries. 

The dictionary’s content is very
accurate, and I found no obvious
errors. This is not surprising, given
that Harrap has a solid terminological
base and much respected experience.

It is the seventh edition of this dic-
tionary, and the publisher has made a
valid effort to bring it up-to-date over
the last four years. 

Unlike many other reference mate-
rials, it boasts the following English
words: “airprox”; “airtime provider”;
“biopiracy”; “bricks and clicks”;
“congestion charge”; “cyberstalking”;
“gastropub”; and “portfolio worker.”
Their French equivalents are more like
wordy definitions than translations,
and are not extremely creative.
Nevertheless, they are quite appro-
priate. Respectively, they are: “quasi-
collision aérienne”; “société de
téléphonie mobile”; “biopiratage”;
“en magasin et sur Internet”; “taxe
anti-embouteillages”; “cyberharcèle-
ment”; “pub gastronomique”; and
“travailleur indépendant ayant
plusieurs employeurs.”

The Harrap’s Shorter has served
as a reference for many students of
English in France. It has now been
updated with new words, particularly
those belonging to the information
technology and telecommunications
fields. It does a great job of covering
colloquial language and provides
extensive treatment of business-
related language. The boxed notes
providing background information on
French and English concepts, such as
“l’exception française,” are also an
excellent and welcome addition. 

As far as the new features are con-
cerned, I like the three-column design
(very clear), the headwords and parts
of speech (now in blue for easier nav-
igation), and the menus for complex
entries, which summarize the main
translations and indicate their loca-
tions within the entry. 

It also makes sense that English
compound nouns are listed in an alpha-
betical block at the end of the relevant

entry. However, I don’t think enough
examples are provided to illustrate dif-
ferent meanings. The dictionary is defi-
cient at the contextual level, but
examples of usage are exactly what lin-
guists need. Translators based in the
U.S. and working for American clients
will not find much “meat” or many new
resources in it. 

As far as the dictionary’s supple-
ments are concerned, the ones about
French and English grammar are ade-
quate, although quite ordinary. The
idioms supplement is new with this
edition, and features examples, ety-
mologies, and translations, as well as
cartoons that I found quite childish.
Many of the 400 idioms are British
English, like “to carry a torch for
someone,” “to get on like a house on
fire,” and “to be out on the tiles”
(these are translated, respectively, as
“avoir un faible pour quelqu’un,”
“s’entendre à merveille,” “sortir faire
la bringue,” and “faire croire n’im-
porte quoi à quelqu’un.” It is also true
that many of those idiomatic expres-
sions are shared and used on both
continents. I wonder why “you can’t
teach an old dog new tricks” is not
translated as “on apprend pas à un
vieux singe à faire la grimace,” but as
“on ne peut pas apprendre un nou-
veau métier à quelqu’un une fois
passé un certain âge.”

Technical language, although
present, is limited by the dictionary’s
size, and examples of term usage are not
numerous enough. However, one finds
hundreds of boxed and tinted usage
notes that remind students about “faux
amis” (false friends) and words that
could be easily confused. These notes
are great reminders, but I doubt that they
will be of much help to ATA members
in avoiding translation pitfalls. No new
linguistic information is presented

Silversteyn is chair of the ATA Dictionary Review Committee.

Dictionary Reviews Compiled by Boris Silversteyn

➡
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here, so perhaps the editors felt obliged
to incorporate these notes for the sake of
coming up with something new. 

Overall, this dictionary is very good.
It is just not meant to be used by pro-
fessional translators living in the U.S.
for the reasons I mentioned earlier.
Therefore, I do not agree with the
Harrap marketing department’s decla-
ration that language professionals
“should buy” what is, in my opinion, a
“too short and generic” dictionary.
Language professionals definitely need
an unabridged edition. No “dico,” as we
fondly refer to them in French, is big
enough for us. However, this is a good
reference dictionary that is comparable
to a Larousse, but it will not end the
supremacy of the Robert & Collins.
However, I agree that it is perfectly tar-
geted, for “general readers” and busi-
ness users alike.

As a side note, I truly enjoyed the
booklet Bérêts and Beaujolais that
comes gratis with the dictionary. It
includes key vocabulary items and the
“stereotypicality quotient” that rates the
accuracy of each stereotype. You will
also finally be able to learn if French
people really say “O-hon-hi-hon-hi-
hon.” The booklet is entertaining and
irreverent, but not insulting, for a
change. 

Harrap’s Law Dictionary
(French↔English)
Publishers:
Chamber’s Harrap Publishers Limited
7 Hopetoun Crescent
Edinburgh EH7 4AY
www.chambersharrap.co.uk
and 
Dalloz
31-35 rue Froidevaux
75685 Paris Cedex 14
www.dalloz.fr
Publication date:
2004
ISBNs:
0245 60743 9 (Russian-Ukrainian)
2 247 05822 1 (France)
Price:
€9.99

Reviewed by:
Sharlee Merner Bradley

T his new dictionary claims to
cover essential vocabulary from
the main fields of law,

including case law, civil law, consti-
tutional law, contract law, criminal
law, family law, judicial procedure,
and labor law. Produced in conjunc-
tion with the French publisher of
legal reference works, Dalloz, it is
meant to serve as a guide for transla-
tors searching for terminology
relating to the French legal system.

The dictionary includes over 11,000
references, which are primarily
focused on Continental law and British
law. This reference is not the result of a
one-man effort, but of a team of spe-
cialist contributors from France,
England, and the U.S., led by four edi-
tors. The coverage of American terms
has been carefully edited by our own
legal translator, Tom West.

One especially valuable feature is
the inclusion of boxed notes giving

additional information on terms and
concepts in need of elaboration or
that have no equivalent translation,
such as décision. After the 14 phrases
entered under this term (décision gra-
cieuse, exécutoire, etc.), the following
helpful explanation is offered:

Judicial decisions in France have
different names according to the
court which issues them. A déci-
sion is used specifically to refer to a
ruling given by the Conseil consti-
tutionnel. Because France does not
have a system of precedent, a judi-
cial decision applies only to the
particular case in question. (See
also arrêt, jugement.)

On the English side, most boxes
explain British terms (solicitor,
Special Branch, etc.). Some of this
explanatory information refers to
terms and concepts that are common
to both the English and British sys-
tems (the difference between a sub-
poena and a summons). A few boxes
refer to American terms (Bill of Rights,
Supreme Court, superior court).

There is even more helpful mate-
rial inserted between the two lexi-
cons: first, flow diagrams with
translations and explanations of the
French, English and Welsh, Scottish,
and American court systems; and
second, a brief description of impor-
tant French laws and American and
British cases. For example, the
French term loi, which is difficult to
translate for the unwary, rates a long
entry and a boxed note. The second
meaning of décret is translated as
“act, law, statute,” followed by an
example: la loi Dupont…, translated
as “the Dupont Act….” We often see
this poorly translated as “the Dupont
Law.” The note in the box explains

Dictionary Reviews Continued

Jacques Lacava, a native French speaker,
earned his Ph.D. from the University of
Paris. He worked for 12 years as a senior
language specialist at Rotary International’s
headquarters, coordinating several
languages at international conventions as a
chief interpreter. He now manages Le
French Link, an interpretation/narration/
cross-cultural consulting/software
localization and testing firm in Chicago.
Contact: lacavaj@lacava.net or
www.lefrenchlink.com.
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that French legislation may be a loi or
a règlement, as specified in the
Constitution. In American terms, this
would be an act or regulation.

Another trap is avoided with the
simple translation of the English term
section, with the context given in paren-
theses (of law), as the French “article.”
However, when we look up the English
term article, we find the French transla-
tion to be “article” or “clause,” but not
“section.” Faute is another term that
receives extensive treatment, with more
than a dozen kinds listed, each with its
own English translation, in addition to
the boxed material.

With all the helpful material
included in this dictionary, it is still
possible to nitpick. It seems that the
Harrap’s/Dalloz is not as strong on
legal terminology and phraseology, or
set phrases, as it is on legal concepts.
For example, dont acte, en parfait état
de déposer, acte fait et passé, and
libres de leurs droits are not found.
Abbreviations and acronyms are also
few and far between. 

From a French newspaper report of
a case in the U.S., the following terms
were found: enteriner (l’offre),
(intentar) une assignation, and pre-
scription. However, the dictionary
served as a poor guide with regard to
(vente) déloyale (only “disloyal,” not
“unfair”) and parquet (only “State
Counsel’s Office,” which is unmarked
as British, not “Office of the Attorney-
General,” which was the actual refer-
ence required). Another expression
used in the article, vider (le volet civil)
de sa substance, led me to think of
“nonsuit.” In the Harrap’s/Dalloz,
this term is marked as British, but it
was included in Black’s and Burton’s
Legal Thesaurus.

According to the publicity blurb for
the dictionary, contract law is covered.

However, when listing the major fields
of law that are included, the preface
does not mention contract law as such,
merely adding “and so on” to the list of
types of law. And if we look in the dic-
tionary itself, the term marché is not
found (although the illegal activity of
marchandage is). Doubtless, the deci-
sion not to include all forms of a term
was made in order to conserve space.
For example, there is pacte sur succes-
sion future, but not pacte successoral,
which one deduces also refers to an
agreement, not a pact. 

Extraneous terms have generally
been avoided, but one wonders about
warehouse. Some entries are
doubtful, at least to this reviewer. I
have heard of both “gag rule” and
“gag order” in the U.S., but only
“gag rule” is labeled as American;
“gag order” is actually labeled as
British, along with a phrase that must
be truly British, “gagging order.”

A few Latin phrases are found in
the French and English sections. They
are not, however, distinguished from
English and French words by label or
font. Only one of four Latin terms I
checked was different in the two lan-
guages (inter vivos, used in English, is
entre vifs in French), and yet the terms
were not entered in both lexicons. 

Despite the fact that it does not
include Belgian, Swiss, or French
Canadian terms, this small (in dimen-
sions and entries) dictionary will be
useful to legal translators both to and
from metropolitan French, and espe-
cially so while we are awaiting Tom
West’s French equivalent to his
absolutely essential Spanish-English
Dictionary of Law and Business,
which includes legal and business
terms from multiple Spanish-speaking
countries.

Dictionary of Mexicanismos, Slang,
Colloquialisms, and Expressions
Used in Mexico
Author: 
Dennis McKenna
Publisher: 
Adelfa Books
P.O. Box 337
Pasadena, CA 91102-0337
Publication date:
2004
IBSN:
0-9760801-0-9
Price:
$14.95, plus $3.77 shipping and 
handling
Available from:
adelfabooks@msn.com

Reviewed by:
Mindy Emmons

T his dictionary is a valuable tool
for Spanish interpreters who
interpret for natives of Mexico.

It has over 4,000 entries that are well
organized, with clear definitions and
equivalents in standard Spanish in the
same register.

Dennis McKenna has over 20 years
of experience as a Spanish interpreter.
This dictionary is the result of over 14
years of research in collaboration with
his interpreter colleagues. ➡

Sharlee Merner Bradley has a doctorate in
Romance lexicography, and has translated
for the United Nations in Geneva, the U.S.
federal courts, California government
agencies, and the Marin County Health
Department. She has been a freelance
translator of French and Spanish into
English for many years, in addition to being
the long-time secretary of ATA’s Dictionary
Review Committee. Contact:
smbradley@compuserve.com.
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The Dictionary of Mexicanismos is
divided into two parts: Spanish-
English and English-Spanish. A nice
feature of this reference is that
McKenna organizes the colloquial
expressions by the first word in the
expression as well as by the keyword.
The mexicanismos are ranked as
either slang, words from Nahuatl and
other indigenous languages, angli-
cisms, formal language unique to
Mexico, or archaic Spanish. The def-
initions indicate which group the
term falls under. For example:

tepache (from Nah) m, alcoholic
drink made with pulque,
pineapple, and cloves
tepache, regar el idiom, to “blow
it” [make a mistake or commit an
indiscretion]

The first entry gives us the origin of
the word (from Nahuatl) and then
defines it. The second entry gives us
the idiom under its keyword
(“tepache”), and then notes that it is
an idiom. It then gives us the equiva-

lent in the same register (“to blow it”),
and gives us an equivalent in standard
English in brackets. The Spanish-
English section is very helpful for
interpreters who hear a word, do not
know what it means, and then have to
find an equivalent in English.

The English-Spanish section is
useful when looking for an equivalent
Spanish term for English slang. Let’s
say that the English speaker uses the
slang term “pad.” We have two
options. We can look up under “pad,”
where we find the following:

pad n, (SW/Sl) chante [casa]

For an interpreter who does not
know the meaning of “pad,” the stan-
dard definition (“casa”) will be helpful.
If we know the meaning of “pad,” but
need an equivalent in Mexican slang,
the equivalent “chante” gives us what
we are looking for. Let’s say we know
what “pad” means, and want to find
equivalent slang terms in Mexican
Spanish. We can also look up the fol-
lowing:

HOME n. (pad) choza, cantón;
(MexAmSl) chante [hogar, casa]

Here, we start with the standard term,
get an equivalent in English slang, get
two Mexican slang terms, one
Mexican-American slang term, and
then the standard Spanish equivalent.

The dictionary includes formal
terms unique to Mexico. These terms
are helpful for Spanish-English trans-
lators, but can also be found in bilin-
gual legal dictionaries, so I would not
purchase this reference just for these
terms. However, this dictionary is still
essential for any Spanish interpreter’s
reference library, and I would highly
recommend it.

Dictionary Reviews Continued

Mindy Emmons is an ATA-certified
(Spanish-to-English) translator, and has
freelanced for eight years in legal
translation. She worked for over 24 years
as an interpreter in the California and
federal courts. She holds an M.A. in
linguistics. Contact:
mindyemmons@hawaii.rr.com.

The National Center for Interpretation 
Medical and Legal Interpreter Training Opportunities
http://nci.arizona.edu

Federal Court Interpreter Certification Examination Test Preparation Seminars

May 20-22, 2005
El Paso, Texas
Cost: $550 

May 27-29, 2005 
Boston, Massachusetts 
Cost: $550 

May 27-29, 2005 
Los Angeles, California
Cost: $550 

June 10-12, 2005 
Miami, Florida 
Cost: $550 

June 10-12, 2005 
Denver, Colorado
Cost: $550 
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I recently heard of the downgrading
of Italian and Spanish in the official
correspondences and usages of the

European Community. Maybe this is
unjustified and a slap in the face to
Italian and Spanish cultures; I don’t
know. But some years ago, Alan
Berson, a member of Britain’s Institute
of Translation and Interpreting, told
me the unhappy story of Aurigniac.
Not a language you’re familiar with,
you say? As late as 1847, Aurigniac, a
kissing cousin of French, was spoken
with such prevalence on the island of
Alderney, located in the English
Channel, that when Queen Victoria
made her only visit in 1847, most of
her subjects could not understand her,
a situation almost unique in the United
Kingdom. But Alderney emptied out
as the Wehrmacht approached in 1940,
and that was the end of Aurigniac.
When some intrepid souls began to
return to repopulate the island after
World War II, they only spoke English.
Spanish and Italian speakers should
take heed of this story of a now-extinct
language, and keep a stiff upper lip.
Your languages are in absolutely no
long-term danger!

[Abbreviations used with this column:
CM–Chinese Mandarin; Da–Danish;
E–English; F–French; H-Hebrew;
G–German; I–Italian; Po–Polish;
Pt–Portuguese; R–Russian; Ro-
Romanian; Sp–Spanish; Sw–Swedish.]

New Queries
(E-Da 4-05/1) Evidently, Danish

does not have an equivalent for the
English term trust mark (a mark, logo,
or graphic found on a website to assure
e-commerce customers that they can
trust the site). Try it if you can.

(E-F 4-05/2) The term body signed
must be a buzz-word from the world

of law enforcement, since it is used
with such breezy informality in this
sentence: One 8 mm rifle, number X,
now body signed, found on the crime
scene…. Whether or not a lengthy
explanation is needed, this mystery
needs to be unraveled. A French term
is needed.

(E-Po 4-05/3) The slang interjec-
tion “Oh, come on!” evoked lots of
responses, but also disagreements on
ProZ regarding a proper Polish ren-
dering. Presumably, the context was
an expression of disbelief, but impa-
tience could also be a valid meaning
for this expression. Let’s see what pre-
senting it in this column will evoke.

(E-Po 4-05/4) Is there such a thing
as a force section in a contract or
agreement? It would seem so from a
problem sentence found by a ProZ-er.
It reads like this: The lead partner has
to confirm that the project’s partners
comply with the rules regarding eli-
gible partners as stated in force sec-
tion 2.1. What to make of this?

(E-R 4-05/5) In the problem sen-
tence, everything was flowing along
properly for this ProZ denizen until
she got to the final four words, whose
stock it underwrites. Here is the sen-
tence: It is the policy of a Group to
provide research coverage on all com-
panies for which it executes equity
offerings and whose stock it under-
writes. Try the Russian, someone!

(E-Sp 4-05/6) The abbreviation
CDO, meaning collateralized debt
obligations, posed a problem for a
ProZ member trying to deal with a
text that was, at least in part, about
real estate. Any ideas for good
Spanish for this?

(F-E 4-05/7) Regarding a discus-
sion of rugby scores, a Lantra-L
member wants to know whether the
All Blacks won four consecutive

matches, or just four matches during
the period from 1999 to 2002. The
sentence that caused the problem
reads like this: “Vainqueurs des cinq
premières éditions du circuit mondial
et champions du monde en titre
depuis leur victoire lors de la Coupe
du monde 2001 en Argentine, les All
Blacks ont aligné quatre victories de
suite au tournoi de Dubaï (de 1999 à
2002), avant de chuter l’an dernier
face aux Springboks (33 à 26).”

(F-E 4-05/8) In information sys-
tems, what is “mise en commande?”
A ProZ denizen could not make out
these three words in the context sen-
tence: “la realization de la mise en
production des functions ‘Gestion des
variations de prix en phase série’ et
‘Gestion de la première mise en com-
mande’ avec 4 lots de développement
et 2 lots de maintenance.” She was
even nice enough to add that these
information systems were for use in a
purchasing context.

(G-E 4-05/9) In this tourism query,
the use of “Mandat” was questioned.
Here’s a snippet of what was written:
“…die [Betrieb XXX] hatte sich mit
dem Eigentümern zerworfen, und es
wurde das Mandat entzogen.” What
is being talked about here?

(I-E 4-05/10) Evidently, this had to
do with a cooker, and the troubling
term was “raggiature.” The sentence
goes like this: “Viene irrobustito il
supporto maniglia aumentando lo
spessore della zona terminale e delle
raggiature delle giunzioni in modo da
evitare rotture durante il transporto.”

(Sw-E 4-05/11) In this construc-
tion-related query, “elslutbleck” was
the troubling word. It appeared in this
sentence: “Partiet är försett med
elslutbleck samt förberett för
motorles inkl elmatning för dito.”
What sort of object is it?

Address your queries and responses to The Translation Inquirer, 112 Ardmoor Avenue, Danville, Pennsylvania
17821, or fax them to (570) 275-1477. E-mail address: Jdecker@uplink.net. Please make your submissions by the
25th of each month to be included in the next issue. Generous assistance from Per Dohler, proofreader, is 
gratefully acknowledged.

The Translation Inquirer By John Decker

➡
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(Sw-E 4-05/12) What are “täck-
brickor” in a construction context?
Here’s what troubled a ProZ member:
“Dörrar är försedda med leskista,
trycke samt täckbrickor där les ej
skall monteras.”

Replies to Old Queries
(E-CM 2-05/2) (Rosette bok choi

or flat-headed cabbage): Iris
Mielonen suggests ( ) for this. 

(E-H 1-05/1) (Vice President for
Financial Affairs and Treasurer):
John Kinory really worked hard on
this one. If we use Hebrew influenced
by British English, it would be
“smnk’l le-inyaney ksafim ve-gizbar.”
If we use American-influenced
Hebrew, it would be “sgan nasi le-
inyaney ksafim ve-gizbar.” In the
Hebrew alphabet, these would be,
respectively,
and                               .    

(F-E 1-04/5) (“sans prejudice de”):
Victor de la Puente questions whether
the French language took this phrase
from the Spanish, or was it the reverse?
Most Latin Americans he knows use
and understand “sin perjuicio de,”
meaning in spite of, nevertheless,
notwithstanding, regardless, etc.

(G-E 2-05/5) (“in freier
Trägerschaft”): In this case, says
Sigrid Junkermann, we are dealing
with a privately funded school, which
could mean a confessional school. For
John Kinory, the “Träger” is a
sponsor, financier, funder. So, this
would be a school not funded by the
state, although recognized by it. You
could call it private, independent, and
self-financing.

(I-E 1-05/8) (“macchina di rappre-
sentanza”): Elizabeth Hill believes
this to be an official car, one which an
important personage can use, but not
own. Thus, it is a perk that comes
with a certain position. It could, how-
ever, be a privately-owned status
symbol. For Berto Berti, it’s a com-
pany limousine with a company
driver, usually blue. Letizia Alhaique
Caioli says the vehicle is usually an
“important,” medium to high-pow-
ered car, sporting “serious” colors like
blue or black. Italian government cars
used for this purpose are normally
called “macchine blu.” A related term
is “macchina di servizio,” an official
car used to transport personnel while
in the field, run errants for the com-
pany or governmental office, etc.

(I-E 1-05/9) (“bicchiere di allog-
giamento”): Berto Berti says the
answer to the query might be the
seating between pipe and fitting is not
done by pressure or by tightening but
by the perfect adhesion between two
conical surfaces.

(Pt-E 2-05/8) (“habilitações…”):
To Gabe Bokor, this sounds like a res-
idential building permit, although he
wishes for the rest of the sentence, or
at least more context. Thais Simoes, a
resident of Brazil saw this heading
regarding someone’s address or resi-
dency. The word “habilitações”
means either the profession or the
training of a person, but here it sounds
like they have an address and prob-
ably some other information
regarding work, phone number, etc.,
which could be under “habilitações.”

(R-E 2-05/9) (,jce yjue...ghfdfz
c ktdjq gthtgenfys): David
Goldman suggests: Open sandals
were on the feet, but the left was
mixed up with the right. Gabe Bokor:
He (or she) was wearing sandals
without socks, left and right mixed up. 

(R-E 2-05/10) (ghjnbhfnm infys
d jabct) Joseph Bayerl took up the
challenge of finding something truly
colloquial for this in English by sug-
gesting a waste of oxygen, an oxygen
thief, or (an afterthought) …ought to
work harder on practical things
instead of running on the hamster
wheel down at the office, thinking up
the…. This, he says, conveys what
was expressed in the Russian idiom:
not merely a waste of effort, but a
waste of a considerable amount of
effort over time.

(Ro-E 2-05/11) (“dreptul de
abitaţiune…”): For Gabe Bokor, the
entire phrase (page 61, February 2005
Chronicle) is: The user and the one
having the dwelling right must use it
as a good paterfamilias. 

(Sp-E 1-05/11) (“condición sus-
pensiva”): Victor de la Puente
checked with the Diccionario de la
Real Academia Española and found it
to be “Aquella [condición] cuyo
cumplimiento es necesario para la efi-
cacia del acto o derecho a que afecta.”
Therefore, he would translate it as
mandatory condition.

There were a lot of thoughtful
answers in this month’s column, and I
sense that quite a bit of work went
into many of them. Thanks to you, the
highly informed contributors!

The Translation Inquirer Continued 

Visit us on the web at
www.atanet.org

Two Rad Technologies
radtown@atanet.org  •  www.atanet.org/radtownWebsite Development
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A rnold Schoenberg (1874-1951)
is one of the giants of 20th-
century music, having devel-

oped serialism and the 12-tone row.
Consider the words to the first of his
Three Satires for Mixed Chorus, opus
28, dating from 1925-26. The words,
satirizing musical modernism, were
written by Schoenberg himself, and
utterly baffled a chorus in Berkeley,
California, that wanted to perform the
work. Here they are as sent to me by
the choral director:

Am Scheideweg

Tonal, oder atonal?
Nun sagt einmal
in welchem Stall
in diesem Fall
die gröss’re Zahl,
dass man sich halten,
halten kann am sichern Wall.
Nur kein Schade!

Note that there are end-rhymes on

lines 1, 2, 3, 4, 5, and 7, and sound-
play on Scheide and Schade, sich and
sichern, and the two halten’s. The
lyrics are also self-refential, since the
piece itself is both tonal and atonal. A
performable translation would include
bringing across the meaning, taking
account of the rhymes and puns, and
fitting Schoenberg’s music. Oh yes,
and it has to be funny!

For this particular lyric, even get-
ting the meaning is not a trivial
matter. I found no translations on the
Internet, and even the original lyrics
at a Schoenberg website in Germany
lacked the final punchline. Here is a
crude literal translation into English:

On/At the Crossroad/Decision Point

Tonal, or atonal?
Now say/says once
in which stall/cubicle
in this case
the greater number,
that they stick to/think,

can hold/keep to the safe 
side/bulwark.

Only no harm/loss/pity!

The chorus was able to discern the
above, more or less, and still had no
idea what the words meant. My
attempt at what they mean, ignoring
rhymes, puns, and music, is:

Decisions, Decisions

Tonal, or atonal?
Now, for once,
whatever side
in this case
that majority
opinion holds,
it will be the safe one.
No big deal!

Readers are invited to submit their
own translations for possible publica-
tion in a future column.

Herman is a librettist and translator. Submit items for future columns via e-mail to hermanapter@earthlink.net or via
snail mail to Mark Herman, 5748 W Brooks Rd., Shepherd, MI 48883-9202. Discussions of the translation of humor
and examples thereof are preferred, but humorous anecdotes about translators, translations, and mistranslations
are also welcome. Include copyright information and permission if relevant.

Humor and Translation By Mark Herman

Schoenberg’s Satire

Center for Advanced Proficiency in Arabic at Georgetown University
Classes Begin August 2005

Georgetown University announces the Center for Advanced Arabic Proficiency (CAPA). CAPA is supported by the
National Security Education Program’s National Flagship Language Initiative. CAPA is the first intensive Arabic-language
program to be offered for a full academic year in the U.S. CAPA classes will begin August 2005. Funding is available.  

More information:
Elizabeth M. Bergman
Program Director
Center for Advanced Proficiency in Arabic
Georgetown University
Washington, DC 20037
Tel:  (202) 687-5743
Fax:  (202) 687-2408
E-mail:  embergman@earthlink.net



Bilingual Koran and Concordance
`Abd-al-Baqi, Muhammad Fu’ad.
1987. al-Mu`jam al-mufahras li-alfaz
al-Qur’an al-karim [The Concor-
dance of Phrases from the Noble
Koran]. Beirut: Dar al-Ma`rifah.

The Holy Koran: English Translation
of the Meanings and Commentary.
Revised and edited by the Presidency
of Islamic Researches, Ifta, Call and
Guidance, The Custodian of the Two
Holy Mosques King Fahd Complex for
the Printing of the Holy Qur-an, n.d.

Taken together, these two works are
indispensable for the Arabic translator
working on Islamic texts. The concor-
dance is organized alphabetically
according to individual words found in
the Koran. All of the words occurring
in the Koran are listed; the chapter and
verse in which they are found are indi-
cated next to each entry. A common
practice among translators is to use the
translation directly as provided in the
bilingual Koran, rather than to attempt
to translate the citation anew. Other
translations of the Koran may be used.

An English-English Reference
Dictionary
Merriam-Webster’s Collegiate Dictionary.
Eleventh Edition, Springfield, MA: 2003.

For a general all-purpose English
dictionary, Merriam-Webster’s is hard
to beat. It is updated every 10 years.
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Ten Essential Language Aids for the Arabic Translator, Plus One Continued from p. 31

International Terminology Summer School 2005 
University of Applied Sciences Cologne (Germany)
Terminology Management: Theory, Practice, and Applications
July 18-July 22, 2005

A one-week hands-on training course at a fully equipped computer laboratory organized by
the Institute for Information Management / University of Applied Sciences Cologne and
TermNet - International Network for Terminology. 

Instructors/Trainers:
Sue Ellen Wright (Kent State University, U.S.) 
Gerhard Budin (University of Vienna, Austria) 
Heribert Picht (Copenhagen Business School, Denmark) 
Klaus-Dirk Schmitz (University of Applied Sciences Cologne, Germany) 
Frieda Steurs (Lessius Hogeschool, Antwerp, Belgium) 

Registration:
Anja Drame (TermNet Branch Office Cologne)
Tel.: +49-221-8275-3616 
Fax: +49-221-8275-3615
E-mail: adrame@termnet.org

More Information: www.iim.fh-koeln.de/TSS2005 (for registration form)

Visit us on the web at
www.atanet.org
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New England Translators
Association 9th Annual
Conference
May 7, 2005
Marlborough, Massachusetts
www.netaweb.org

National Association of
Judiciary Interpreters and
Translators 26th Annual
Conference
May 13-15, 2005
Washington, DC
www.najit.org 

IJET-16 Japanese-English 
Translation Conference
June 3-6, 2005
Chicago, Illinois 
www.jat.org/ijet/ijet-16/

New Zealand Society of
Translators and Interpreters
Roles and Identities of Translators and
Interpreters in the 21st Century:
Working Between the Frontlines
June 4-6, 2005
Auckland, New Zealand 
For more information, please contact
the NZSTI’s national secretary at
info@nzsti.org, or visit www.nzsti.org

ATA Translation Tools Seminar
July 9, 2005
Chicago, Illinois
www.atanet.org

International Terminology 
Summer School 2005 
University of Applied Sciences
Cologne (Germany)
Terminology Management: 
Theory, Practice, and
Applications
July 18-22, 2005
www.iim.fh-koeln.de/TSS2005

International Federation of
Translators Statutory and
General Congress 
August 2-7, 2005
Tampere, Finland
www.fit-ift.org 

ATA Professional Development
Seminar
Topic to be announced
August 27, 2005
Salt Lake City, Utah
www.atanet.org

Translating Eastern Europe: Art,
Politics, and Identity in
Translated Literature
Conference
September 31-October 2, 2005
Kent, Ohio
Contact: Dr. Brian Baer
(bbaer@kent.edu)

ATA 46th Annual Conference
November 9-12, 2005
Seattle, Washington
www.atanet.org 

28th Annual American Literary
Translators Association
Conference
November 2-5, 2005
Montreal, Canada
www.literarytranslators.org

Upcoming Seminars and Conferences

• Esther Allen, a literary translator and chair of the PEN Translation Committee, will
speak on “Censored Translations: The U.S. Treasury Department, The Politics of
Embargo, and Your Work.”

• Chris Durban, a translator specializing in financial and corporate communication,
author of “The Onionskin” column in the ATA Chronicle, and recipient of ATA’s 
Gode Medal, will speak on the business of translation.

• Arlene Kelley, a staff interpreter for the Massachusetts Trial Court, will present 
strategies for sight translation.

• Anne Witt Greenberg, a lawyer, interpreter, and translator, will discuss why and how
translators should get involved in peace and human rights.

• Mati-Vargas Gibson, a translator and interpreter, as well as yoga and dance 
teacher, will hold an interactive workshop on “Minding our Best Tool: Body 
Awareness for Translators.” 

• Terry Gallagher, a financial journalist and translator, will explore how we set quality
standards, and how we can structure payment so that we are fairly compensated.

Don’t miss this exceptional opportunity to network during the largest annual gathering 
of translators and interpreters in New England. For a complete listing of presenters and
conference particulars, contact: conferenceinformation@netaweb.org or visit
www.netaweb.org

New England Translators Association
9th Annual Conference
May 7, 2005  • Radisson Hotel  • Marlborough, Massachusetts

ATA Members
MasterCard

MBNA America

Reference Code: IFKV

800.847.7378 • 302.457.2165
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ATA Chapters
Atlanta Association of Interpreters 
and Translators (AAIT)  
P.O. Box 12172
Atlanta, GA 30355
Tel: (770) 587-4884
aaitinfo@aait.org • www.aait.org

Carolina Association of Translators 
and Interpreters (CATI)
318 Bandock Drive
Durham, NC 27703
Tel: (919) 577-0840  
catiweb@pobox.com • www.catiweb.org

Delaware Valley Translators 
Association (DVTA)
606 John Anthony Drive
West Chester, PA 19382-7191
Tel: (215) 222-0955
devinney@temple.edu
www.fortunecity.de/lindenpark/
kuenstler/59/dvta.htm

Florida Chapter of ATA (FLATA)
P.O. Box 14-1057
Coral Gables, FL 33114-1057
Tel/Voice: (305) 274-3434 
Fax: (305) 387-6712
info@atafl.org • www.atafl.org

Michigan Translators/
Interpreters Network (MiTiN)  
P.O. Box 852  
Novi, MI 48376-0852 
Tel: (586) 778-7304 • Fax: (248) 344-0092   
info@mitinweb.org • www.mitinweb.org

Mid-America Chapter of ATA (MICATA)
6600 NW Sweetbriar Lane
Kansas City, MO 64151 
Tel: (816) 741-9441 • Fax: (816) 741-9482
translate@kc.rr.com • www.ata-micata.org

Midwest Association of Translators and
Interpreters (MATI)
542 S Dearborn Street, Suite 1060
Chicago, IL 60605
Tel: (312) 427-5450 • Fax: (312) 427-1505
moirapujols@aol.com •  www.matiata.org

National Capital Area Chapter 
of ATA (NCATA)
P.O. Box 5757
Washington, DC 20016-5757
Tel: (703) 255-9290 • Fax (202) 234-5656
johnvazquez@msn.com • www.ncata.org

New York Circle of Translators (NYCT)
P.O. Box 4051, Grand Central Station
New York, NY 10163-4051
Tel: (212) 334-3060
president@nyctranslators.org
www.nyctranslators.org

Northeast Ohio Translators 
Association (NOTA)
33425 Bainbridge Road
Solon, OH 44139
Tel: (440) 519-0161
js@jill-sommer.com • www.ohiotranslators.org

Northern California Translators
Association (NCTA)
P.O. Box 14015
Berkeley, CA 94712-5015
Tel: (510) 845-8712 • Fax: (510) 883-1355
ncta@ncta.org • www.ncta.org

Northwest Translators 
and Interpreters Society (NOTIS)
P.O. Box 25301
Seattle, WA 98165-2201
Tel: (206) 382-5642
info@notisnet.org • www.notisnet.org

Southern California Area Translators and
Interpreters Association (SCATIA)
P.O. Box 34310
Los Angeles, CA 90034
Tel: (818) 725-3899 • Fax: (818) 340-9177
info@scatia.org • www.scatia.org

Upper Midwest Translators and
Interpreters Association (UMTIA)
Minnesota Translation Lab
University of Minnesota
218 Nolte Center
Minneapolis, MN 55455
Tel: (612) 625-3096
mtl@tc.umn.edu • www.umtia.org 

Affiliated Groups
Houston Interpreters and Translators
Association (HITA)  
P.O. Box 421343
Houston, TX 77242-1343
Tel: (713) 202-6169
www.hitagroup.org

Iowa Interpreters and Translators
Association (IITA)
P.O. Box 7631
Urbandale, IA 50323
Tel: (515) 865-3873 • Fax: (515) 278-5841
info@iitanet.org • www.iitanet.org

Utah Translators and Interpreters
Association (UTIA)
P.O. Box 433
Salt Lake City, UT 84110
jcalleman@aol.com
www.stampscapes.com/utia

Other Groups
This list gives contact information for 
translation and interpretation groups as a
service to ATA members. Inclusion does not
imply affiliation with or endorsement by ATA.

American Literary Translators 
Association (ALTA)
The University of Texas at Dallas 
Box 830688 Mail Station JO51 
Richardson, TX 75083-0688 
Tel: (972) 883-2093 • Fax: (972) 883-6303 
www.literarytranslators.org

Association of Language Companies (ALC)
1911 N Fort Myer Drive, Suite 702
Arlington, VA 22209-1605
Tel: (800) 338-4155 (within North America)
(703) 812-0883 • Fax:  (703) 875-0301
info@alcus.org • www.alcus.org

Austin Area Translators and Interpreters
Association (AATIA)
P.O. Box 13331  
Austin, TX 78711-3331
Tel: (512) 707-3900  
president@aatia.org • www.aatia.org

ATA Chapters, Affiliated Groups, and Other Groups

Two Rad Technologies
radtown@atanet.org
www.atanet.org/radtown

ATA Members
Website Development
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California Court Interpreters 
Association (CCIA)
345 S Hwy 101, Suite D
Encinitas, CA 92024
Tel: (760) 635-0273 • Fax: (760) 635-0276
ccia345@earthlink.net • www.ccia.org

Chicago Area Translators and Interpreters
Association (CHICATA)
P.O. Box 804595
Chicago, IL 60680-4107
Tel: (312) 836-0961
webmaster@chicata.org • www.chicata.org

Colorado Translators Association (CTA)
941 Cedwick Street
Lafayette, CO 80026
tel: (720) 890-7934
kathy@kdtranslations.com
www.cta-web.org

Delaware Translators Network (DTN)
2401 Pennsylvania Avenue #912
Wilmington, DE 19806
Tel: (302) 655-5368
levinx@cs.com

El Paso Interpreters and Translators
Association (EPITA)
P.O. Box 27157
El Paso, TX 79926  
Tel: (915) 598-4757 or (915) 256-0590
mhogan@elp.rr.com

The Kentucky Translators and Interpreters
Association (KTIA)
P.O. Box 7468 
Louisville, KY 40257-0468
Tel: (502) 548-3988
E-mail: vapues@yahoo.com

Metroplex Interpreters and Translators
Association (MITA)  
712 Cornfield Drive
Arlington, TX 76017
Tel: (817) 417-4747
www.dfw-mita.com

National Association of Judiciary
Interpreters and Translators (NAJIT) 
603 Stewart Street, Suite 610
Seattle, WA 98101
Tel: (206) 267-2300 • Fax: (206) 626-0392

New England Translators 
Association (NETA) 
672 Salls Road
Greensborough Bend, VT 05842
Tel: (802) 533-9228
info@netaweb.org • www.netaweb.org

New Mexico Translators and Interpreters
Association (NMTIA)
P.O. Box 36263
Albuquerque, NM 87176
Tel: (505) 352-9258 • Fax: (505) 352-9372
uweschroeter@prodigy.net
www.cybermesa.com/~nmtia

The Translators and Interpreters 
Guild (TTIG)
962 Wayne Avenue, Suite 500
Silver Spring, MD 20910
Tel: (301) 563-6450 • (866) 563-6456
Fax: (301) 563-6020
info@ttig.org • www.ttig.org

Washington State Court Interpreters and
Translators Society (WITS)
P.O. Box 1012 
Seattle, WA 98111-1012
Tel: (206) 382-5690
www.witsnet.org

International Groups
FIT
Fédération Internationale des
Traducteurs/International Federation of
Translators (FIT)
2021 Avenue Union, Bureau 1108 
Montreal, Quebec, Canada H3A 2S9
Tel: (514) 845-0413 • Fax: (514) 845-9903
secretariat@fit-ift.org
www.fit-ift.org

AUSTRALIA
Australian Institute of Interpreters and
Translators, Inc. (AUSIT)
PO Box 1070
Blackburn North VIC 3130 Australia
Tel: +61 3 9597 9958 
national@ausit.org • www.ausit.org

CANADA
Association of Translators and
Interpreters of Alberta (ATIA)
P.O. Box 546
Main Post Office
Edmonton, Alberta, Canada T5J 2K8 
Tel: (780) 434-8384
www.atia.ab.ca

Association of Translators and
Interpreters of Ontario (ATIO)
1 Nicholas Street, Suite 1202
Ottawa, Ontario, Canada  K1N 7B7
Tel: (613) 241-2846, 
Toll-free: 1 (800) 234-5030
Fax: (613) 241-4098
info@atio.on.ca • www.atio.on.ca

Ordre des traducteurs, terminologues et
interprètes agréés du Québec (OTTIAQ)
2021 Union Avenue, Suite 1108
Montreal, Quebec, Canada H3A 2S9 
Tel: (514) 845-4411
Toll-free: (800) 265-4815  
Fax: (514) 845-9903
info@ottiaq.org • www.ottiaq.org

Society of Translators and Interpreters of
British Columbia (STIBC)
850 W Hastings Street, Suite 514, Box 34
Vancouver, British Columbia, Canada  
V6C 1E1
Tel: (604) 684-2940 • Fax: (604) 684-2947
office@stibc.org • www.stibc.org

ENGLAND
Institute of Translation & Interpreting (ITI)
Fortuna House
South Fifth Street
Milton Keynes
MK9 2EU England
Tel: +44 (0) 1908 325 250
Fax: +44 (0) 1908 325 259
info@iti.org.uk • www.iti.org.uk

MEXICO
Organización Mexicana de Traductores A.C.
Capítulo Occidente 
Av. Vallarta 1525–304 
Col. Americana Guadalajara, Jalisco Mexico
Tel: +52-33-3124-0236 
Fax: +52-33-3124-0237
occidente1@omt.org.mx
www.omt.org.mx

PERU
Asociación de Traductores Profesionales
del Perú (ATPP)
Casilla Postal 18-0251
Lima 18 Perú
Tel: +51 (1) 264-2214 • Fax: +51 (1) 264-5567
postmaster@atpp.org.pe
http://www.atpp.org.pe

Note: For more information on chapters or to start a chapter, please contact ATA Headquarters. Send updates to Mary David, ATA Chronicle, 225
Reinekers Lane, Suite 590, Alexandria, VA 22314; Tel: (703) 683-6100; Fax: (703) 683-6122; Mary@atanet.org.
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TIP-Lab Twelfth Midyear Distance Spanish Translation/Revision Workshop

2005 Cambridge Conference Interpretation Course
21st Intensive Course in the Practice of Simultaneous
Conference Interpretation
August 14-26, 2005
Cambridge, United Kingdom
www.cciconline.net

This course is specifically designed for conference interpreters. Early enrollment is
recommended.

Course Directors:

• Tom Afton, Head of Interpretation Division, Organization for Economic Cooperation
and Development 

• Alexander Bartchenkov, freelance conference interpreter 
• Michèle Bo Bramsen, staff interpreter, Organization for Economic Cooperation and

Development
• Loreto Bravo de Urquia, Head of Interpretation services, Organization for the

Prohibition of Chemical Weapons
• Ann Goslin, freelance conference interpreter 
• Christopher Guichot de Fortis, senior interpreter, NATO 
• Ingrid Kurz, freelance conference interpreter 
• Julia Poger, freelance conference interpreter 
• Vadim Poliakov, freelance conference interpreter 
• Gisela Siebourg, former Head of Language Services, Auswartiges Amt 
• Sergio Viaggio, chief interpreter, UN Vienna 

For information, please contact:
Christopher Guichot de Fortis
Tel: +32-2-654 20 80    
Fax: +32-2-652 58 26
defortis@belgacom.net
www.cciconline.net

TIP-Lab is pleased to announce its Twelfth Midyear Distance Spanish Translation/Revision Workshop,
July to November 2005. This workshop is open to English-to-Spanish translators from any country in
the world. Participants will be accepted on a first-come-first-served basis. Excellent command of both
Spanish and English is a requirement. In the course of the workshop, four texts will be translated by
the participants, reviewed by Leandro Wolfson, a professional translator from Argentina, and returned
to each translator with revisions, annotated comments, and a model translation selected each month
from the group. As in previous TIP-Lab workshops, application for continuing education credit will be
submitted to the Judicial Council of California, the Washington State Courts, and ATA. Registration is
now open. Space is very limited and interested translators are encouraged to register as soon as pos-
sible. For further information and to request a brochure with the registration form, call, fax, or e-mail:
TIP-Lab, c/o Alicia Marshall (847) 869-4889 (phone/fax), e-mail: aliciamarshall@comcast.net.

Earn 10 ATA CE Points.
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IJET-16
June 3-6, 2005
IJET Sets Sail for the Windy City

The Japan Association of Translators (JAT) is pleased to announce the 16th Annual
International Japanese/English Translation Conference (IJET-16) in Chicago, June 3-6,
2005. Chicago, also known as the Windy City, features spectacular architecture, excellent
restaurants, plentiful shopping, and convenient public transportation. Plan to stay a few days
longer to take in the city. 

Informative Sessions
As at past IJETs, Saturday and Sunday will be packed with sessions. Saturday will begin
with an opening ceremony and a speech by ATA President Scott Brennan. Shortly there-
after, Cornelius Iida, interpreter to Presidents Carter and Reagan, will give the keynote
address. After lunch, presentations on topics relating to translation and interpretation will
be given in three breakout rooms. Sunday will feature more presentations, again in three
breakout rooms.

IJET-16 received a very generous $3,000 grant from ATA’s Japanese Language Division.
Some of the grant money has been allocated toward the keynote speaker. The remainder
will be used as honoraria for expert speakers who are not necessarily translators. These
recognized experts will share their knowledge with IJET-16 attendees. 

The organizing committee received so many excellent proposals for presentations that we
decided to have two extra days for field-specific presentations. Tentatively, a seminar on
biomedicine will be given on Friday afternoon before the Zenyasai, or pre-conference din-
ner. A post-conference seminar on patents is slated for Monday morning. The June 3 and 6
sessions are being sponsored by the University of Chicago Graham School of General
Studies (http://grahamschool.uchicago.edu), which offers a Certificate in Translation
Studies. The Graham School of General Studies is the venue for the seminars.

There’s More
IJET conferences are an excellent place to catch up on industry trends and network with
colleagues, but it’s hard to do everything in the two days normally allotted for an IJET.
That’s why IJET-16 will be a four-day conference. In addition to the Friday and Monday
field-specific seminars, there will be meetings of special interest groups (SIGs) on Monday
morning. In a roundtable format, each SIG will cover one theme directly or indirectly
related to translation (e.g., pharmaceuticals, parenting and translation, finance, tax issues).
SIGs will meet in a restaurant, park, coffee shop, bar, or other location instead of a stuffy
conference room. Feel free to propose a SIG of your own. In addition, an exhibit hall fea-
turing translation companies and vendors of translation tools and software will be open on
Saturday afternoon and all day Sunday.

Find Information
Visit www.jat.org/ijet/ijet-16 and follow the links for more information. To receive periodic 
e-mails about the conference, contact Ben Tompkins, organizing committee chair, at 
ijet-16@jat.org.

Earn 1 ATA CE Point per hour of educational session time (up to a maximum of 10 points).





Eligible Continuing Education

Continuing Education Points

If you are now certified, your first 3-year
reporting period ends on January 1, 2007.

If you become ATA-certified after January 1,
2004, your first reporting period ends 3 years
after the certification date. 

You can begin accruing continuing education
points on January 1, 2004, or as soon as you
become certified. ATA-certified translators who
will be 60 and older on the date their report-
ing period ends are exempt from continuing
education requirements. All others must pro-
vide evidence of their continuing education
activities as described here. 

Keep track of your continuing education
points and supporting documentation: this is
your responsibility. Use the forms on pages
57 and 58 to request approval, if required,
either before or after the event. ATA
Headquarters will notify you and provide
materials for reporting your continuing educa-
tion points, when due.

You must earn 1 continuing education point
on the ethics of translation and interpreting
during your first 3-year reporting period. You
may choose between attending an ethics
workshop at the ATA Annual Conference or
taking a self-directed course available online
and in print. The self-directed course is available
online at www.atanet.org/acc/ce_online_
ethics_component.htm The Continuing Education
Requirements Committee may approve other
ethics classes.

Guide to ATA 
ATA-certified translators must earn 20 points of 
continuing education credit over 3 years, with a maximum of 
10 points in any given year, to keep their certification current.

You can earn continuing education points in any of 6 categories. Each has a maximum number
of points per year or 3-year reporting period.

A. Translation/interpreting courses, seminars, workshops, and conferences
Points: 1 point per hour for attending translation/interpreting seminars, workshops, and conferences (up to 10 

points per event); 1 point per hour for college and university courses (up to 5 points per course); 2 points per hour 

for teaching/presenting classes, seminars, workshops, and conference sessions.

Maximum: Up to 10 points in any given year.

No approval required: ATA annual/regional conferences, preconference seminars, and professional development 

seminars. ATA chapter and division seminars, conferences, and workshops. Courses, seminars, and conferences offered

by nationally accredited university translation/interpreting programs in the United States. ATA Certification Program grader training.

Approval required (before or after the event): Translation/interpreting courses, seminars, workshops, 

and conferences offered by other translation/interpreting associations in the United States or abroad, or by university 

translation/interpreting programs abroad. Privately offered seminars on translation/interpreting.

Approval process: While no approval is required, ATA chapters, divisions, and nationally accredited translation/

interpreting programs in the United States are encouraged to submit an approval request to ATA Headquarters for record 

keeping prior to their classes, seminars, and conferences.

For other events, use the forms on pages 57 and 58 to submit instructor credentials and a session abstract, 

course description, syllabus, conference proceedings, or other supporting documentation to the Certification 

Program Manager at ATA Headquarters for approval, either before or after the event.

Examples: ATA Spanish Division Mid-Year Conference; NYU Translation Program online courses; Kent State 

University’s Terminology Summer Academy; conferences organized by the National Association of Judiciary 

Interpreters and Translators. 

B. Other courses and seminars
Points: 1 point per hour for attending, 2 points per hour for teaching/presenting (up to 2 points per course or seminar).

Maximum: Up to 5 points in a 3-year period.

No approval required: Courses, seminars, and workshops in your area of specialization, such as law, medicine, 

finance, or technical fields. ATA translation/interpreting ethics workshop. Target-language grammar and writing courses. 

Seminars and workshops on translation-support software and other tools of the trade.

Approval required (before or after the event): Seminars and workshops on running your business.

Approval process: You will be asked to provide a statement at reporting time attesting that each course, seminar, 

or workshop relates to your specialization. You can claim the ATA ethics workshop only once.

For seminars and workshops on running your business, use the forms on pages 57 and 58 to submit instructor credentials 

and a session abstract, course description, syllabus, conference proceedings, or other supporting documentation to the 

Certification Program Manager at ATA Headquarters for approval, either before or after the event.

Examples: Financial Accounting course at the University of Vermont; California Bar Association online legal continuing 

education; training sessions on TRADOS, Déjà Vu, Star, Transit, and other translation-support tools; Pharmacological Update

at the Georgetown School of Nursing and Health Studies.



C. Memberships in professional associations
Points: 1 point for each current membership in a professional association of each type: translation/
interpreting or specialization-specific.
Maximum: Up to 2 points per 3-year period.
No approval required: Membership in a translation/interpreting professional association.
Approval required: Membership in a specialization-specific professional association.
Approval process: You will be asked to provide evidence of membership at reporting time. 
For specialization-specific professional associations, you will be asked to provide a description of the 
association and how it relates to your translation work.
Examples: ATA and ATA local chapters; National Association of Judiciary Interpreters and Translators;
International Association of Conference Interpreters; Austin Area Translators and Interpreters Association; 

Société Française des Traducteurs; Society for Technical Communication; Society of Automotive Engineers; 
European Society of Clinical Pharmacy.

D. Mentors, mentees, and ATA Certification Program graders
Points: 1 point for each activity per year.
Maximum: Up to 6 points per 3-year period.
Approval required: ATA certification exam grading. ATA certification exam passage selection. 
Participating as a mentor or mentee in the ATA Mentoring Program.
Approval process: ATA  Certification Program graders must have graded exams or selected passages 
during the year for which they claim points. Mentors and mentees must provide a statement from the 
Mentoring Committee Chair at reporting time.

E. New certifications and accreditations 
Points: 1 point for each new certification or accreditation acquired from an approved professional 
organization or government agency.
Maximum: Up to 3 points per 3-year period.
No approval required: National Association of Judiciary Interpreters and Translators, Federal Court, 
and foreign sworn translator credentials.
Approval required: Other credentials.
Approval process: National Association of Judiciary Interpreters and Translators, Federal Court, 
and foreign sworn translator credentials are pre-approved, but proof must be provided. For other 
credentials, a description of the criteria for conferring the credential must be submitted to the 
Certification Program Manager at ATA Headquarters for approval. Attach a copy of the certificate 
awarded to your approval request.

F. Authoring articles or books
Points: 4 points for each new book published; 2 points for each new article published.
Maximum: Up to 4 points during the 3-year period.
Approval required: Published book on translation/interpreting. Published article on translation/interpreting 
in a professional journal/publication. (Translating a book or article is not counted as authoring a book or article.)
Approval process: Submit a copy of the title page of the book or article with the author’s name.

If you have any questions or 

comments, please contact Terry Hanlen, 

ATA Certification Program Manager, at

terry@atanet.org, or 

(703) 683-6100, ext. 3004.

American Translators Association

225 Reinekers Lane

Suite 590

Alexandria, VA 22314

703.683.6100

Fax  703.683.6122

www.atanet.org
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1.  Name of requesting individual: Daytime Phone: ATA Membership Number:

2.  Event sponsor’s contact information
Name of Sponsor:

Contact Person: Email:

Address: 

Phone: Fax:

3.  Event/presentation:

4.  Brief description of content:

5.  Speaker’s name & title:

For conference or multi-day events, please list names and titles of speakers on a separate sheet

6.  Date(s) of activity: 7.  Time of activity:    (from)                   (to)

8.  Number of continuing education points requested:

1 point per hour credit for seminars, workshops, and conferences, with a max.10 points/event; 5 points max./university course

9.  Signature of requesting individual: Date:

For ATA Use Only

Points approved: Comments:

Reviewed by:

Date:

Approval Request Form
ATA Continuing Education Points (Individuals)
American Translators Association
225 Reinekers Lane, Suite 590 • Alexandria VA 22314
Tel: (703) 683-6100 • Fax (703) 683-6122 • E-mail: Certification@atanet.org • Website: www.atanet.org

Refer to CE Guidelines in print or online at www.atanet.org for further information!

Please print or type.
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1.  Event sponsor’s contact information

Name of Sponsor: ❑ ATA Chapter/Division:  _____________________________________________________________________

❑ Other*:  ________________________________________________________________________________

*Approval for non-ATA-sponsored activities must be sought by either the sponsor or the individual attending the activity

Contact Person: Email:

Address: 

Phone: Fax:

2.  Event/presentation:

3.  Brief description of content:

4.  Speaker’s name & title:

For conference or multi-day events, please list names and titles of speakers on a separate sheet

5.  Date(s) of activity: 6.  Time of activity:    (from)                   (to)

7.  Number of continuing education points requested:

1 point per hour credit for seminars, workshops, and conferences, with a max.10 points/event; 5 points max./university course

8.  Signature of requesting individual:                         Title: Date:

For ATA Use Only

Points approved: Comments:

Reviewed by:

Date:

Approval Request Form
ATA Continuing Education Points (Groups)
American Translators Association
225 Reinekers Lane, Suite 590 • Alexandria VA 22314
Tel: (703) 683-6100 • Fax (703) 683-6122 • E-mail: Certification@atanet.org • Website: www.atanet.org

Refer to CE Guidelines in print or online at www.atanet.org for further information!

Please print or type.
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CEP Request Form for Groups
1) Provide the name and contact information for the group spon-

soring the event. 
a) Check the appropriate box for your group and provide the

group’s name.  
b) “Other” can include affiliated groups, international transla-

tion organizations, and universities.  

All ATA chapter educational events are automatically eligi-
ble for continuing education points.  Events not sponsored
by ATA or ATA chapters must be approved individually.
Approval may be denied if documentation is insufficient or
if the educational content does not meet ATA criteria.

2) Provide the name of the event or presentation.
3) Provide a brief description of the content of the event or pres-

entation—two or three sentences should be sufficient.
4) Provide the speaker’s name and title.

a) If this is a single session, one name and descriptive title are
sufficient.  

b) If this is a conference or multi-day event, provide all names
and titles on a separate page.

5) Provide the date(s) of the event.
6) Provide the starting and ending times.

a) If this is a conference or multi-day event, provide the num-
ber of session hours for each day of the event. Session
hours do not include breaks or meals.

7) Provide the number of CEPs you are requesting for your atten-
dees—one hour of creditworthy activity equals one CEP—no
partial hours can be counted.

8) The form must be signed and dated by the individual recom-
mending the presentation or event for CEP approval.

CEP Request Form for Individuals
1) The individual requesting the CEPs must provide his/her ATA

membership number and sign and date the form.
2) Provide the name and contact information for the group spon-

soring the event. 

All ATA chapter educational events are automatically eligi-
ble for continuing education points.  Events not sponsored
by ATA or ATA chapters must be approved individually.
Approval may be denied if documentation is insufficient or
if the educational content does not meet ATA criteria.

3) Provide the name of the event or presentation.
4) Provide a brief description of the content of the event or pres-

entation—two or three sentences should be sufficient.
5) Provide the speaker’s name and title.

a) If this is a single session, one name and descriptive title are
sufficient.

b) If this is a conference or multi-day event, provide all names
and titles on a separate page.

6) Provide the date(s) of the event.
7) Provide the starting and ending times.

a) If this is a conference or multi-day event, provide the num-
ber of session-hours for each day of the event—session
hours do not include breaks or meals.

8) Provide the number of CEPs you are requesting—one hour of
creditworthy activity equals one CEP.

Instructions for Completing ATA Continuing Education Approval
Request Forms

General Information:
• ATA maintains a database of approved events at which ATA-certified members may earn continuing education points (CEPs).  
• For events not listed, an ATA approval request form must be completed and submitted to ATA Headquarters.
• Approval may be requested either prior to an event or after an event, with the understanding that the approval may be denied if documen-

tation is insufficient or if the educational content does not meet ATA criteria.
• Individuals and groups requesting CEPs will be notified by ATA Headquarters that the event has been approved for a particular number of

CEPs or that approval is denied.
• Individuals must keep track of their earned CEPs and report them to ATA Headquarters every three years upon request.

Select one of the following forms to complete:
1. If you represent a chapter, regional group, organization, institution, or other sponsor of activities, complete the Approval Request Form for

Groups (page 58).
2. If you are an individual, complete the Approval Request Form for Individuals (page 57).

REMINDER
• ATA offers 1 CEP per hour for approved seminars, workshops, conferences, and presentations based on full hours (not including meals

and breaks), up to a maximum of 10 CEPs per event. No partial hours will be counted.  
• ATA offers a maximum of 5 CEPs for an approved college, university, or other course regardless of its length.  
• The requesting group or individual will be notified if ATA does not approve the number of points requested.
• When reporting points, an ATA member is allowed a maximum of 10 CEPs for any given year.



46th Annual Conference

SEATTLE

Over 150 educational sessions that cover topics in a variety of languages and 
specialties, offering something for everyone

A multitude of networking events that allow you to connect with over 1,200 translators 
and interpreters from throughout the U.S. and around the world 

Opportunities to promote your services and interview with language services companies 
at the Job Marketplace

An exhibit hall that brings companies together for you to see the latest software, 
publications, and products available that fit your unique needs

The Westin Seattle is located in downtown Seattle, 15 miles from the Seattle-Tacoma
International Airport and within walking distance to Pike Place Market and the Space Needle.

Take advantage of this special rate, available only until October 19. 
Call (800) WESTIN-1 (937-8461) and tell them you’re attending the ATA Conference.

The Westin Seattle, 1900 Fifth Avenue, Seattle, Washington 98101
Phone: (206) 728-1000, Fax: (206) 728-2007; www.westin.com/seattle

of the American Translators Association

The Westin Seattle l Seattle, Washington l November 9-12, 2005

Hotel

Register
Look for the Conference Registration Form with the July issue of The ATA Chronicle

to take advantage of special Early-Bird rates, available until September 10. 

Join ATA to register at the discounted ATA Member rate. For an application, contact ATA
or join online at www.atanet.org/membapp.htm.

Special Room Rates for ATA Conference Attendees (exclusive of tax)

Single: $175   l Double: $185

Don't miss this opportunity to network, meet newcomers 

and seasoned professionals, market yourself and your skills, 

reunite with friends and colleagues, and have fun! 

Features

See What We’ve Got Brewin’ in. . .See What We’ve Got Brewin’ in. . .

Look for the Preliminary Program and Registration Form with The Chronicle in July!
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P R O F E S S I O N A L

D I C T I O N A R I E S  F O R  Y O U R  C O M P U T E R

WordFinder Software International AB
P.O. Box 155 • SE-351 04  Växjö, Sweden 
Phone: +46 470-70 00 00 • Fax: +46 470-70 00 99
E-mail: info@wordfinder.com • www.wordfinder.com

• Save time

• Easy to use

• Always the right word

• Advanced search options

• Flexibility

• Diversity – more than 
100 dictionaries

• 10 different languages

• Compatible with the 
majority of applications

• PC, Mac, Pocket PC, 
Intranet – the choice is 
yours!

“Your product is brilliant. It has increased my productivity by at least 20%”
One of our satisfied customers

Always close to the
right translation!

Special offer!
WordFinder with the largest general dictionaries! 
Now at discount prices. Choose from seven 
different languages!

Now! $225

As a professional, you are forced to tackle various language
issues on a daily basis. These concerns can readily be solved
quickly and efficiently using WordFinder with accompanying
dictionaries. Installing an electronic dictionary is indeed a 
brilliant idea.

WordFinder Software is market leader in Scandinavia in the
field of electronic dictionaries and WordFinder has become 
an invaluable tool for translators all over the world.

Read more and order at www.wordfinder.com

The University of Washington is conducting a brief
survey to determine the region’s capacity to provide
qualified translators for a major national translation
project. This project would create a Pacific
Northwest satellite office of the National Virtual
Translation Center in Washington, DC. Various gov-
ernment departments would use the translation
service for their research. The contract work would
require timely and accurate translation of a variety
of open-source written and spoken materials from
the languages of the world* into English. If this
project is funded, translators will work remotely, on
a flexible schedule, with access to a variety of
online resources and concordances. This would 
be an excellent opportunity for translators of any
modern language.

If you have a strong foundation in any world 
language(s) and excellent written and oral com-
munication skills in English and think you would
be interested in translation work, please follow
the link below to complete a short two-minute
survey to help us determine our capacity for 
providing translation services in this region.

http://depts.washington.edu/llc/translation

* A few of the many languages of interest include:
African languages; Amharic; Arabic (all dialects);
Armenian; Bosnian; Chinese (all dialects);
Croatian; Dari; Farsi; Finish; French; German;
Greek; Gujarati; Hebrew; Hindi; Indonesian;
Japanese; Kazakh; Korean; Kurdish; Nepali;
Nigerian; Norwegian; Pashto; Punjabi; Russian;
Serbian; Sinhalese; Somali; Spanish; Swahili;
Tamil; Tongan; Tigrinyan; Turkish; Urdu;
Vietnamese; Yiddish.

An Opportunity 
from the National Virtual Translation
Center in Washington, DC

ATA Members MasterCard

MBNA America

Reference Code: IFKV

800.847.7378 • 302.457.2165
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MarketPlace & DLS
provided by McNeil



N A T I O N A L S E C U R I T Y A G E N C Y

Mastering a foreign language is more than simple translation. It’s about nuance, context, 
cultural overtones, and dialect. 

And at NSA, it’s about national security.

Our Language Analysts have a global impact in providing the fullest and most accurate 
intelligence to U.S. policymakers, military commanders, and Intelligence Community members.

You’ll also have the opportunity to learn new languages and expand upon current proficiencies
through our Language Enhancement Program.

If you’re ready for the responsibility, join NSA, where intelligence goes to work. 

NSA has a critical need for individuals with the following language capabilities:

B E C O M E  A L A N G U A G E  A N A LY S T  A T  N S A

A ra b i c

C h i n e s e

Fa r s i

K o r ea n

For a complete list of languages or to apply online, visit our Web site. 

>

>

>

>

U.S. Citizenship is required. NSA is an equal opportunity employer. All applicants 
for employment are considered without regard to race, color, religion, sex, national
origin, age, marital status, handicap, sexual orientation, or status as a parent. 

A n d  m o r e  . . .

Can you find

in shades of gray?

www.NSA .gov
C L I C K  O N  C A R E E R S




